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Ostrich skin fre m Sour Africa fashions this luxurious trave ling 
case, So compactly and so mpletely equipped in steriing sive, 
All of the fourteen toilet articles have been cleverly fitted into one 
side, leaving the case proper free for wardrobe space. And every- 
thing has been thought of—lotion bottles, cream jars, a tooth 
paste tube holder! Every article an exquisite piece of silver in 


this Heloise design! A supremely lovely gift, $365 Gorham 


This double-page Gorham advertisement is appearing in December issues o. these “‘class”’ publications: Vogue, 


ending the Christmas Shopper 


| 


HE well-to-do men and women in every community are reading this 
Gorham advertisement — at the height of the gift-buying season. This 
advertisement is appearing in all the important “class” publications this 


month. It is creating a powerful demand for these distinguished and 
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file, scissors, } } n the 
Now Gorhant presents these new Handikit toilet sets for th lovely On Fhizabeth pattern, 3 Gorham 
ventlemar wown at the top and the bottom of t grout 
The ver mplet et it top has ten sterling silv fittings in a 
case of black seal, $125. The small case below of genuine London 
steerhide, equ pped with a sterhny silver brush and comb, is but 
$24. And stil peaking of gifts, consider this exquisite dresser 
silver for some deserving lady. Comb, brush and mirror in the 
Interlude design, mirror of which is shown at rivht, £60. The 
three piece set of comb, brush and mirror in the beautiful 


Portia pattern, mirror of which is at left, is $90 Gorham 





Distinguished Gifts 
from *24 to °365 


For your most important gifts—consider these un 
usual suggestions from the famots Gorham silver- 
smiths, makers of that fine sterling which distinguished 
hostesses the country over have declared the “loveli- 
est of all silver.” The smart jeweler in your town 





has all these lovely things, or others very like them, 


all from the hands of the Gorham designers. Your ; 

jeweler will show you that whether you wish to Hove oy traveiing Re Ee ee! Shays weeee =e na ty 3 
| : Pe ‘he Ce ine water buffalo leather, lined with genuine goatskin and a Sy 
spend much or little, the thrilling satisfaction and mosttaiportant of allsequipped with nine carefully planied oe 
pride of sending these very unusual gifts bearing the fittings, all of sterling silver. It stands among the true aristo- . 
i distinguished mark of Gorham can be yours. crats of gifts. In this Crusader pattern, $180 Gorham 


Spur, House & Garden, Town and Country, International Studio, Vanity Fair, House Beautiful and Country Life 


to the Leading Jewelry Store . . 


popular Gorham items—gifts of permanent value and unquestioned Ee | 


good taste. Jewelers not completely stocked on these profitable numbers 


are assured of immediate attention to their orders—and shipment the 
day the order is received. The Gorham Company, Providence, R. I. ed 





The Jewelers’ Circular, Published weekly and copyrighted, 1929, by the Jewelers Publishing Corp., 239 West 39th Street, New York. Entered 
ss second class matter February 15, 1902, at the Post Office, at New York, under the act of March 3, 1879. Subscviption, $4 per year in U. S. 
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HELLER HOPE STONES 


Sf 
4 . (© /JHESE rings have the sturdy 


masculine appeal that makes women buy them 


as gifts — that makes men buy them for themselves. 
They have the style, beauty and intrinsic quality 
that make them move fast at a profit. 
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SMART RINGS 


for WOMEN 
and their 


DAUGHTERS 


of enduring quality. 
makes the selection of a practical 
selling line easy for the retailer, 


The settings: 14 kt. white gold box settings 
ornamented with popular modern figures on the 
shanks. Designed and made by J. ‘R. Wood & 
Sons for quality retailers everywhere « « « 


The stones: Vhe permanent and enduring 
beauty of Heller Hope Stones guaranteed by the 
Heller Hope Tag on each ring lends the final 
touch of masculine distinction « « « « 


A splendid collection of feminine 


rings designed in the mode of the J. ‘AR. \ \ } OOD X SONS 


—_—— Stylists in Jewelry Sincé 1850 


moment with the permanent appeal 
Wide variet 


NEW YORK OFFICE 
15 Maiden Lane 


A A A 





CHICAGO OFFICE 
29 E. Madison St. 
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Xe Hh, 
Baker Light and Medi 
Wedding Ring Blank 
WELL ROUNDED INSIDE 
HE ring blanks in these series are made both light and medium 
and are half round. They may be had in platinum and the various 
colors and karats of gold. 
These rings enjoy great popularity and, like all the other items of our 
er. extensive line, they con- 
| ei Sileanloeinti form to the Baker stand- 
| 391 392 © ard True Uniform and 
fv Ww nw Clean Cut. 
| | 
\\ J \ Jj \ \ Series 390 to 394 are 
VJ g | light, half round and 
Mee ee ee OR ie are rimmed. We make 
them from 2 to 3 milli- 
MEDIUM—-HALF ROUND WITH RIMS meters wide. Series 290 
ae “| to 294 are medium. 
sede They are rimmed and 
o half round too, and are 
|) ~=made from 2 to 4 milli- 
wf | ~ ~=—meters in width. 
a4 
ad Series 284 to 288 are 
MEDIUM—HALF ROUND, PLAIN plain rings, are medium 
and are made in widths 
of 2 to 4 millimeters. 
All these ring blanks 
are graduated in % mil- 
limeter widths. 
BARRERA & ©CO., INC. 
54 Austin St., Newark, N. J. 
30 Church St, 760 Market St. 5 So. Wabash Ave. 
New York San Francisco Chicago 
yE —_ x 
IE AR REE 
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REATIONS by Lampl are markedly expres- OW, Lt [ 

sive of new and advanced tendencies in ‘Ge i amp 
costume jewelry design. Distinguished pieces in a a 
Jade, Lapis, Amethyst, Carnelian and Rose Quartz. 20 WEST FORTY-SEVENTH ST 


“Creators of the Unusual as Usual” NEW YORK. 
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, more than in- 
trinsic value is embodied in 
watches designed by 


KREISLER. 


That something may be 


called “artistry” or “crafts= 


manship~ 


Whatever the term—the 
result is evident —unques-= 


tionable distinction. 


JACQUES KREISLER & COMPANY 


36 WEST 47th STREET, NEW YORK 
72-4585 55 EAST WASHINGTON STREET CHICAGO: 
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oO fow the gift problem by showing 
| these stunning Coty Men’s Sets 





SETS for 


BRING YOU A BIGGER SHARE 
OF HOLIDAY BUSINESS 


+ 


—with quick profit to yourself. 
The handsome format — the 
polished metal containers 
win instant sales. They are 
being nationally adver- 
tised throughout the holi- 
day season. Make your 
shop the selling point 

for them. 


BLUE VELVET-LINED 
CONTENTS 
EAU DE COTY SHAVING SOAP 
EAU DE COTY METAL TA N 
EAU DE COTY (Astringent, Shaker 7 
EAU DE COTY SOAP 
$4.00 EACH—To Retail at $6.0 


we q 


TO ASSURE EARLY DELIVERY, MAIL YOUR CHRISTMAS OF 


COTY, 714 FIFTH AVENUE, NEW 


/ a f 


NC 
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December 5, 
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Key chains — sleek chains 
to hold keys—are made by 
us in nickel plate, silver 
plate and sterling silver. 




















BOOST YOUR PROFITS 














ad 















BUILD PRESTIGE 


et ae 


On sight many men purchase these chains. 
And in later years they reflect how fine must 
be the store which sells merchandise so good, 
so reasonably! 


Forstner chains include Waldemar, Dickens, 
Vest, Belt and Sport models in the qualities 
represented by our trademarks; and Key 
chains as explained above. 





SOLD THROUGH WHOLESALERS ONLY 


FORSTNER CHAINS 


FORSTNER CHAIN CORPORATION 
wey IRVINGTON, NEW JERSEY 
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JOCIALLY ACCEPTED 


—T RADE MARK— 
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RULY Parisian in effect are M. M. R. 

bags for evening. Metal brocades set off 
with bright bits of embroidery . . soft lustered 
seed pearls with petit point .. tiny beads with 
Beauvais embroidery . . moires in various colors 
with bead embroidery. Many of the bags are | 
hand made imports, others are exclusive 
M.M. R. creations of imported material. 


They are priced to retail at $2.95 to $22.50 
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INCORPORATED 
320-322 W. Adams Street, Chicago 
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Wet the TOPPER ...urless you fike them oumanled! 


ML 
Z, 





insert Topper between 
foil and wrapper Squeeze 
at side to open as shown 
° ! [ L in drawing below. 
e®*ee#ee 2] ‘d I 
e 
Push gently on the bot- 
tom, below the opening 
on top, to start the first 
cigarettes from the pack 
2OW. 47ST .NEW YORK 
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—and now a style 
for women. too! 

















_Hugs every wrist without binding _ 
ee reeraaaeia | (Te rer sia 


a 





a fall ineh?! 


IFFIBAND has been taken on with such well to put in a few 
OF enthusiasm by men that we have brought for stock immediately. 
out a special narrow width for women... in If you are not han- 
1 10 14 K. Gold Filled, also in chro- dling JIFFIBAND at all, write us today 
mium plated. for prices and mention your 
Same features as the men’s Patented jobber’s name. 
style...carry only one length stretches Remember, you need to 
in stock to fit every size of — | carry only one length in stock 
wrist. As with the men’s style Z iui to fit all wrists. Jiffiband re- 
it HUGS every type of wrist 4) yim duces inventory to minimum, 
WITHOUT BINDING. A. Hugs every : yet increases sales to maxi- 
Dealers who are not carrying wie mum by satisfying EVERY type 


: eal 
Lop beteb bet -4 


this new women’s style will do of customer! 





MARTIN-COPELAND CO.. PROVIDENCE, R. I. 


Branches: New York Chicago San Francisco 
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They are not merely platinum front— 
They are completely encased in platinum! 


Top—Sides—Underneath—In-between—Everywhere. 
Our entire line of 14K Jewelry is made that way. 


Brooches Pendants 

Bracelets Necklaces 

Bar Pins Scarf Pins 
etc. 





GEN hore u Obed ek-vue| Siva 


NEWARK,N.d. 
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Through two cen- 
turies marking the 
standard quality of 


A fine watches 


Jules Jiirgensen has achieved an exclusiveness in these 





/ 
Baguette Watches appealing to the up-to-date and discern- 
ing woman. 

Platinum—Diamond Studded and Adjustable Cords— 
and a large assortment of designs. 
; HENRY FREUND & BRO. 
‘4 Sole Agents for U. S. A. 


20 West 47th St. New York 


PR 
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A gift to capture feminine fancy 


* @ Here is a solution to the gift problem that your customers will be grateful for. ; 


@ Varnistar Pendants and Earrings, perfect five-pointed stars, cut from the finest genuine crystal 
under our exclusive patent No. D-74127 are available in four sizes, mounted in sterling silver or 


white gold. 

@ The Varnistar may also be had in the different colors of the five points, namely, blue, green, 
red, yellow and white; as well as amethyst and topaz. 

* @. Members of the Order of Eastern Star will be happy to receive a gift of this character because 7 
of its symbolic significance. 

@ You can do a profitable business on “Varnistar’ 
extends to over 2 million members of the order. 


Warning—tThere is only one Varnistar; it is protected by patent and identified by our trade mark. 
Any infringer of our rights will be liable to prosecution for infringement 


> } eer Varnistar 
wiy STEPHEN VARNICO. = i 
Gy \ 


ENT patettaay 
15 Maiden Lane New York 
Trade Mark 


’ because its price is moderate and its appeal 













CORPORATION 
FO, 


Protection 






































December 5, 1929 THE JEWELERS’ CIRCULAR 17 








Costume Bag No. W-152 


Nationally Advertised this month. Entire bag 


and snake-chain handle wrought with polished 
24-karat gold finish, Petite Armor Mesh overlaid 
with Spanish lace design in black enamel Silk 
lined, with pocket and mirror. Frame 5 inches 
wide. 


Price $24.00. 


Order Through Your Wholesaler 


Subject to Keystone Discount 


a MESH Se 
WHITING & DAVIS CO 
ee 


Hand in Hand With 


N yy Fashion 
A ? ION ALL } DVER i ISED Look for this trade-mark in 
miniature, stamped on _ the 


frame of every genuine Whit- 
ing & Davis Costume Bag. 
or CHRISTMAS DISPLAYS anette 
a re lence and stands for more 
than 50 years of creative 
craftsmanship. 


“No Interesting Woman ever has too many Costume Bags,” said 
Paul Poiret when he was asked to name the sort of gift most sure 
to please. 


And no retailer of Whiting & Davis creations ever lacks for new, 
nationally advertised and temptingly beautiful Costume Bags to 
win more holiday sales. Display them now. Let this new model 
—Spanish lace on polished gold—mark your Christmas displays 
with that air of smart originality which is your store’s sign of 
leadership as well as ours. By its authentic quality of style and 
craftsmanship, a nationally advertised Whiting & Davis Costume 
Bag in your window-display invites the public to visit all depart- 
ments. 


Ware « Davis Co. 


World’s Largest Manufacturers of Costume Bags 
Makers of Costume Jewelry for Everyone 


Plainville (Norfolk County), Mass. 





In Canada: Sherbrooke, Quebec 
New York: 366 Fifth Avenue Chicago: F. E. Whiting, 31 N. State Street 





































18 THE JEWELERS’ CIRCULAR December 5, 1929 





PLIL POLL LOP 


The Pearl Stringing Art 


and his best customer had just left the 
broken strand with the entreaty that it be re- 
paired by Friday night. To the jeweler it was 
more than a mere request. A delay or an un- 
skillful restringing would mean the risk of the 
good-will of the customer. 
But being a jeweler of years’ standing, he knew 
where to turn. . . He called Beekman 6881 . 
The Rosemarie Pearl Company is ready for 





| ae 





s . 
. just such an emergency. The acme of the pearl 
‘ oman aod | stringing art—pearls, or beads, skill and expe- 


rience in stringing, graduating and matching is 


s 
‘ available to you. Adequate facilities make it 
‘ possible for you to have the necklace completely 
. restored in 24 hours. 


We carry a full line of Imported Pearls—fine, 
lustrous, indestructible, in unusual designs-— 
also an exceptional selection of semi-precious 
stones. 

We create our own styles in woven necklaces, 
using designs of rare charm and originality. 


\ x 
Ss e J 
HY gst ned 
N Ys “a 





{sk for our price list. 


4c 
s ) 


uae ROSEMARIE PEARL CO. 


132 Nassau Street New York 


Telephone—Beekman 6881 








PLP L LOLS? 











Concord Watches and Clocks are produced by expert craftsmen. And 
every Concord model incorporates the unusual artistry, charm and 
refinement that creates consumer appeal. 


Concord Watches and Clocks are reasonably priced. 


We shall welcome the opportunity to furnish complete de- 
tails on the Concord Watch and Clock assortments for 1930. 


a 
CONCORD WATCH CO., Inc. 


10 WEST 47th STREET NEW YORK 


Lower Illustration: 





5 ligne, 17-jewel, Rec 
tangular Concord move 
ment. Cased in 18 Kt 
three colors of gold. Red 






Upper Illustration: 





7% ligne, 17-jewel, Rex 
tangular Concord move 




















ment Cased Bees 18 Kt and white links alter 
yellow art _ hand ors nately with yellow gold 
faceted 18 Kt. cord a border links. Flexible 






extension bracelet 






tachment. 


























—— —— 


ee 
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THE 


everitdge. 


MILLIMETER 
GAUGE 


Save sales and time 
by ordering stones 
of your dealer, ac- 
curately, by phone 
or wire, using the 
A. D.  Leveridge 
Automatic  Milli- 
meter Gauge. 








No Gauge of 
This Type Is 
Produced 
by Anyone but 














The Loose 
Diamond House of 


A. D. Leveridge 
12 East 54th Street 





Standard Equipment New York 
in Busy Stone Offices and at 
on Both Sides of the Vaucresson 














Ocean France 
Their Agents FOR THE GAUGE ONLY 


are Mortimer Siegel & Bro. 
IMPORTERS OF PRECIOUS STONES 


22 West 48th St., New York 
TELEPHONE THEM, BRYANT 3214 


FOR ANOTHER LEVERIDGE GAUGE 























{ Ms! 


mblem S O 


J 


Qu abit Y 


ISCRIMINATION in buying is exercised by the 
Lodge or Club Man today as never before— 
Neat, correct design—strong, cleanly embossed de- 


tail — high-gloss enamel, snappy finished gold surfaces, are 
all demanded in the emblem bought today. 


REPRODUCTION 


GEORGIAN SAUCE BOAT 


i ky ee Ms \ 


There is a definite mark of quality in the additional, impres- 
sive weight demanded by the man who takes pleasure in 
the correctness and smartness of his personal appointments. 
Viz ~ Even MILLER gold-filled productions maintain a Quality (7™ 







Distinction not found in the usual lines available to the trade, (( (ec) 

though regularly made in 10kt, 14kt and 18kt white gold. A\ 

A memorandum selection is yours for the asking. Freshen \ 

your stock with a few pieces of Jewelry-like Quality Em- . 

blems. ry 
(Ce 


Se 





No. 1822 714 Ins. Long 


This type, double lipped, boat was very popular 
in the mid-eighteenth century. Originals now 
come only occasionally into the sales rooms. They 
have become collector’s pieces. A pair is at the 
Metropolitan Museum, New York. There were 
two in the Plomer-Ward Sale at Christie’s several 
years ago. 

Our model was of date 1735, J. Sanders, London. 


CURRIER & ROBY 


EXPERT SILVERSMITHS 
217 E. 38th ST., NEW YORK 











CLASS PINS, COLLEGE and FRAT- 
ERNITY JEWELRY of all standard 
( designs, or special, built to your order. 







Let our designers supply you with selling material regard- 





less of the subject. 


| OReMILLER | 
» JEWELRY Co. * 


MANUFACTURING JEWELERS 
CINCINNATI 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 
in Jewelry of Highest Crade 








Necklace Clasps and Novelty Jewelry 


Rondelles. Barrel-clasps. 


MODERN NOVELTY CoO., INC. 
126 South St., Newark, N. J. 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kolimar & CO. 


18 Columbia Street 











~ 
‘Stern MG Oo. 


STERNSEY ~~ 


a d NGS 
And Pendants to Match 
Chrough wholesalers only 


401-7 MULBERRY STREET 











BARRASSO & BLASI 
THE HOUSE OF CAMEOS 
Lady's Stone Rings 


eld through the jobbers only. 
81-33 Governor St., Newark, N. d. 


you SELL to schools, colleges and 
raternities BUY from 


CRESCENT RING CO., Ine. 


355 Mulberry Street 


——_ of RINGS and P INS 


For Fraternal and Scholastie 
EMBLEM HOUSES 


We Specialize in STONE RINGS 


Black Onyx Blue Onyx Rubies 
Sardonyx Green Onyx Amethyste 


Also 
“e RINGS tii 











New Jersey Jewelry Mfg. Co., Inc. 


~ Columbia Street 


Waldemars, fi gel 
chains, ewiveis # spring rings ‘in ge r bw | — 
Veriows kinds ef Fancy Links—P oy or = Gea 


Phone Mitchell 2569 


HENRY RUFEISEN-INC 


MANUFACTURERS OF 


DINGS OFANQUALITY 


126-128 South Street 
Ohicago Office, 31 N. State St 


BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 











RINGS — a specistty with 
Louis Bleiberg 


336 Mulberry Street 


Sterling Fireless Sliver 


Reduces polishing to a minimum and obtains 
lasting brilliance. 


JOHN J. JACKSON 4 CO. 
All Sterling and Fine Silvers Reiling fer the Trade 


ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2406 











What Ie the 
Jabel Ring Mtg. Co. 


putting out now? That Is the question 
the ring trade le asking. 401 Mulberry St. 


NKLESS 
ARCH CROWN MFG. CO. 


SEND FOR SAMPLES 
IN 
TOOLLESS 
82 Warren &t. Newark, N. d. 
Origi 


T f CS WASHABLE 
ALL COLORS 
nators and Patentees 


THE GENERAL ALLOY CO., Inc. 


Correct White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 

















WATCH CASES 


We Specialize in Watch Cases 


WACNER & CO. 


Tel. Market 7443 91 Oliver Street 


Y4 te 2 carat 18K Engagement Ring 
mountings ornamented with email 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth 8t. Newark, N. J. 


Cc. B. W., INC. 


10, 14 and 18K Ringe—Jobbere Only 


891 Mulberry Street Tel. Market 8320 
New York Office, 98 Nassau 8t 








Geld and Platinum Selders— 
“Clinton Alleys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


81-83 East Kinney &St. Newark, N. J. 


i ir ueaame ce 


L. FRITZSCHE & CO., Inc 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry aad 
Flexible Bracelets 
480 Washington Street 








Wefferling, Berry, Wallraff Co., Inc, 


Makers of 
FINE EMBLEMATIC JEWELRY 


Eight Roee Street 








M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1453 60 Columbia St. 








Jewelers’ Settings end Soiders 
Refners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 
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14x CosTUME JEWELRY IN THE MoDERN MopeE 





Genuine Stones Exclusively 


LAPIS LAZULI JADE TOPAZ 
CARNELIAN CORAL AMETHYST 
ROSE QUARTZ GARNET 


KRAMER and BICK 


MANUFACTURING JEWELERS 
37 MAIDEN LANE NEW YORK 




















_—eoOoO Ne 





Genuine 


ANTIQUE JEWELRY 
In Silver and Gold 


Nothing suits the present vogue of femi- 
ninity better than antique jewelry set 
with real stones. 

Our assortment of Necklaces, Lockets 
and Chains, Bangle Bracelets, Flexible 
Bracelets and Costume Pieces is priced 
from $5.00 up in silver, and $15.00 up 
in gold. 


Vemo selections to responsible stores. 


LEO ELWYN & CoO., INC. 


23 West 55th St., New York City 




















Gold Filled Cap wry A ye Cap be Gold Caps Four Gold Caps 
50c each 0 each 2.00 each $3.00 each 

















The kind June A unique gift 

wore in the with an age old 

“Trail of the 4 ded} ded tradition of good 
ine.”” fortune. 


Lonesome Pine. 
— AN M . TESE —— MALTESE ROM AN M = rs ESE ROMAN —— ve SE 


‘ros Cross Cross Cross 
No. “4 No 4 No. 3 No. 3 No. 2 No? No. 1 No 1 
(TRADE MARK REGISTERED 











Assortments Famous Viroimnia Fairy or Lucky Stones 
1 List $72.00 5 


2 List $60.00 All stones mounted on attractive display cards. Liberal dis- 
3 List $27.00 counts to dealers. Complete information by request. 





PROFESSIONAL BUILDING HARRISONBURG, VIRGINIA 
One of Nature’s Wonders Read Our Legend 


THE VIRGINIA FAIRY STONE CO. r 
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A Vexing Problem Solved! 















































8 “What Gift to make a Mar who has everything?’’—a 

; | question often asked and now solved by the new | 
; 

i JUNGHANS ALARM WATC | 

‘IL BD NS ALAR) ATCH | 
] | 

Mil | 
« ° vo ° } 

A || A practical and useful gift that will appeal to a man and 
m | . . . 

BT | one he will prize and appreciate I: 
| 
ml | 
A || J UNGHANS ALARM WATCH is an im- opens at back with easel 
}. | proved Traveling Alarm or Pocket’ when used on Dressing Table 
r . . . . 

Watch, no larger than the average size or Desk. Clear ringing Bell 

pocket watch. A Pocket Remirder or to awaken or remind of ap- 

i. ° , e 
Bedroom _ pointments. Each watch in 
Alarm as an attractive gift box with 

H: SPECIAL OFFER: seni p.o. Well as a reg- full instructions. 

' Uta ssa, Shee a Lever Movement; 6 Jewels, Adjusted ; 

} watch Express charge : poem d avy watch. SRINING “PRICE. 64034 $12.00 Compensating Breguet Hair Spring; ||| 
| (or order from you Jobber) . F : ‘ _ » = PIc Double Roller; ar cname 4 i- ||\% 
iM ——— Air “a regular mail Su b st antial List I RICE.......... $15.00 ae Dial an per oases eco 

| yon't dels It will get vou more . ia . nous Via ; " 
| ie anak Gealite. nickel case Jewelers Circular Discount Wutiy Gudirmaaal 

(8! | 

tl SMITH-AMERICA, I 

« € 

H: | ae 5 n¢ * 

1-H . 
| Sole Importers 
# | 
IBII| 10 West 47th Street New York 
|| ih 
(4 | 4__— res a 1: 
| Bocce whixx ) xx xx): xx oe KUEEUKEL XS SEC ee Ee ee EYEE x ——— | 











J EWELERS—20 DAYS TILL CHRISTMAS 
WITH YOUR BUSY SEASON GOING STRONG 


JUsT WHAT YOU NEED We Solicit Your Orders 
QRDERS FILLED PROMPTLY 

HAVE LARGE STOCKS ON HAND J. W. JOHNSON 
Nor EVERY ITEM THAT’S MADE, BUT a 


INCE 1869 
14. Maiden Lane 1 W. 47th St. 


NEW YORK 


SILVERWARE IS OUR SPECIALTY 
ORDER NOW 
No NEED TO WAIT 













































ESTABLISHED 1870 
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JOHN W. BLOCK 


Manufacturing Jeweler 
22 WEST 48rx STREET 
NEW YORK 


Fancy Cut Diamond Jewelry 
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DIAMOND 
JEWELRY 


Precious stones laid in settings of appropriate 
loveliness—our diamond jewelry is consist- 
ently an exquisitely rendered interpretation of 


the supremely and distinctively smart. 


For stores with a quality clientele. 


ESTABLISHED 1868 
136 West 52nd St., New York City 


MANUFACTURERS OF GOLD AND PLATINUM JEWELRY 
IMPORTERS OF DIAMONDS AND WATCHES 


CHICAGO LONDON PARIS AMSTERDAM CHAUX DE FONDS 





GOLDSMITH, STERN @ CO. 
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re Worlds iq Jewelry Centers both 


BUY ML 


NEW YORK 









NEW YORK ... World Market Place . . . Serving the discriminating, and also the millions . . . 
Facing the centers in Europe, close to all the world . . . With its smart shops and clever craftsmen 
. . - Fashion Center and Focal Point of a whole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 


Leys, Curistiz & Co. 
“Orienta”’ Pearls 


65 Nassau St. 


BADGES, EMBLEMS, MEDALS 


Dieces & Crust, 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


BALANCES, SCALES 


CurisTiAN Becker, INC. 
Balances (Diamond and Gold) 


92 Reade St. 


CLOCKS 


Norman M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 


Poote Criock Div.—Morse Prop., Inc. 233 
Spring St. America’s Most Accurate Timepiece. 


Henry Socuarp, 3 Maiden Lane Importers 
of Fine Desk, Boudoir, Traveling Clocks 


CRYSTAL—COLORED GLASSWARE 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 


Mappock & Miter, Inc., 39-43 W. 23rd St 
“Royal Worcester China’”’ 


DIAMOND IMPORTERS AND 


CUTTERS 

BauMGo_tp Bros., Inc. 62 West 47th St. 
Diamond Cutters 

BirNBAUM Presse Co., IN¢ 62 W. 47th St. 


Diamond Cutters 
Cuas. P. GotpsmitH & Co. 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 
Jewet-Gem Co., Inc., 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 
SurMan Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 
J. R. Woop & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


DIAMOND JEWELRY 

C. V. DoucHerty Co., Inc. 7 W. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 

Morse Bros 64 West 48th St. 
Diamonds and Diamond Jewelry 


Starcer & Sons, Inc. 527 Fifth Ave. 


Finest Type of Platinum Diamond Jewelry 





FOUNTAIN PENS AND PENCILS 


Pen-O-Graruic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 


NOVELTIES 

Victor E. Leprrer 123-125 West 33rd St. 

Adv. Souvenirs for Store Openings, Anivs., etc. 

Max SINGER 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PEARLS 
Papazian Bros., Direct Importers, 2 W. 46 St. 
Undrilled & Seed Pearls, Zircon, Jade, Coral. 


PLATINUM CHAINS AND MESH 
Corsetr & Berro.ong, Inc. 74 W. 46th St 
Chains, Mesh, Plat. Cord, Watch Attachments 


PRECIOUS AND COLORED STONES 
R. J. BLUMENTHAL 65 Nassau St., 
Jade for Manufacturers 
R. A. BrempEnBACH 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 
Max Durarrourc, Lr. 580 Sth Ave. 
Synthetic Calibre, Ring Stone, Importers 
Jures Franxuin, INc. 452 Sth Ave 
Pearls and Precious Stones 
Atrrep La Frantz & Co 41 Forsyth St 
Jobbing Colored Stones, Cutting, Encrusting 
Max Natuan Co. Estab. 1886. 68 Nassau St. 
Pearls, Precious, Imitation Stones. Mail orders. 
Max Stern & Co. 17-23 John St 
Importers of Ringstones of Every Color 
Supreme Stone Imp’t Co. 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 
J. L. Warner Co., Inc. 36 W. 47th St 
Importers and Cutters of Precious Stones 


REAL STONE COSTUME JEWELRY 
ArRAX Jury. Mec. Co., Inc. 74 W. 46th St 
Real Stone, Costume and Seed Pearl Jewelry 
Asiatic Art Jewerry Co., INc. 22 W. 48th 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 
Boyayian’s Sons Co., Inc. 64 W. 48th St 
Seed Pearls and Art Jewelry Manufacturers 
Inpra JEweELry Co., 307 5th Av. East Indian, An- 
tique, Enameled, Gold, Silver, Real Stone J’l’y 
Jacoss & Lesov, 83 Canal St. Manufacturers 
Oriental Costume Jewelry, Special Order Work 
KERPEN BROTHERS 353 Fifth Ave 
Genuine Amber Beads & Amber Jewelry 
MortTiMer B. Kiinc “The House of Jades” 
Necklaces, Costume Jewelry. 65 Nassau St. 


REAL STONE GIFTWARE 


Avucust DinGetpetn & Son 551 5th Ave. 
Real Stone Ash Trays, Special Order Work 








PRECIOUS METALS 


Baxer & Co., Inc. 30 Church St. 
Jewelers’ Settings and Solders 

JoHNsON, MatTHeEy & Co., Inc. 15 W. 47th St. 
Platinum and Other Precious Metals 


REPAIRS FOR THE TRADE 


SAMUEL BERNARD 22 West 48th St. 
Repairers: Watches, Clocks; Timeology 

S. HELier & Co., 49 Maiden Lane 
Silversmiths, Jewelers, Platers, and Colorers 

Kinc & Co., 40 John St. 

Repairers, Silversmiths, Jewelers 


I. RosENBAUM 36 West 47th St. 
Fine Jewelry Repairing—Special Order Work 


Factory P. T1EcHE 93 Nassau St. 
Repairers; Watches, Dials, Supply Material. 


RINGS, RING MOUNTINGS 


DATTELBAUM & FRIEDMAN 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


SEED PEARL JEWELRY 


Eastern Peart Co. 64 W. 48th St., 
Mfrs. Seed Pearl Jewelry, Also Repairs 


SILVERWARE 


Dersy Sriver Co.s 10 Maiden Lane, Werld Re- 
nowned Hollow, Toiletware, Novelties, Pewter 


WATCHES—AMERICAN 


AvpHeus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


WATCHES—IMPORTED 


Cortesert Watcn Co., Watches and M’ts. 
M. Foerster & Son, Agency, 15 Maiden Lane 


Lussac WatcH Co. 12 John St. 
Importers of Swiss Watches of all prices 


A. SHaprro & Son 48 W. 48th St. 
Specializing in Men’s Platinum Watches 


I. TANNENBAUM Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


WATCH MATERIALS — TOOLS — 
JEWELRY FINDINGS 

Kriecer & DRANOFF, 10 W. 47th St. 
Direct Agents for Bulova Watch Material. 

Picxorr Bros., 56 Christie St. Am. & Swiss 
Materials, K.K., G.S. & Standard Crystals. 
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AND THE VIANDE 


ra Frank Alvah Parsons 
res. N. Y. Schoo! of Fine and Applied Arts 








NEW YORK SCHOOL OF FINE AND APPLIED ART 
BROAOWAY AT EIGHTIETH STREET 


re NEW YORK 

FICE OF 

THE Presipent 9 Piace oes Voases 
Pams 


Wm. B. Griffin, Esq., 

Holmes & Edwards Silver Compeny, 
International Silvér Company, Successor, 
Bridgeport, Conn. 


My deer Mr. Griffin: 


May I not congratulate you and the International Silver Company whom you serve upon the 
complete success of your international effort, through competition, to enlist the co- 
operation of our best creative artists in industry. 


At no time since the 18th Century has the world been so alive to the need for and power 
of such co-operation, It mst be a matter of intense satisfaction to you that you have 
led your competitors in this country in so serious and worthwhile ea movement. 


The final test of any practical art consists first in its fitness to perform the function 
for which it was created. At the same time it must satisfy the cultivated aesthetic 
sense in proportion, form, line and color, Art is thus a fusion of suitability and 
beauty in any usable article. 


"Charm" is distinctive in that every piece in the set seems to have been fashioned with 
@ proportion, form and arrangement that gives the best possible service in the field for 
which it is created. But more than that, there is an intriguing and satisfying art 
quality in the form and contour of each article that cannot fail to make its appeal to 
ar.yone who is susceptible to aesthetic forn. 


Moreover, the attractive decorative pattern itself will, in my judgment, become a classic 
in spite of the fact that it is modernistio enough to be in line with intelligent ten- 
dencies in that direction. 


May I not predict that even the most unprogressive "die-hards" will enthusiastically ac- 
claim the "Viande Knife." Its handle is perfect, the blade adequate, and its appearance, 
while reversing tradition in knives, is alluring and satisfying. 

Success only can crown such an intelligent campaign for uniting art with industry. 


Faithfully yours, 


[Por C Chu at: Varrr 


pcan , 
(Zs 24 Sit gy Be Gif lie 






































VIANDE KNIFE 
Patent Applied For) 
Saarinen Created 
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‘ 
This double spread appears in VOGUE of November 9th; y 
November issues of VANity Fair, Harper’s Bazar, Vv] 
House BeauTIFUL, and the December 7th issue of V 
New YORKER. V 















‘Too LATEr 


the November advertising Vv) 


No. 134—Buffalo hide bag u th Lad) V/ 

Wynne dresser set l hirteen 
—" nineteen eviaete Iresser V F you haven't stocked this merch. ndise, don’t waste 
set in presentation Re- V ° , I .. eee ae Y ' — : oye “ 

tail $242. Vv; time being sorry—wire us. ou know some of yout 
Ne. Si--Mos's Buffalo Treveling bag = best sales come at the last minute. People are like that. 

Retail $353. V : _ ry on = re re ae 1 send 

= shire <i Look over the sets featured in these spreads and senc 
4 i 5 Jrainéd sé€aisris sé With : : 

ee Vv in your order. We'll fix you up in jig time. 

alskin ca tor Vv 


N 85— land-grain 
men with 14 piece Varsity set 

Retail $236. 
hree piece dresser set Su 


anne pattern. Retail $90 

N 20—Iceland grain  sealskin case 

with 4 piece Chailenger set 
Retail $38. ' 

No. 5A—Three piece set Camille in . 


grey moire case. Retail 


Pine Tree, Wedgwood and FIN FE 


Minuet Flatware. 
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y This double spread appears in VOGUE of December 7th; 
V December issues of Vanity Fair, House & GARDEN, 
Ke V Harper’s Bazar, House BEAUTIFUL, AMERICAN 
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SO he 
Kin ? Santa Clay ‘ Plal 
Is dus 
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Home, and the December 14th issue of NEW YORKER. 
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... No, Sir 


merchandise NOW i seneeanil 
















Vv; carries this merchandise 
V N L 5 
y i ei al 
These spreads are doing a real selling job all over Pe ini, ‘secudicapilt sails deities 
the country. They are reaching the trade that counts. V wm” 
Let them bring business to you. Display the merchan- y No. 136—Tan ostrich leather bag with 
dise .... display the advertisements. . . . There’s a Jot M7 tail $29: 
of money in town that isn’t spent yet. . ™ i age 
V ; ~ 
y > in edo 
-— . _— 
y No. 8 1 , , s ~ 
| v v v é Che ’ $165. 
v f r ptec for men Chan 
ANA DUNONNSINT MOORS MERIDEN, CONN. v Redes. and 
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THE NEW KNIFE SHOWN HERE IS CALLED VIANDE. THE 


REGULAR DINNER AND DESSERT KNIVES ARE ALSO MADE 
















( LD TC) 
resening/’ 
All the feminine world likes “that certain something” that Paris pattern. SILHOUETTE is smart today tomorrow and years from 
gives to a frock, a hat, a jewel, an arching evening slipper. Call it tomorrow. For such basic good taste is always smart. So, when you ch 
style, call it chic, call it whatever you will but call it yours! But your silverware pattern, choose it standing before a mirror, A mental 
what have hats and frocks to do with silverware? Well, just about every- mirror at least. See yourself dressed as you are, looking as you 
thing! For Paris has given to those hats and frocks and all of your do ...and you are bound to choose SILHOUETTE. Its lines are your 
intimate possessions, certain basic, foundational lines that make them lines. It's modern and you're modern. And you'll go well together 
what they are. Slender, spiendid lines. Clean, streamlines. Modern For illustrations and prices of SILHOUETTE pattern write for booklet L-4 
lines. And those are the lines of SILHOUETTE the new silverware to Sales Promotion Dept., International Silver Co., Meriden, Connect 


1847 ROGERS BROS: 


INTERNATIONAL SILVER CO 








A SALES STORY THAT 
STARTED WITH EVE AND HER FIRST FIG LEAVES 





———————— 





One of Boston’s big silver merchants said to us 
the other day ... “that’s a great new story 
you ve got on your Silhouette pattern.” 

We thanked him... but actually the story is so 
old that it dates back to Eve and fig leaves. 

For since the first of all women. clothes have 
been woman’s symbol of style and appearance. 


Which explains why the theme of the advertise- 


ment above was chosen. This advertising says 
ec os . . . . . 
style” in the leading magazines, to practically 
every style-wise woman in your town. . . nearly 


every prospect whom you can logically hope to sell. 


For illustrations and prices of SILHOUETTE pat- 
tern write for booklet JHto Sales Promotion Dept., 
International Silver Co., Meriden, Connecticut. 


Salesrooms: New York, Chicago, San Francisco. 
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Fashion s-Mood in / 


Jewels and 


By Mme. Leo Randole 


never be disassociated from fashions. But working 

in precious stones and metals instead of silks and 
velvets, the jeweler’s role as a fashionist is one of great 
difficulty and responsibility, for jewels must satisfy the 
paradoxical double function of novelty and durability. 

Luckily for them, even stronger than the modes, are the 
moods of fashions. While in the course of one year, the 
modes may change with every season, a fashion’s mood 
may extend over an entire decade and even longer. To 
feel this mood is to come always very near the modern 
woman’s quest for ornament. And to create in accordance 
with this mood, is to follow fashion’s most abstract and 
yet most infallible path. 

While in the past years skirts have been lengthened, 
shortened, shirred and pleated 
from season to season, the preva- 
lent moods of fashions were: the 
nude, the ornate and the spar- 


L? ve all that serves to adorn the woman, jewels can 


A 
« 
q.\ 


kling. And it is why jewels now, YA, 

more than ever, have a right to j > 

claim a very definite raison d’etre oN NN 

in the realm of fashions. 7 a 
Yet, there are very few, even ny 


among those feeling the mood of 
fashions, who realize how closely 


the fashions of today serve the \ A) 


cause of jewels. Otherwise, how 


Costume jewelry 
showing the clev- 
er use of odd- 
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would it be 
possible that cos- 
tume jewelry is 
deprecated by the very 
persons who should ap- ~- 
preciate its great stimulat- 
ing influence. 

Of all the Paris couturiers that have shown their fall 
collection only one had complemented his costumes with 
the precious jewels of a leading Parisian jeweler. All the 
other couturiers have used costume jewelry, and some of 
it was almost as expensive as the real. 

In buying costume jewelry, every woman realizes that 
she must select carefully. Yet could she afford to buy 
precious stones perhaps in her desire to acquire the 

indispensable accessory she would 

. use more care. 

// The articles shown by the cou- 
KV turiers are always daring. Not 
very expensive experiments these 
trinkets, however, are very ex- 
pressive not only of the present 
day fashions, but of the fashion’s 
mood or in other words, the mod- 
ern period we are living in. And 
here is where costume jewels be- 
come doubly interesting, for they 
accomplish a great deal more 






Gem-set plaquet 

worn on the back 

with evening 
gowns 





shaped stones in 
some of the lat- 
est designs 
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than merely stimulating the feminine 
craving for jewels. 

Jazzy as they all may seem, they 
are, however, like new music, and 
just as symphonies and rhapsodies 
have been written with the aid of new 
harmonies so can new precious jewel- 
ry be created at which women point 
to the jewelers as the unmistakable 
expression of their own modern taste. 

Costume jewelry as worn by women 
of taste is not to be laughed at, and 
for that matter any sponsoring made 
by women of taste is of great and far 
reaching importance. For their bronze 
sunburned decolleté, the women re- 
fused to wear anything but the all- 
white evening dresses and on the all- 
white evening gowns nothing looked 
as well as the all-white diamond 
jewelry. Was there ever a greater 
stimulant for the sale of the all pure 
white diamond brooches, necklaces, 
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painters and a Dutchman by birth. 
For one of his earliest portraits of 
Parisiennes that he painted was a 
woman with milky skin, small mouth, 
big sad eyes and no jewels. Tender 
hearted Van Dongen thought it was 
all wrong. A chain of unpolished wood 
beads was hanging at the door knob. 
Van Dongen put it around the wo- 
man’s neck and said: “You shall wear 
the most magnificent pearl necklace 
any woman ever possessed. pum gee 
And he kept his word. On the 
milky throat he painted a magnificent 
pearl necklace of extraordinary size 
and orient. The entire neck was en- 
circled in rays. As the eyes became 
quite small in comparison, with the 
magic of his black pencil Van Dongen 
magnified the pupils and the orbits. 
The eyes were fascinatingly fixed, 
cold and self-satisfied. Those 
were the first eyes of the modern wo- 
man wearing’ gigantic, precious 








earrings and bracelets? 

Luckily, there are women of taste 
and aesthetic instinct in almost every 
country. But, just as Einstein said, 
there are no more than 12 human beings to comprehend 
his theory of relativity so perhaps there are not even 12 
men and women in the entire universe whose artistic 
geniuses are strong enough in their influences to deviate 
the fashion’s mood from its regular course. . Who are 
they? Sometimes it is a woman of fashion, sometimes a 
painter, a poet, or an architect. 

Our present day fashion’s mood for the nude, the spar- 
kling and the ornate, I can without hesitation trace to 
Kees Van Dongen, the most Parisian of all the Parisian 


Lhe Vogue for 


HE more intricate pieces of jewelry now coming 
from the specialists and intended for use with the 


- 


long, flouncy gowns that will constitute the much- 
criticized fashion this winter indicate in a marked degree 
the enlarged scope the fancy cut gemstone is offering the 
jewelry craftsman. 

Without the scientifically cut diamond, emerald, sap- 
phire or ruby, the specialist would not be able to turn out 
the remarkably clever designs in diamonds and colored 
gems that he is doing. So exquisitely set and arranged are 
the gems that in some cases they are reminiscent of minia- 
ture pictures. 

The play of light necessary to these jeweled “paintings” 
is obtained by the modern cutting, which emphasizes a 
shadow here, a high light there, and enables the crafts- 
man to fit in his stones along curved or angular contours 
like the child builds up his jig-saw puzzle. 

An example of the modern craftman’s ait is at hand in 
one of the new bracelets, which is divided into horizontal 
panels each of which represents a Japanese scene in gems. 
One particular bracelet of this order created a mild sensa- 
tion at a recent dress parade in London at which the 
wonderful jewels were loaned by Captain Ogden, the May- 
fair specialist jeweler. 

Diamonds, emeralds and rubies in conjunction with 


Slightly older women should aim at 
being smart without being showy 


jewels. The small mouth was closed 
and the lips, outrageously painted in 
vivid red, were done so that the mouth 
appeared still smaller. Using still more magic, Van 
Dongen turned the dull white silk covering the nude figure 
into a shimmering cloth of extraordinary texture. 

Thus, with just one feminine portrait, the genius of a 
painter created the fashion for the large sparkling gem, 
the metallic dress, and the painted woman. In other words: 
the nude, the ornate and the sparkling! 

What may be tomorrow no one knows. But today we 
know, women adore jewels, even if they are not of the 
finest quality. 


“ancy Gut Gems 


black onyx are used in this bracelet to provide the land- 
scape effects in miniature. The amount of detail in each 
little panel, emphasized by the laying of one lot of gems 
against another of a different color and accentuated here 
and there by the onyx, can be imagined. 

It is a good step from arms to feet, but with the new 
jeweled heels that are making their appearance it would 
seem that the designers are out to also get jeweled deco- 
ration on this part of the feminine ensemble. The fashion 
decree that shoes must match in colors those of the dress 
is having a lot to do with the job of brightening up the 
feet. 

Black enamel heels have a starfish design in rhinestones 
mounted at their back, or a brilliantly colored butterfly in 
tiny stones. Where the heels are in imitation of silver to 
match the gown a white metal is used. On this are inlaid 
stars either of crystal of various colorings, or star designs 
composed of numerous little stones in blues, reds, greens 
and other tints. Blue and green stones predominate in 
these jeweled heels, probably because these colors har- 
monize well with the dress tints. 

The instep part of the shoe with the jeweled heel keeps 
its end up in smartness, the cross-over strapping repre- 
senting chains in some cases with a central geometric gold 
buckle with a center of jade or some similar material. An 
extremely chic effect is achieved. 
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Christinas Shopping on Fifth Avenue 


By Isa b elle 


HE newly arrived peasant jewels are shown in gold, 
silver and platinum mountings, set with pearls, 
garnets, topazes, zircons and amethysts. This pic- 
turesque type of jewelry is used with the sheer metal gown 
for afternoon or theater wear or with the light-tinted satin 
blouse to go with the three-piece ensemble. Fifth Avenue 
shows them made up in large and small brooches, neck- 
laces with or without pendants and in many decorative 
bracelet designs. In the illustration are shown a neck- 
lace pendant carried out in fine platinum wire work to 
simulate loops and bows of ribbon. This is mounted with 
two large peridots, oval-shaped diamonds, and mounted 
from a chain of small round diamonds. The little brooch 
has a square, table-cut topaz and four pearls in its hand- 
beaten gold mounting. 


F N the array of toilet sets and boudoir pieces 
shown on Fifth Avenue is this handsome 
modernistic patterned toilet set in black 
enamel and gold. The three pieces shown are 
from a complete arrangement for the dressing 
table. It includes all the needed boxes on a small 
tray, vials and bottles, clothes brushes and mani- 
cure things. Each piece is formed of the black 
enamel on a silver background, bordered about 
with a severely plain line of polished gold. 
Other new sets are shown in inlaid patterns, 
carved and tiered designs, embossed and en- 
crusted motifs, classic themes from the Grecian 
and Empire periods, and realistic flowers and 
scenes carried out in beautifully blended colors. 
Green and gold, rose and silver, two tones in 
blues, browns or grays are favored arrange- 
ments for the enamel sets. The inlays include 
modernistic patterns like checkerboards or 
erazy quilts of grandmother’s day, in brilliant 
multi-colored blends. The carved models have 
figured subjects and woodland scenes raised in 
full relief or given a flat finish like a 
modernistic bas-relief. Tiered and bor- 
dered designs are used for toilet sets 
having metal borders and enamel or 
gemstone centers. The opaque gem- 
stones, jade, jasper, malachite, carne- 
lian and black onyx are used for the 
central motifs, while silver or gold in 
tiny tiered bands make the bordering 
finishes. 


HE new evening silhouette con- 

trols and gives character to 
much of the evening jewelry. In the 
illustration are 
shown earrings, 
a necklace pendant, 
and a large corsage 
ornament, which 
repeat in their 
lines the long flow- 
ing lines of the so- 
called liquid _ sil- 
houette. Pearls are 
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used for these fringe jewels with diamond baguettes for 
the mounting of the solid portions of each of the pieces. 
The accompanying bracelets are of the new flexible plaque 
design with large solid sections and smaller flexible pieces 
for the intersections. Longer necklaces are shown by the 
Fifth Avenue jeweler with added length for the pendant 
earrings and pendants completing the shoulder ornaments 
and the pendant brooches. In one of these new sets 
baguette diamonds make the pendant motifs for shoulder 
ornament, a short necklace with a long narrow pendant 
and a pair of earrings repeating the motif in the neck- 
lace pendant for their design. These pieces are topped 
with great round emeralds and finished on either side with 
clusters of diamond baguettes set against a ground of 
round-cut diamonds, pavé mounted. 


T~ HE new plaque bracelets mentioned in the 

foregoing paragraph should have a little 
story to themselves, for they have become an 
important fashion feature among the new win- 
ter jewels. A trio of these handsome bracelets 
is shown in the sketch. Here we have a wide, 
flexible bracelet with three separate sections 
and an overlaid motif. This design has a di- 
agonal band of baguettes crossing a square- 
shaped plaque which holds a border of round- 
cut diamonds in a pavé mounting and two large 
diamond triangles. Above this design is a 
bracelet with a long, narrow plaque and narrow 
upright divisions. Here emeralds are used in 
baguette cuttings for the central group in the 
large plaque and for the middle line between 
two rows of round-cut diamonds for the smaller 
sections. The more fanciful design shown in 
the third model has the round-cut diamonds 
again for the background, diamond baguettes 
for the strap across the center, for the back- 
ground of the two pearls and for the central 
motif on the lozenge-shaped center 
section. Long oval-cut sapphires 
make the superimposed details at the 
intersections of the contrasted plaques 
in this ornate bracelet design. 


¢ HE demand for the unusual in 
bracelet, brooch and_ pendant 
jewelry shows little sign of abate- 
ment, and the ingenuity of jewelers 
in meeting this call on their resources 
is an outstanding feature of the in- 
dustry. New designs, especially in 
brooch and bracelet form, continue to 
flow from the 
workshops of the 
master craftsmen, 
the very high qual- 
ity of the pieces 
being maintained 
unswervingly. It 
is evident that 
fine jewelry holds 
first place today. 
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The Recognized Authority of the Trade 


———— 


Increased Diamond Importations in October 


T was not falling off in lawful imports of diamonds 

to this country that caused the crisis in the dia- 

mond cutting industry of Antwerp and Amster- 
dam that was featured in a number of newspaper 
despatches from Europe recently, but rather local 
conditions in Europe. This is proved beyond a doubt 
in the statistics of the importations of gems com- 
piled by the Department of Commerce, the advance 
figures just supplied to THE JEWELERS’ CIRCULAR of 
the diamond importations for October showing that 
we received, during the month, diamonds valued at 
$5,653,570, which was not only above the normal 
monthly importations, but was far ahead of total fig- 
ures of October last year. Of the amount imported, 
the value of the cut stones is given as $4,294,215, and 
of the rough, $1,359,355. 

An analysis of the figures is interesting inasmuch 
as it shows that of our large shipments of rough dur- 
ing the month, more than half a million came directly 
from the London Syndicate, a little less than half a 
million from Antwerp, and about $218,000 from 
Amsterdam, while the shipments directly from South 
Africa amounted to $99,450. Incidentally, it should 
be mentioned that shipments from Brazil during the 
month amounted to $1,872. The amount of cut dia- 
monds imported is the largest amount for any month 
for more than a year, while the shipments of rough 
are the largest since May. 

It might be mentioned incidentally that the slump 
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in the diamond cutting industry of Antwerp is a 
subject of speculation in the Belgian press, and has 
been attributed to many causes there that have noth- 
ing to do with conditions in the market. Despatches 
from Brussels indicate that the leaders in industry 
have attributed it to the increasing use of auto- 
mobiles, the general use of electrical machinery, the 
popularity of imitation stone jewelry and com- 
petition of other commercial lines, while some put 
the fault on the influence of the Communistic element 
in labor unions. That it was not caused by the condi- 
tions in this country is clearly and definitely proved 
by the importation statistics, which shows it occurred 
at a time when we were bringing into this country 
far more than our average quota of diamonds. 





The Demand for Luxuries 


ITH the gradual liquidation of the effects of 

the stock market slump and with the realiza- 

tion which has come to the American business 
man that fundamental conditions of our business 
structure are stronger today than he had ever be- 
lieved, there comes renewed hope and confidence for 
an excellent Christmas and holiday business. This 
is being borne out, day by day, through the actual 
sales made in all parts of the country. The jeweler 
now knows that he has little to fear despite the many 
dire predictions by some of the calamity howlers and 
that were even reflected in the newspapers for a 
short time. The hardest resistance that he must over- 
come is to be found in the aftermath of the peculiar 
psychology brought about by the stock readjustment, 
a psychology that caused newspaper writers and even 
some economists to sound a note which was well 
summed up by a clever writer in advertising language 
as “reach for a necessity instead of a luxury.” For- 
tunately, for the jeweler it is a sentiment that will 
not be followed unless human nature has entirely 
changed within the last few weeks and this we doubt. 

Strange, it is that in times of stress, the unthinking 
feel that the so-called “luxury” lines should suffer 
and buying of luxuries should necessarily be curtailed 
when, as a matter of fact, history tells us just the 
opposite story. 

What is a luxury? How can it be classified other 
than by the Irishman’s definition that “it is a thing 
another fellow’s got that you want and you can’t af- 
ford.” The luxury of one man is the necessity of 
another; of one age is the necessity of the next. As 
the general buying power of the public has gone up, 
thousands of items which our grandfathers would 
have considered extreme luxuries (such as watches, 
telephones, electric lights, sanitary plumbing), have 
today become prime necessities. Who is to draw the 
line and where shall it be drawn? 

But aside from this, the thinking business man to- 
day realizes that the desire for luxuries is the great- 
est stimulant that business can have and that without 
it the business world would be stagnant. What is 
more, it is the greatest force in the civilization of the 
world, helping to uplift the people at large; for it is 
the incentive for culture and refinement. It is the 
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straining for luxuries and not the necessities that 
brings out the best efforts of which a man is capable, 
and makes him work to his utmost capacity. With- 
out this straining for luxuries and the satisfaction of 
their possession, life to the average man would be 
primitive and crude, without beauty or refinement. 
Curtail the demand for luxuries and you curtail ef- 
fort at advancement and take away the “fly wheel”’ 
in the machinery of progress in the business world. 

There is no apology needed for the man who buys 
or the man who sells luxuries, particularly the latter, 
because he is the purveyor of happiness and beauty 
to the world at large. What is more, the sentiment 
he cultivates produces the force that stimulates the 
business world from top to bottom. 

The jeweler sells necessities. The jeweler sells 
luxuries. He need apologize for neither. He can be 
proud of both. He fills a niche in the economic and 
business structure that no 
one else does, particularly ~———-——— 
at this season of the year. 
No matter what the pes- | 
simists predict, he will | 
find that his necessities | 
and luxuries alike are in 
demand to an extent that 
will bring him a profitable 
holiday business if he will | 
realize his position, take 
the pains to prepare for 
the normal business and 
exercise his ability as a | 
jeweler or a merchant. | 
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laces sold. 





Importance of Merchan- 
dise Control 


HE first of a series 


CONCERNING DIAMONDS 
They Don’t “Slump” 


Copyright 1929, New York Evening Journal, In¢ 
Registered U. S. 

It was suggested when Wall Street fainted 
that the result would be fewer $25,000 sable 
coats and expensive pearl and diamond neck- 


However, Wall Street will not interfere 
with the REGULAR sale of diamonds and The 
other jewelry, that sale being based on human 
nature, stronger than Wall Street. 





mills in Brussels and 
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The True Basis of Our Buying Power 


N a recent radio talk Dr. Julius Klein, Assistant 
I Secretary of Commerce, emphasized the fact that 

the stock market is not the major barometer in 
business and that the decline in security prices does 
not greatly affect the community’s buying power, on 
which rests the activity of production, the earnings 
of corporations and other business enterprises, and 
the employment of labor. 

Dr. Klein stressed the fundamental soundness of 
the country’s economic activities, claiming that the 
growth of the nation’s income and the advance of 
the well-being of its business men, wage earners and 
farmers in recent years has not been due to tempor- 
ary and fleeting causes, but has been a definite up- 
ward trend due, in the last analysis, to the growing 
efficiency of production and not to an inflationary 
boom. He cited in proof 
of this the steadiness of 
the prices of goods and 
services which for years 
have been stationary or 
with a slight downward 
trend, where as a _ busi- 
ness, whereas a business 
boom which threatens or 
subsequent collapse of 
business is always accom- 
panied by a considerable 
advance in commodity 
prices. 


Patent Office. 


Assistant Secre- 
tary stated that our aver- 
age per capita production 
has increased from 50 to 
75 per cent since 1900 and 
by from 25 to 35 per cent 


of eight studies on 

the “New Door to 
Profit Making’ entitled 
“My Real Expenses Go 
Up,” has just been issued 
by an Ohio association. 
The study consisted in the 
analysis of an Ohio mer- 
chant who was slipping. 
He was faced with rising 
expenses and held back by 
competition from raising 


| Sixteen diamond 
| 


Antwerp have shut down because of our tariff 
uncertainty. 





The diamond merchant might truly say to 
his customer: “Buy a diamond and you don't 
have to worry about a loss of 50 per cent in 
value overnight. You have something that 
remains valuable.” 


The above short and to the point editorial, pub- 
lished on November 30, in the New York Evening 
Journal, tells a story that can well be repeated by 
every retail jeweler to his customers. It is in marked 
contrast to much of the material that appears in the 
daily press from time to time regarding diamonds 
it is fact—not fiction.Editor of The Jewelers’ Cir- 


since 1919. Real purchas- 
ing power, he pointed out, 
is made up of wages, sala- 
ries, receipts of farmers, 
professional men _ and 
others, and the profits of 
industry, which factors 
have not been changed by 
the drop in stock prices. 
He said that the number 
of citizens whose buying 
ability is affected by the 


his prices to cover them. | cular. 


Merchandise control is_ | 


decline in speculative se- 
curities is not very large, 
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presented as the only solu- 
tion. Among advantages 
claimed for it are reduction of selling expense, faster 
stock turns resulting in reduced expense of carrying 
goods through more careful buying, better selling 
and clearance of out of date goods. 

It is recommended that merchandising plans be 
used on a close study of public demand and the goods 
which can be most profitably sold, keying all buying 
and selling to fit the facts of consumer acceptance 
and consumer demand as they are found in that store 
and that community. 


and that their purchases 
do not make up a very significant fraction of the de- 
mand for goods. 
Five communists who were recently elected to the 
council of the Antwerp Diamond Workers’ Syndicate 
have lost their mandates without having had an oppor- 
tunity of taking their seats. So eager were they to com- 
mence their propaganda that immediately after the re- 
sults of the election were known they published and 
distributed a manifesto vilifying the personality and 
work of their fellow councillors. Such proceedings are 
contrary to the statutes of the council. 
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A framed card 
described the 
good luck tradi- 


tions associated 
with their posses- 
sion 


featuring Style and Beauty in Jewelry 


By W.B.S. 


has for some time 
that could be 
wide-awake 


BIG store in Boston, Mass., 
plan 
any 


‘a made use of a_ publicity 
adopted to advantage by 
jeweler. 

Each day there appears in the papers a 12-inch, single- 
column ad with the standing heading “Decidedly New.” 
The items featured are changed every day, and only the 
newest and most novel merchandise is given a place in 
this daily announcement. They back up their newspaper 
ad with a window which, like the printed column, is a 
fixture. 


A very striking setting is given the window by the 
use of black velvet curtains against which is a silver 


statue mounted on a pedestal. Above the head is a large 
silver sunburst formed by strands of tinsel attached to 
the black velvet background. Across this background in 
big tinsel letters are the words “Decidedly New.” Nov- 
elty jewelry has a frequent place in this dual publicity 
and has sold quite satisfactorily. 


A special display 
of pearls is 
shown here by 
Herbert Hall, 


Pasadena, Cal. 





Among the novelty jewelry most in vogue at the present 
time may be mentioned crystal. Several jewelers, in widely 
of the country, have been featuring this 
line very smartly. An excellent specimen of advertising 
is that of Stackpole’s, San Jose, Cal. In a six-inch double- 
column ad we read: “The Smart Flash of Crystals Accent 
the Mode—Clear, cool-looking and as sparkling as the 
early morning dew drops are these crystal beads. Some in 
long strands, others in shorter choker-lengths, but all are 
of an exquisite, flashing brilliance that suggests the beauty 
of diamonds. Smart women appreciate that crystal jewel- 
ry is flattering to most every type—and that it is never 
lovelier than when used to accent the chic of an all-white 
or softly shaded pastel costume.” 


separated parts 


¢ HEY supplemented this ad with a display showing a 

number of specimens of up-to-date crystal jewelry. In 
the rear was a white fence against which were tulips of 
white, lavender, pink, red, yellow and blue with crystal 


The firm also 
featured) brown 
colored stones to 
go with the fash- 
ionable fall color 


NEWEST, 


7 nl more 


ey 
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Here crystal 
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chains twined about them. On the floor and on blue velvet 
mounds were chains of crystal varying in price from $11 
to $45. Crystal necklaces were also displayed to advan- 
tage on a mound of black satin at one end. Earrings, pen- 
dants and rings of crystal were also featured. 

Jaccard’s, one of the leading jewelry firms of St. Louis, 
Mo., likewise featured crystal strongly. A large ad, bor- 
dered with a crystal necklace, suggested: “Crystal Takes 
an Important Place in Jaccard’s Jewel Fashions—Crystal 
lends an important touch to the perfectly jeweled woman’s 
costume this season. It is smartly worn as an all-white 
effect, as well as with black, and all the pastel shades. 
Crystal is effectively worn with precious and semi-pre- 
cious jewels. Many charming and extremely lovely en- 
sembles have been created by such combinations. Crystals 
in their newest forms are displayed at Jaccard’s.” 


7 NOTHER unusual combination featured by this 

house was marcasite and black. Their ad showed 

the figure of a young woman wearing a pendant of marca- 

site and black onyx, as well as several bracelets, costume 
pins and pendants of marcasite and jet or black onyx. 

The black opal is another stone of distinction and was 
given striking publicity by Brock & Co. of Los Angeles, 
Cal. Their large ad showed a number of pieces of jewelry 
of black opals, diamonds and platinum. The caption read: 
“Black Opals—The black opal is a rare stone of varying 
moods, reflecting in its sombre depth an ever-changing 
iridescence. Its soft, glowing beauty rivals the very rain- 
bow in gorgeous color scintillations.” 

The balance of the ad described their rings, pendants, 
scarf pins and brooches in black opal combined with dia- 
monds and platinum. 

A window display that would have excellently comple- 
mented this ad was arranged by Walton & Co. of Pasa- 
dena, Cal. A framed card said: “Black Opal—Australian 
—These gorgeous stones, possessed by the potentates of 
the Orient and the rajahs of India, are said to bring to 
the wearer great joy and all the bounties of life in pro- 
portion to the brilliancy of the gem.” 

The window was arranged in a series of steps covered 
with ivory velvet on which were a number of individual 
stands holding chains, rings, brooches and pendants of 
black opals, many being combined with platinum and gems 
of a contrasting hue. 


HERBERT HALL of Pasadena, Cal., used some very 
e effective publicity. In an 8-inch double-column ad 
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The ad caption 
read “A smart 
flash of crystals 


’ 


accent the mode’ 


 * 
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featuring several chains and brooches of novelty stones 
he said: “Brown Tones—Appear in the New Fall Jewelry 
beautifully complementing the rich browns already 
being seen in fall costumes. There are necklaces in the 
new red-browns called Acajou, tortoise shell, light and 
lovely as amber, alternating with beads of amber color, 
twisted and braided metal, stunning bracelets with set- 
tings of replica topaz, and lovely ensemble sets.” 
The balance of the ad described and priced a number of 
these necklaces, bracelets, pendants and earrings. 





INCE the appeal to the eye is the most striking method 

of attracting attention, their small window featuring 
sun-tan jewelry made a decided hit. An art card showing 
“Old Sol” was captioned: 


“The Sun Is the Master Stylist 
Sun Tan Pearls 
The Season’s Newest’’ 


On the black floor were displayed chains of pearls rang- 
ing from white to deep tan, as well as a number of small 
crystal figures. 

While many jewelers prefer to feature a single stone, 
others have had much success in calling attention to a 
number of the season’s novelties. A sparkling ad of this 
type—of especial interest at present, since it featured 
jewelry for Christmas—was that of the D. J. Healy Shops. 
Jewels of various types were shown in the margin and 
fancy had free range in the wording of the ad: “Jewels 
Just Over From Paris!—Jewels that are a caress to the 
eye and a joy to the spirit shining forth in their 
brilliance from their petite Parisian boxes twink- 
ling to the tune of a thousand tissue paper tongues dan- 
gling from the boxes. Shall it be Starlight Zurcon Ear- 
rings cherie blue as twin drops of the sea 

a jade brooch from Shanghai, carved by the sensi- 
tive fingers of the subtle Chinese a strand of topaz 
like a wreath of yellow sunlight on your boudoir wall 

amethysts, deep as the wines of Burgundy 

and as exhilarating oh, quite! lapis lazuli 
from Russia trays of rose quartz to hold the thin 
white corpse of an after-dinner cigarette strands 
of ‘Tarah’ Pearls that are the sincerest flattery 
to nature’s own marine pearls. Jewels of charac- 
ter as well as charm waiting in their petite Paris- 
ienne boxes for you to wear them Christmas Morn!” 
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ET BEHIND THESE PLANS 


6¢<JV)USINESS is willin’,’ its spokesmen have assured 
the President. Business is confident of the future 
confident to the extent of adding billions of dollars 
to capital investments. A continuance of growth and 
prosperity are being anticipated, with good round, hard 
dollars that will flow out and out through many hands 
until the distribution involves our entire population. 
You cannot build a power station, a railway terminal, 
a train of cars, a bridge, or a high- 


tion of sound business tactics. Let’s polish up our mental 
windows a bit—get a good clear view of the man in the 
street. He’s our customer. Let’s know him better. Let’s in- 
vite him in and prevail upon him to keep his money in 
circulation for that’s the essence of business . 
keeping money in circulation. Profit is the individual con- 

sideration. 
The stage is set for a continuance of prosperity. We're 
all actors in the drama . no mat- 





way, or even a home without involv- i 
ing directly or indirectly thousands 
of people. One hundred and fifteen 
million Americans are inseparably 


KEEP 


bound together for better or for STOCKS UP 


worse—and for 154 years it has 
been for the better. 

Nationally known merchants are 
reporting business at present in ex- 
cess of last year—are adding to 
their force of clerks—are planning 
alterations and additions to serve 
growing demands. America is at 
work and has been. Wages are good hi, 





These plans will help to sell 
more jewelry — more silver- 
ware—more diamonds, large 
and small—than all the stock 
market hopes put together. 


Ne ter how small our bit. Let’s all play 
our parts to the limit of our abili- 
YOUR ties. As President Hoover puts it, 
“Words are not of great importance 
in time of economic disturbance. IT 
IS ACTION THAT COUNTS.” 
Europe is worried that dumping 
of American commodities into Euro- 
pean countries and world markets at 
cut-throat prices is going to unsettle 
world trade. Take heart, Europe, 
there will be no dumping of Ameri- 
can goods. Let the alarmist cry 
f “wolf”; America will take care of her 








and Henry Ford says they will be 
better. New York has many new buildings planned that 
will menace the clouds. Chicago is still growing into 
three States and the opposite shores of every ocean 
are crowded with multitudes whose only fault to find with 
us is the fact that we restrict immigration. As a nation, 
we’re rarin’ to go, aren’t we? 

Get in back of these plans for Prosperity AND PUSH. 
Business leaders have started the vehicle. Let’s all of us 
put our shoulder to the wheel. . . help it gather momen- 
tum .. . and then keep it moving steadily along. Warm 
up your sales efforts they may have cooled down a 
bit. Whatever your customer inducement is—sales talk, 
advertisement, or show window—enlarge its effectiveness. 
No magic, mind you but a good, thorough applica- 


production and continue her peace- 
ful penetration of world markets on a quality-price basis. 

But keep your eye on the rising barometer. President 
Hoover’s Economic Conference, called by the United 
States Chamber of Commerce, meets in preliminary ses- 
sion on Dec. 5. Between 150 and 200 of the best brains 
in 32 manufacturing and distributing groups will search 
for business sore spots—diagnose any ailments—and sug- 
gest, if possible, adequate remedies. 

It is to be hoped that a permanent organization will be 
effected to act as a contact between business and govern- 
ment and between the various lines of business. Out of 
such a step will come better balanced prosperity 
and, speaking of prosperity—why, say, “You ain’t seen 
nothing yet.” GET BEHIND THESE PLANS AND PUSH. 
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for Business 


1930 bids fair to go 
down as one of the 
sreatesl construc- 
tive years in our 


history. 
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(Others 


Profit 


Ideas on selling, window display, stock records, merchandising, ad- 


vertising, store system, etc., gathered by Mr. Terhune in his travels 
around the United States so that others may profit by them. 


They will help you. 


these pages. 


Keep 


By Harry R. Terhune, Field Editor, THE JEWELERS’ CIRCULAR 


Colo red Ca rds Mailed N early 


S* LOUIS, 
of post cards is 
street-Monti Jewelry Co., St. Louis, to 


an 


cards are mailed nearly every business 


Every Day 
MO. A steady flow 


mailed by Green- 


active list of 5000 names. These 


generally 
appreciation for the house. 





Business Building Ads 


ACH 
front 
Chronicle is the 10 inch, single column 
advertisement of 
Facret. 
straight 
it is silver or clocks that is featured, but 


on the 
Francisco 


morning 
the San 


Wednesday 
page of 
Shreve, Treat & 
part this is 
Sometimes 


most 
copy. 


For the 
institutional 


dwells on building 


the 


copy 


wil 
In a Diamond its Brilliancy 


Several clever touches may be seen in 
the accompanying announcements. The 


line “Ten thousand dollars to ten 











Life and Clr ane the Cuskeas 
that make Dinmont Cislasad 


OME people prefer to choose from 
eg unmounted diamonds and select thelr 
aettings separately ... we have a com- 
prehensive stock of both set and unset dia 
monds, algo...a beautiful display of rings, 
bracelets ayd brooches to go. with them. .we 
invite you to see our special display during 
OCTOBER DIAMOND DAYS 


~ 


JEWELRY GO. 


S25 ARCADE BUILDING 
Take, West Elevators 


’ 
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Back of government postcard distributed 
by St. Louis jeweler 


day and so arranged that each name re- 
ceives one of these brightly colored cards 
once a month. Five cards may be sent 
for the same cost as one letter, so the 
firm figures that this continuous pound- 


ing is quite efficient. 
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This San Francisco firm has a distinctive mode 


dollars” was purposely put that way so 
as to leave the lower price in the cus- 


tomer’s mind. 


* * * 
Entertain at “Baby Party” 


ACINE, WIS.—The Lloyd jewelry 
store entertained at a “baby party” 
Monument Sq. re- 


in its store at 510 
cently. A gold ring was given free by 
the store to each child as a part of 


the celebration. The party is an annual 
affair and always attracts a large num- 


ber of people to the establishment. 
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Helpful. Records 
| tiger ores CITY, MO.—A Kansas City 


jeweler uses these words effectively: 


WEDDING 


“Look for the name of Jaccard under lelephone ak. Date 7 : 

the flap of the envelope and on the top 

of the box.” Bride : Sant: _ 
That is no idle advertising slogan, it met 

is an accepted understanding with a Address 


great many persons who live in and 
around “The Heart of America.” Citv State 

As expiained by Walter B. Jaccard, ——— = 
as soon as a wedding is announced, a Gr 
complete record of it is made out on a ctchstnast : — 
vard. (See card A.) One copy of this 
is given to the silverware department Address " 
and one to the stationery department. 
Those in charge of each of these de- 
partments immediately get in touch with 
the interested parties. 

If possible, an appointment is made 
at the store. Should that not be con- 


Telephone 


Date phoned Date letter sent 


Remarks 


Information received 











! Card A—A complete record of every wedding is kept by Jaccard, Kansas City, Mo. 
| GIFTS PURCHASED 


feware China Baraxrastware 
| " an Ni Miscellaneous 
| + ‘ate : ; 
1-1 1- ae aa | Broadcasts Facts About ting de igned t< _ create the proper 
}—4—} — aeons Boni ; : atmosphere is furnished by a string en- 
a kK, _] + + + + ° ia bl M4 
pig A Diamonds semble. The company also had a special 
rg LEVELAND, OHIO.—_A unique display of diamonds and other precious 
9 tcf saben Sa was staged by the stones at the store and an invitation to 
7 a ees = f . a c as aS Sle a ; ras aiid ae ? a SOR ° ; 
Prat Sc +++ 7 Bowler & Burdick Co. Legends and his- bee at ‘wai "igo at the Ph ge me 
* ttt fp torical facts about precious stones form lose of the program. 2. ene ws 


run for 13 weeks. A clever piece of 


: the basis of the series. One evening at = 
publicity was run several days before 


i —— t 9 p. m. the story of the Kohinoor dia- 








Glassware 


Quantity |Saieumes | ARTIOLE Quaneity | Saicomen || 
|__| Goblet =e | 
4 | Sherbets | }—# 
| Cocktail Glasses + 
} Luncheon Tumbier + 
| raps Proce 3 

+ Orange June oe oe oe 
+Pactait Glassee . 


+ Salad Plates 





Card B—Jaccard’s know what the bride 
already has in gifts. The other side of 
the card lists silver purchases 


venient, the department heads, taking a 
sufficient supply of silver patterns and 
stationery samples, make a joint call at 
the home. Now comes the next step, 
that of keeping an accurate record of all 
purchases for that particular wedding. 

This record is kept on a loose-leaf 
sheet (See card B) and is also kept in 
duplicate. One copy is for the sales 
force and the other for the office. 
Through this system, it is possible to 
accurately tell what has been bought 
for the bride, so much of the embarrass- 
ment of exchanging gift through 
duplication, is eliminated. 

The value of this record increases as 
the years roll around, particularly at 
anniversary times and during the holi- 
days. Reminders are sent to the hus- 
band that the store has this record and 
in this way he is able to add appropriate 
pieces to the silver collection. 


mond was put on the air over Station 
WTAM. The actors, through dialogue 
told of the finding of this world famous 
gem and of the tragedies enacted 
through desire for its possession. In 
order to keep interest aroused, the story 
is but partly given at one broadcast and 
is continued at the next. A musical set- 


the broadcast which consisted of a story 
in a Cleveland newspaper regarding a 
diamond an inch square and valued at 
$140,000 which was put on display in the 
company’s window. A young lady was 
photographed holding the stone in her 
hand while in the store. Several police- 
men were detailed to guard the window. 





Silver pattern 
China 


Announcements 


Remarks 





Stemware 


Invitations 








This card is given to the 


firm’s silver department 
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fancy Shaped Geis seen 
in Latest Jewelry 


Demand for new effects met by use of diamonds, emeralds 
and sapphires in various cuttings 


2 ONDON | dia- 
mond dealers 
Iwill tell you 

these days that 
New ring showing style trend for there is a pro- 
pny ae Game nounced demand for 
the baton cut stones, and the same applies in a some- 
what lesser degree to the sapphire and the emerald- 
two stones that now are being given a lot of attention 
by the jewelry designers aiming for true coloring in 
their modern conceptions of jewelry craftsmanship. 
The mode for the baton jewel is primarily responsible 
for the demand for this type of cutting. The cluster 
style of design in good jewelry has been relegated to 
the scrap heap—temporarily, 
at least. For styles in jewel- 





December 5, 1929 


By Jac k Brooks 


and the rare stones from the East are not to be con- 
fused with the very attractive, but comparatively value- 
less, ensembles that most manufacturers, with an eye to 
dress fashions, are now providing for vox populi. 

Cascade necklaces with ornamental side clasp, brace- 
lets incorporating glass and wood, earrings featuring 
huge synthetic rubies and emeralds, and finger rings in 
marcasite, crystal, caleedony and various other mediums 
constitute some of the principal articles that go to make 
up the new ensemble. 

Paris leads and the world follows. Even Birmingham 
is busy with ensembles in imitation of the $100,000 sets 
acquired by the moneyed ones of Mayfair. Paris has 
made the barbaric setting fashionable, and north En- 

gland is turning out many 
thousands of three and four- 
set ensembles monthly. 


ry are now changing so 
rapidly that the most expert 
stylist would not care to say 
definitely that any particu- 
lar mode pushed on to the 
back shelf will not blossom 
again in the fullness of time. 

But for the moment, at 
least, the gem cluster ide. 
has given way for the 
straight vertical or horizon- 
tal motif which is best in- 
terpreted by means of the 
baton diamond, emerald and 
sapphire, either singly or in 
combination. 

The modern passion to cut 
the gems in narrow oblongs 


The gemmed designs for finer rings prove quite 
a departure from former accepted standards. 
Originality is the first factor in the modern ring 
and baton gems are brought into use with out- 
standing effect. Diamonds and emeralds cut into 
narrow oblongs are set crosswise on the shank, 
one large first-quality stone holding pride of 
place. The gemmed portion of the ring is of 
greater area than was formerly the case, and in 
some cases extends parallel with the finger joint 
for an inch or so. The designs are mostly geo- 
metrical and set off by little squares or borders 
of onyx in plaque formation. 

The logical development of this style of ring 
would appear to be of a trend that will make of 
the ring a sort of sheath the length of the knuckle 
and first joint, the tubular setting being covered 
two-thirds round with geometrically arranged 


¢ HE excuse for the glit- 

tering cascade necklace, 
with jeweled clasp at the 
left side of the neck, is that 
it is to endure another sea- 
son or two. Even the big 
London department stores 
catering to the fashionable 
families of the metropolis, 
are getting in big stocks of 
these neck pieces which are 
now done in green, yellow, 
peach, mauve, blue and rose 
colors. The twisted bead 
necklace in pink and cream, 
black and white, and two 
shades of green is also being 





and set them in rows which 

converge on to a central gems. 

large and square-cut gem is 

most acceptable from the 

viewpoint of simplicity and 

artistry in design. The most striking effects can be ob- 

tained by the use of a few baton strips laid down to a 

well-balanced design and accentuated by the judicious 

use of black onyx, jet or some other contrasting material. 
Some of the new season pendants which are a feature 

of the double-tailed necklace, the long end of which trails 

down the bare back, are carried out in a design which 

calls for practically the exclusive use of baton cut gems. 

The diamonds or colored stones are arranged obliquely 

around the central gem, some radiating out like the 

spokes of a wheel. 


It is a good thing for the fine jewelry industry of 
Europe that jewelry and costume jewelry are things 
apart and that the first quality gems of Hatton Garden 


purchased in vast quantities 
for new season retailing. 
And, of course, there are the 
four-piece sets comprising 
necklet, earrings, bracelet and ring. Many of these are 
quite outstanding in effect and little wonder, when one 
remembers the endless variety of materials, both vege- 
table and mineral, now used in their fashioning. 

A glimpse of some of the advance jewelry pieces for 
the coming seasons indicates that the modern woman 
will soon be rolling her necklet and bracelet on a spool 
when she puts them away for the night. Neck and arm- 
pieces are now being constructed with such delicate 
hinge adjustments that the finished article emerges as 
limp as a piece of silk. But it must not be thought, be- 
cause of this, that the new pieces are fragile. Their 
strength is astonishing. 

The much wider range in the choice of differently-cut 

(Continued on page 47) 
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A Most Logical Way to Increase 
Your Silverware Sales and ‘Profits 


HE wide popularity of the flatware patterns WILLIAM AND MARY 
and MARy 11 offers a splendid opportunity of increasing your 
Holiday sales and profits. These patterns, already established 
in thousands of well-to-do homes in the flat silver, provide a 
fertile field for the sale of the matching hollow-ware pieces. 
A short line of the popular selling hollow-ware items in your store 
during the Fall and Holiday seasons will prove most valuable. And 
together with the aid of our Portfolios of Photographs of these 
hollow-ware lines, ready to interest your customers, many substantial 
sales will result. Charming and delightful as these patterns are in 
the flatware, they are equally attractive in the many pieces of dinner 
hollow-ware. Fach article is made in excellent weight and wrought 
in the very finest craftsmanship. Write today for the Portfolio and 
Price Lists. 














The Wiliam and Mar After-dinner 
Coffee Set, illustrated above, sells for 
$310.00 Retail. Without the Tray, for 


“ay 95 
7 Cz WW £ $210.00. Always a popular set the year- 
round, it is especially in demand at 
Chr stmas 


Solid Silver 


$2. 


STERLING 925/1000 FIN#F 


The Mar II piece Tea Set, tllustrated 
t the right, has started many services 
this lovely dinnerware. The Retai 


price is but $270.00. The five-piece set 








ts $450.00. Beautifully made in genero 
the type of Sterling that adds 


rhit 
Jit, 





prestige a well as profit to your store 








Success—Success—Success! One after another as “TREASURE” 
patterns come out they meet with success. More than average 
success! They win instant favor, and very soon find themselves 
prominent on the sales sheets as the store’s best sellers. Why is 
such popularity so positive? Originality?—yes. Beauty ’—of 
course. But more likely it’s their planned designing or rather 
planned selling. Each “TREASURE” pattern is created to meet a 
definite style trend, an established public demand. Modern 
American homes are furnished for the most part in certain dec- 
orative styles—Early English, Spanish, Colonial or Early Ameri- 
can. ‘TREASURE’ patterns are produced in these popular, yet 
sound, decorative styles. They fit into the decorative spirit of 
modern homes of good taste. Such thoughtfully designed pat- 
terns have a very definite appeal to smart hostesses, and their 
selling-life is far beyond the average good pattern. They are 
sound builders of business. 


RoGERS, LUNT & BOWLEN Co. 


Silversmiths Creators of Distinctive Tableware 


MARY It x0 (ge emia AMERICAN GRANADO G R E E N F [ E # D - M A S S A c H U S E {i ft S 








Member of the Sterling Silversmiths Guild of America 
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<1 Method of Merchandisme Christmas 
Space and for L[nsertions Per 1¥ eck 


In a given population during the holidays every normal reader becomes 
three readers and six prospects for gifts 


By Guy Hubbart 


afford, due to large daily normal sales, to use space 
Jwith less figuring than the smaller store in lesser 
populations. But both large and small stores can profit by 
paying attention to the relation between the number of 
thousands of population and the number of items adver- 
tised per ad. For if items 


c ARGE jewelry stores in medium and large cities can 


your store and its offerings are before the public often 
over a given selling period. 

People supply jewelry wants by the day no matter how 
much they may spend as a total between now and Christ- 
mas. 

If you know from experience that a certain day, like 
Thursday for your particu- 
lar store, is the best business 





are carefully selected as to 
advertising value, which 
means selling value, less 
space can be used and to 
better effect, that is, better 
results per inch or per in- 
sertion. 

As an example, suppose 
your store is in a population 
of 36,000 people, and you are 
planning advertising and 
space for three insertions a 
week until holiday shopping 
is over. Here is a good rule 
to follow in deciding on how 
many items to put into 
each ad: 

Specific Rule (applied to 
36,000 population)—Divide 
the number of thousands 
(36) in the population by 
the intended insertions per 
week (3). The result is 12, 
the right number of items 


days a week schedule. 


Priced Items 
Diamonds pins, $25 
Watches, $20 to $60 
Clocks, $12 to $30 


advertised items. 





Typical list to illustrate correct number of a little; put in 
items per ad for 36,000 population—three 


Diamond rings, $25 to $6,300 
Bracelets, $7.50 to $150.00 
Toilet Sets, $10 and up 
Pewter, $3 to $20 per item 


In a population of 36,000 for one day’s space this 
variety furnishes wide appeal both on types of items 
and class of values. And the total of all prices can 
run as high as $10 per thousand of population or 
$360, on big days $14 per thousand of population. 

Keep in mind the idea is to attract customers into 
the store so they will purchase advertised and non- 


day, raise the ratio of items 
two extra 
items over the rule. But 
keep the average for the 
three days as nearly as pos- 


General Items sible. 
Candlesticks cele , , 
iiiintinns YENERAL Application 
Haadbaas J of Rule for Holiday 


Merchandising of Space: In 
populations of 20,000 to 
80,000 for  three-times-a- 
week schedule of insertions, 
divide the number of thou- 
sands (20 and 80) by an 
average of four for small 
numbers up to 36,000, and 
eight to 20 up to 80,000, to 
decide on the number of 
items per day, using judg- 
ment for specific days. For 
example, eight goes into 80 
ten times, meaning ten items 
is about right for one day’s 


Infant’s gifts 
Costume jewelry 








per single ad. In effect, this 
amounts to featuring one 
item for each 3000 of people on one day or 9000 for three 
days for your store, just as if there were no other jewelry 
store serving the same population. Of course, there will 
be other stores’ ads in the paper with yours and they may 
be using bigger space, more frequent insertions and more 
items per ad, but then advertising cost will be greater and 
their results in sales per advertised item no greater. The 
point is that a few well selected items carefully priced and 
described will draw just as much direct business as twice 
or three times the number, for out of every 3000 people 
only a certain percentage respond daily anyway. 

And the reason for using one item per ad for each 3000 
is to have a sensible mathematical basis as a guide. Also 
consider that if your newspaper circulation is, say, 6000 
net paid daily, that means 6000 subscribers (one person) 
but from three to four people read the paper (family read- 
ers), all of whom are jewelry prospects. Only a certain 
number can buy only a given amount per day from all 
stores, yours included, so the best method is to be sure 
by using plenty of insertions, rather than extra size space, 


, space. 
Then, whatever the number of items thus arrived at, 
try to distribute them over the stocks or merchandise 
sections so as to include good drawing items. An example 
is given in the box merely to illustrate. Each store can 
best pick its own items. 





Clocks This Lord’s Hobby 


LOCKS of unusual workmanship were the hobby of 

“Lord” Timothy Dexter, rich and eccentric merchant 
of old Newburyport. He was quite a collector of clocks in 
his day, and the more unusual a clock, in construction or 
style, the more he was willing to pay for it. 

“Lord” Dexter had several clocks in each room and he 
hired a clockmaker to inspect and adjust them on a regu- 
lar weekly schedule. He insisted that he wanted only the 
“best behaved clocks.” That is the way he phrased it. 

Dexter, who flourished in days just after the Revolu- 
tion, comes down to fame as the man who sold the cargo 
of warming pans to the West Indies. 
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Style No. 1610—A triple-strand necklace of perfectly matched Regent Pearls The strands are 
15 16” and 17 long Clasp is of sterling silver set with a genuine rose quar hrysoprase t 
lian with baguettes of simulated crystal 812.75 


Subject to Standard Trade Discount 


ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & CO., Ine. 


~ 


P< Ne 
f Neuber 
a + 


apes — 
FOUNDED 1867 2 ONTS THAT LAST € FOUNDED 1867 
ey 


™= — 


—— 


MAIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, NEW YORK, N.Y. 


BRANCH OFFICES: 236 WESTMINSTER STREET, PROVIDENCE, R. I. 31 NORTH STATE STREET, CHICAGO, ILL. 
PACIFIC COAST: ERED L. LEE & CO., 704 MARKET STREET, SAN FRANCISCO, CAL. 
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Anniversaries and Holidays 


1. New Year’s Day. 

New Year’s resolutions made with en- 
thusiasm are sometimes carried out with 
determination. “Better Business in 
1930.” 

17. Benjamin Franklin’s Birthday. 

There are few more beloved Fathers 
of Our Country than Benjamin Frank- 
lin. His particular legacy to the people 
of the United States was an admoni- 
tion to practice thrift. 

Thrift Week annually occurs during 
the week of Benjamin Franklin’s birth- 
day. True thrift lies not in hoarding 
but in judicious spending. 

Clock Week—or month. The begin- 
ning of the new year, with Old Father 
Time retiring in favor of the New Baby 
Time is an appropriate time to exploit 
time-pieces. 

Show Cards 


Use more show cards suggesting ac- 
tion on the part of the prospective cus- 
tomer. Try “Save Steps—Have a Clock 
in Every Room.” 











| ee Clocks 





'| Name and Location || 
: nee aneen eee | 





Fig. 1 


MERCHANDISING 


CALENDAR 





JANUARY 


Written expressly for THE JEWELERS’ CIRCU- 
LAR. by A. KB. Edgar 


Birthstone—Garnet 


Flower—Snowdrop 
“The gleaming Garnet holds within its sway 
Faith, constancy and truth in one alway.’’ 


A New Year’s Resolution 


For better merchandising resolve to 
use the calendar prepared monthly for 
Jewelers. Stagnation follows inactivity. 
Make more business possible in 1930 by 
resolution. No jeweler has yet ex- 
hausted all his efforts to get more busi- 
ness. People still have spending money 

-but they have to be coaxed to spend it. 

The whole aim of this calendar is to 
suggest ways and means of increasing 
business for jewelers. The suggestions 
for sales’ events are only suggestions. 
Jewelers can make them realities by fol- 
lowing up the suggestion, by passing on 
the thought to the customers. There is a 
possibility in every suggestion that con- 
tains a probable increase in business for 
the jeweler who gets behind it with a 
will to succeed. 

A New Year’s resolution will not 
bring the jeweler a golden flood of cus- 
tomers. Neither will his efforts to carry 
it out flood his store with customers. 
But—every little added means a little 
bit more. A bigger business will only be 
possible by small additions to sales, not 
by big splurges. 

The most successful jewelers of today 
are the ones that are active in seeking 
business in the lanes and byways, along 
the less frequented paths of retailing. 
Traffic on the highways is sure and 
steady, but the less frequented paths af- 
ford as profitable and pleasing business. 
The most frequented roads are full of 
ruts, and jewelers sometimes get into 
them, and stay there. A little more orig- 
inality in jewelry merchandising will 
awaken a new interest in Jewelry. 


January Activities 


Modern merchandising experts recog- 
nize the reaction to the buying orgies 
and dissipations of December. January 
is a month of repression on the part of 
the customer. The free spending of De- 
cember creates a reaction that is mani- 
fest in a tightening up of the purse 
strings in January, unless—the mer- 
chant actually tempts the buyer beyond 
endurance, beyond resistance. 

The White Sales of the department 
stores were originally devised to fill in a 
buying gap—a lapse of spending on 
the part of the customer. From this 


(Continued on page 94) 
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Appropriate Selling Events 

With sales in our jewelry stores dur- 
ing January only three-fifths of the 
average of all the months the jeweler 
should strive to improve conditions by 
more efficient merchandising. 

Sales built up around some event or 
article of merchandise are usually at- 
tractive to the public. The following 
may be used as the basis of selling 
events of importance: 

The Birthstone—Garnet. 

Clocks—Father Time’s time. 

January Weddings—there are some. 

Silverware—Anniversary Gifts. 

Diamonds—Every Month a Diamond. 

Sales—Clearance. 

Sales—For the Home. 

Sales—Articles for Personal Use. 

Sales—Trade-in Watches. 

Repair Department—Remodeling Old 
Jewelry. 

Optical Week—See Better This Year. 

Jewelry—For Southern Tourists. 

Bridge Parties—Prizes. 
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Jeweled Feathers Now a Paris Fad 


) [ 7 OMEN in Paris are ignoring the Yankee tradi- 
tion to the extent of wearing feathers in their 
pockets instead of tucking them in their hats. 
The fashionable Paris feathers do not, however, come 
from birds but from jewelers’ shops. They are set with 
precious stones and make the little brooches that are the 
present Paris craze. The feather fashion originated with 
hunting clothes. The heavy tweed and suede jackets that 
Paris dressmakers have been making for women who are 
hunt enthusiasts were decorated with bright feathers 
tucked in the lapel. Not long ago, French huntresses 
began wearing these little quills in the left breast pocket 
and originated the fashion that is now repeated in the 
jeweled brooch. 

The smartest jeweled feathers are those that pierce 
the fabric, in the manner of a genuine quill, says a writer 
for the National Jewelers Publicity Association. One of 
these new brooches has its point tipped with a pearl safety 
guard. There are a number of other types that are often 
seen in the French capital—long narrow brooches in quill 
shapes, or following the lines of a small ostrich plume. 
Jeweled feathers are sometimes worn as part of an eve- 
ning headdress. 
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The jeweled feather worn as a 
dress ornament 


ia ancy Ph haped Gems in Latest J ewelry 


(Continued from page 40) 


precious stones enables the designer to improve on old 
motifs and get a much more arresting effect with his 
gems set en masse. The specialist jeweler no longer is 
limited to a few types of cuttings. Neither does he have 
to consider the possibility of not being able to get stones 
cut to the exact shape he desires. He just designs the 
sort of thing he has in mind and the stones are cut to 
suit the design, no matter in what order their intrica- 
cies. Triangular, hexagonal, just square or spear-shaped 
—modern cutting machinery triumphs over them all. 

The hinged links of a bracelet can be turned so mi- 
nutely that they are almost invisible in the ordinary way. 
The flexibility of the setting is such, as the Tatler writer 
points out, that the whole thing is reduced to the con- 
sistency of a loop of tape. 

A modern idea of a flexible bracelet centers around 
very short lengths of lapis linked up with circular 
buckles, the short lengths being divided up into little 
vertical plaques, the whole of which is covered with 
little sprays of fruit or flowers in coral and onyx. The 
three circular buckles are in jade, sapphires and dia- 
monds of high quality. A bracelet of this kind combines 
delicacy and flexibility with unusual strength and sup- 
plies the necessary colors in correct alliance so neces- 
sary to the modern woman. Another modern type of 
colored bracelet will have lapis cabochons as the chief 
motif set in six-sided plaques of jade and bordered with 
enamel, the very narrow connecting panels being in 
first-water diamonds. Six cabochons and six diamond 
panels set vertically between them comprise the brace- 
let length. 


Despite the popularity among women of the modern 
rainbow gold jewelry which features 18-karat gold arti- 
cles shot with all the colors of the spectrum, the plain 
gold or platinum wedding ring is being slowly crowded 
out of the spotlight by the narrow circlet of diamonds. 
This type of finger ring is of rounded platinum sprinkled 


over its entire outer surface with very small diamonds 
which give to the ornament a glittering, frosty effect 
that is not without its attraction. But it is not unlikely 
that rainbow gold wedding rings may loom into favor in 
the near future. 

The Goldsmiths and Silversmiths Co., Regent Street, 
which produces some highly effective “shot gold” 
brooches, bracelets, necklets, earrings, cigarette cases, 
matchboxes and the like, says the demand for colored 
gold jewelry appears to be catching on. The white or 
tinted gold from which these articles are made has to 
pass the assay office test for gold content. The articles, 
therefore, are quite genuine, the colors being obtained 
by combining silver, platinum and palladium in the 
alloy. All these modern hall-marked gold articles are 
of standard 18 karat material, which means the pure 
gold has mixed with it its six parts of alloy to render it 
tough. Milanese woven gold articles are now diffused 
with delicate colors ranging from a very pale green or 
blue down to the most delicate red. 

* %*% * 

Now that many of the new gowns have a filmy draping 
for arms and back the stores are paying close attention to 
a type of jewelry that can be worn over the lace like 
camouflage. Much of this jewelry is imported, probably 
from Germany and Czechoslovakia. The dress designers 
are supplying jewelry for the more conservative type of 
evening dress, and the retail jewelers are likely to find 
scope for their activities in this direction. 

Although it is usual to depict the fashionable woman 
dressed for the evening in her sleeveless gown with very 
deep décolletage at the back it is not generally known that 
the demand for the very abbreviated type of gown, out- 
side such cities as New York, Paris and London, is not 
large. The provincial style in evening dress has become 
more or less standardized with the average woman. And 
this, as stated, favors the screening of arms and back with 
a semi-transparent film of lace, black being the color 
usually used. 
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showing some of 
the machinery 
used by the 


miners 


Diamonds as an Investment 


London men buying gems instead of stocks for wives and daughters—Old silver brings high 
prices—Jewels displayed at Fashion Parade. 


LONDON, Nov. 18.—Among the jewels 
still finding their way here from Russia 
in substantial quantities are some very 
fine diamonds and emeralds but prac- 
tically all of them are useless for pres- 
ent-day demands in their original de- 
signs. Hatton Garden gem merchants, 
who are the principal buyers of this 
beautiful but old-fashioned jewelry, have 
the gems recut and made up into modern 
pieces. The recut stones can be adapted 
very well to the geometric and cubist 
shaped designs that are featured in the 
newest bracelets, pendants and clip-on 
brooches. Gordon Nathan, the Hatton 
Garden gem dealer, who breaks up Rus- 
sian jewelry and resets it in modernistic 
form, considers emeralds are the most 
fashionable gems this winter, although 
the diamond remains the most valuable 
of the precious stones, and the most 
popular. Many well-to-do men are now 
buying diamonds for their wives and 
daughters as investments in place of 
stocks. In this connection the thought 
occurs to one: how many small specula- 
tors who are now mourning their share 
losses in the recent market depreciations 
would have been better off commercially 
had they put their nest egg into quality 
diamonds? 

* * 

The tendency to make decorative dress 
accessories perform a utilitarian pur- 
pose no longer is confined to umbrella 
handles, cigarette cases and fob pen- 
dants. A jeweled bracelet has made its 
appearance lately, its purpose, apart 
from mere ornamentation, being to act 
as a container for a very delicate per- 
fume. This is the newest fashion idea 
in arm ornaments for young people and 
is likely to prove popular. 

* * * 

Since the brooch came back into favor 
with the modern gown the manufac- 
turers of high-class jewelry have given 
the trade some very unusua! designs. 
Paris, of course, has led in this respect, 


and the newest corsage and hat pieces 
emanating from the French capitol and 
now seen in London, would indicate that 
novelty in this direction is far from 
exhausted. One new brooch is parti- 
cularly apt. Known as l’Adorée it de- 
picts a staff of music in gold, the notes 
being done in brilliants. 

Although English jewelers have com- 
plained that business leaves much to be 
desired, some of them have been doing 
very well indeed. One jeweler, for in- 
stance, has just made a donation of 
$55,000 toward the cost of a new hos- 
pital in an east coast town at which the 
Duchess of York this week appeared to 
lay the hospital foundation stone. 

* x 

The pessimistic ones who predicted 
that old silver would cease to fetch high 
prices as a result of the disturbed finan- 
cial position in the United States were 
very much surprised when, at the sea- 


son’s opening sale at Christie’s this 
week, just $200 an ounce was _ paid 


for jugs, goblets and candlesticks. An 
ordinary, plain, George I dredger real- 
ized 760 shillings ($190) an ounce. Two 
others of slightly later date sold for 
$187.50 an ounce. Around $2,180 was 
obtained for a set of four Paul Lamerie 
candlesticks. Other items include a 
Queen Anne jug, $2,115; a Charles II 
goblet, $1,250; a Charles II tankard, 
$1,740, and a George IV tea tray, $1,375. 
* * x 

A jeweler trading under the name of 
Henri Eliaschaff was found dead in his 
office off Regent St. this week. The 
police, upon being called to the premises, 
found escaping gas. It is believed the 
jeweler was overcome by the fumes. 

* * * 

A new pendant, suspended from a 
fine platinum chain, is roller shaped like 
an Egyptian seal, forming the base of 
a diamond-set triangle. Diamonds and 


jade, and diamonds and emeralds and 
jade, which constituted the white and 
green alliance that was considered to be 
so appropriate with the summer sunburn 
fashion are to be retained in this com- 
bination for winter use Diamonds and 
jade go remarkably well together even 
when a tanned skin no longer predomi- 
nates the fashion color motif. Tortoise 
shell earrings, necklaces and bracelets 
are being worn with morning and after- 
noon frocks. 
* # * 

Another wonderful fashion parade 
was staged this week-end at the May 
Fair Hotel the organizers being Cartier, 
London and Paris specialist jeweler; Le- 
long, Molyneux, Worth and Lanvin. All 
that is new and chic in clothes and 
jewels from London and Paris was dis- 
played. Cartier had designed a_ piece 
of jewelry for each model. There were 
emerald sets worth $750,000, a ruby set 
worth $75,000, a pearl set worth $225,- 
000, a black pearl set worth $375,000, 
and a lapis-lazuli set valued at $15,000. 
There was a rare pink diamond, and the 
“Tiger’s Eye” a _ tobacco-colored stone 
from India. A slender diamond shoulder 
pin contained a lip stick. 








Display Contest Conducted by Clock 
Manufacturers’ Association 
Closes This Month 


Less than a month remains before 
the 1929 clock display contest closes, 
announces the Clock Manufacturers’ As- 
sociation, which is conducting this con- 
test. 

The Clock Manufacturers’ Association 
is urging all retailers to send photo- 
graphs of their displays for entry in 
the contest to 644 Drexel building, 
Philadelphia, Pa. Any displays featured 
during 1929 will be eligible. The con- 
test closes Jan. 10, at which time all 
photographs must be in the association’s 


office. 
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By L. M. Lamm, Washington, D. C. Correspondent 


Federal Trade Commission Takes Up 
Jewelry Trade Protest 


WASHINGTON, D. C., Dec. 2.—Experts 
of the Federal Trade Commission have 
taken up the protest of the jewelry trade 
relative to certain definitions adopted by 
the Commission in the trade practice 
conference. 

While officials of the Commission 
never discuss these matters before final 
action is taken it is understood that a 
preliminary draft of definition changes 
have been made by the experts and pre- 
sented to the Commission, itself, for con- 
sideration. 

The matter will not be formally laid 
before the Commission until the returr 
of Commissioner March, who handled the 
Chicago conference. It is probable that 
the matter will be taken up in the course 
of the next couple of weeks or so and 
it is believed when the Commission 
makes its formal announcement that the 
inconsistencies complained of will have 
been taken care of. 

* = 
Reducing Costs of Shipping Clocks 


WASHINGTON, D. C., Nov. 28.—A re- 
duction in distribution costs of approxi- 
mately $70,000 a year as a result of 
elimination of waste in packing and 
shipping is reported by a large clock 
manufacturer in the Central West, ac- 
cording to a report received here. This 
manufacturer states that the shipping 
department, which is under the control 
of the traffic department, tries not to 
overestimate or underestimate the proper 
method and materials necessary to de- 
liver the product to the consumer in 
perfect condition, but closely checks the 
items of cost entering into the problem. 
Claims average less than 1 per 1000 
shipments. 

It was found that a saving of $6,000 
a year could be effected by eliminating 


a double faced corrugated pad, measur- 
ing 4% inches by 5 inches, which was 
placed over the dial of the clock to pro- 
tect the glass from breakage. This 
made possible a reduction in the size 
of the fiber shipping container as well as 
a reduction of about 4 pounds in the 
gross weight of the shipping unit. 

Another saving of $3,500 a year was 
made by trimming packing material 
used in small lots for parcel post and 
express, and a further saving of $4,500 
by reducing export box lumber from 
3/16 to % and % inch. Another $16,000 
was saved each year as the outcome of 
tests to determine the exact fiber carton 
requirements for domestic shipping. 

* * * 


The F. T. C. Inquiry on Chain Stores 


WASHINGTON, D. C., Nov. 28.—In con- 
nection with the chain store inquiry 
which the Federal Trade Commission is 
making pursuant to a Senate resolution, 
retail dealers throughout the country 
are being asked to furnish information 
in considerable detail under the follow- 
ing headings (1) general information 
(2) character of business and method 
of conducting it (3) cooperative and pool 
buying (4) competition (5) competitive 
lines (6) financial results. 

Under the head of comvetition each 
retailer is asked to state the number of 
directly competing stores in his neigh 
borhood, independent or chain, at present 
and in a previous year, and in what 
respect his store has been favorably or 
unfavorably affected by increasing com- 
petition. A comparison of his prices 
with competing chains on advertised and 
unadvertised articles is called for. The 
extent to which advertising or whole- 
salers are assisting the retailers or fur- 
nishing service or dealer helps is also 
asked. 

Each retailer is asked to list, in the 


order of importance, the following 


methods actually employed by him which 
he has found of value in maintaining his 
volume of business and profit against 
competition. Credit, delivery service, 
leaders, window and counter display, co- 
operative buying, newspaper advertising, 
handbills and dodgers, street car cards, 
low prices, high quality, special sales 
and other specific methods. 
a” * * 
Duty on Shoe Buckles 


WASHINGTON, D. C., Dec. 4—F. X. A. 
Eble, Commissioner of Customs, has 
notified the Assistant Attorney General 
at New York to file an appeal with the 
United States Court of Customs and 
-atent Appeals, in the name of the 
Secretary of the Treasury, in connec- 
tion with the decision of the Customs 
Court wherein it held that certain 
articles composed of white metal studded 
with rhinestones classified as dutiable 
under Par. 1428 of the Tariff Act of 
1928 were properly dutiable as_ shoe 
buckles under Par. 346 of the said act. 

* * * 
Specialists to Assist in Census of 
Distribution 


WASHINGTON, D. C., Nov. 28.—Efforts 
are being made to procure the services 
of some of the leading marketing spe- 
cialists of the country to assist the De- 
partment of Commerce in its census of 
distribution, beginning early next year, 
in order that the fullest possible benefits 
may be obtained from the returns ac- 
cording to Secretary of Commerce 
Lamont. At his weekly press confer- 
ence, discussing this matter, the secre- 
tary said: 

“IT am glad to announce that Prof. 
Paul H. Nystrom, well known authority 
on retail problems, and Dr. T. N. Beck- 
man, another recognized authority on 
the subject of wholesaling, have agreed 
to help us. I am hopeful that we shall 
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have favorable replies from others in 
the near future. 

“Professor Nystrom is in charge of 
the work pertaining to retailing in the 
School of Business of Columbia Uni- 
versity, New York. He has many im- 
portant practical contacts with retailers 
and their organizations and has _ pub- 
lished several books on the subject. Dr. 
Beckman who has also written quite 
widely in his field teaches the subject in 
the University of Ohio. He, too, has 
widespread contacts with wholesalers 
of the country. 

“The census of distribution is ex- 
pected to supply the nation with basic 
data concerning its distribution agencies, 
thus filling a great gap which exists in 
our knowledge of national economic 
conditions. In most cases we have only 
the roughest guesses as to the numbers of 
retailers in the country and total value 
of goods sold at retail each year.” 


* * * 


Distribution’s Part in Business 
Activities 

WASHINGTON, D. C., Dec. 2.—Dis- 
tribution’s part in the advancement of 
business activity will be discussed at the 
meeting of the newly organized Domestic 
Distribution Department Committee of 
the United States Chamber of Commerce 
to be held here on Dec. 4 as this issue 
of THE JEWELERS’ CIRCULAR goes to 
press. Ralph C. Hudson, president of 
O’Neill & Co., Baltimore, is chairman of 
the committee. 

Wholesale trade development, direct 
selling, the forthcoming distribution 
census, trends in retailing, and other 
questions will be taken up and a pro- 
gram laid out for future activities. 


* * * 


Need for More Facts on Credit 
Situation 


WASHINGTON, D. C., Dec. 3—Dr. 
Julius Klein, Assistant Secretary of 
Commerce, in a recent radio address 
stressed the need for more facts on the 
entire credit situation, retail credit sales 
in the United States being estimated to 
involve annually between $20,000,000,- 
000 and $25,000,000,000 worth of goods, 
while great industries of incalculable 
importance in our economic structure 
rest largely on the basis of installment 
selling. 

The objective of the national retail 
credit survey which the Department of 
Commerce is conducting in cooperation 
with the National Retail Credit As- 
sociation is to place credit extension on 
such a scientific basis as will eliminate 
any undue burden on either the retailer 
or the consumer, he said. The final re- 
port will cover numerous lines of retail 
credit. 

Summarizing the findings issued in the 
preliminary report on three of these 
lines, Dr. Klein mentioned that two- 
thirds of automobile dealers’ sales, more 
than one-half the grocery sales, and 
about one-third of department store 
sales are made on a credit basis. 

The average loss from bad debts in 
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these three lines, he stated, was found 
relatively low. For the department 
stores it was only 0.4 per cent on regular 
charge account sales and about 1.1 per 
cent on installment sales. The reverse 
situation was reported by automobile 
dealers, whose losses on open accounts 
amounted to 0.9 per cent, as compared 
with 0.4 per cent on installment sales. 
3ad debt losses on grocery charge ac- 
counts, reported by grocery stores doing 
a credit business, amounted to 0.6 per 
cent. 

Dr. Klein pointed out that the greater 
volume of returned merchandise from 
credit sales than from sales for cash is 
noteworthy, 12 per cent of the merchan- 
dise sold on the installment plan being 
returned or repossessed, whereas only 
6.8 per cent of goods sold for cash are 
returned. 

* £ *& 


Survey of the Precious Stone Trade 
of Germany 


WASHINGTON, D. C., Dec. 2—A survey 
of the precious and semi-precious stone 
and jewelry trade of parts of Germany 
has just been made by J. Folahr Huddle, 
American Consul at Cologne, Germany 

“Seasonal factors had an adverse in- 
fluence on the business of the Idar- 
Oberstein precious and semi-precious 
stone industry,” says the Consul in a 
report to the Department of Commerce. 

“There was in particular,” he con- 
tinues, “a notable decrease in the 
domestic demand, while orders from 
abroad, with the United States leading, 
continued to be received in_ sufficient 
number and volume. Complaints, how- 
ever, prevailed regarding insufficient 
prices due to internal competition, and 
slow payment from both domestic and 
foreign buyers, is likewise stated to 
hamper business. 

“The expected reduction of the Amer- 
ican import duty on diamonds from 20 
to 10 per cent ad valorem is reported as 
the principle cause of rather dull busi- 
ness throughout the period under review. 
For many weeks, it is pointed out, no 
orders had come in from the United 
States, the outstanding buyer of dia- 
monds cut at Idar-Oberstein. 

“The trade in other precious and 
semi-precious stones is reported to have 
suffered from poor supply of first grade 
raw material. Domestic sales of cut 
stones were slow owing to seasonal 
factors; only the most necessary pur- 
chases are said to have been made by the 
German jewelers during July and 
August, while the beginning of Christ- 
mas buying stimulated business during 
September. The shortage of money is 
also claimed to be one of the main ob- 
stacles to a satisfactory domestic busi- 
ness. 

“Shipments to the United States re- 
mained somewhat behind the figures of 
the previous quarter, but, taking the 
seasonal factors into consideration, can 
not be regarded as satisfactory. 

“Unfavorable reports were current re- 
garding the trade in synthetic stones. 
Raw material was offered in abundant 
quantities and as similar conditions pre- 


~~ 


vailed on the market for cut stones 
prices for these are said to have reached 
the lowest level. Business with China 
continued to suffer from the irregular 
conditions in that country and orders 
from the United States declined in both 
number and volume. While optimism 
prevails among those cutting genuine 
stones, the firms finishing synthetic ma- 
terials are not cherishing much hope for 
satisfactory business during the forth- 
coming season. 

“Pearls also continued dull, sales to 
the United States, however, having 
doubled in value as compared with the 
previous quarter. 

“While sales in genuine jewelry re- 
mained behind expectations in July and 
August, September is reported to have 
brought satisfactory business and prices. 
The possibility of an increase in the 
American import duty is claimed to have 
caused unrest among manufacturers’ 
circles. 

“Business was reported somewhat ir- 
regular in the imitation jewelry branch, 
the trend, however, being downward 
until September. Export sales were 
satisfactory but the domestic demand 
during July and August was not up to 
expectations. The possible rise of the 
American import duty is said to carry 
uncertainty into this branch of industry 
as well.” 

* * * 

Cost of Handling Merchandise 

WASHINGTON, D. C., Dec. 4—In its 
study of the cost of handling merchan- 
dise in an Ohio department store over 
the period from December, 1928, to 
February of this year, inclusive, the 
3ureau of Business Research of the 
Ohio State University, found that the 
authorization of merchandise returns ac- 
counted for 44.68 per cent of the total 
cost of handling them, stated to aver- 
age $5,834.82 per month, according to 
word received here. 

The next largest item, 33.8 per cent, 
was reported to be the direct selling cost, 
which becomes a total loss when the 
merchandise is returned to the store. 
Next in importance was the service of 
cashiers in connection with the sale and 
return of merchandise, representing 
11.81 per cent of the total. The cost of 
delivering the merchandise and bringing 
it back to the store accounted for 3.11 
per cent, and the preparation for de- 
livery of sales later returned amounted 
to 1.29 per cent of the entire cost of 
handling merchandise returns. 








The industrial and business outlook 
for Birmingham, and the State of Ala- 
bama for the year 1930 are most op- 
timistic. The steel mills of Birmingham 
and other manufacturing concerns have 
received orders for over $12,000,000 
worth of steel rails and other products 
for next year. Aside from this the city 
officials of Birmingham and Governor 
Bibb Graves, acting upon President 
Hoover’s suggestion, will speed up work 
on all public buildings, streets and roads 
during the new year. This, alone, will 
mean an expenditure of several million 
dollars. 
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Indian Art Influences American Jewelry -. 


V ogue for Blue and Green Brings Sapphires and Emeralds into Fashion's Spotlight 
—Architectural Diamond Hat-Pins New V ogue 


RENDS in jewels and jeweled orna- 

ments for the formal season were 
outlined recently by Pierre Cartier of the 
house of Cartier, Inc., international 
jewelers. 

Mr. Cartier said: ‘Necklaces this year 
will be worn as chokers or rather long, 
with an important ornamental pendant. 
These ornaments are innovations. They 
are made entirely of sapphires or oi 
sapphires and emeralds and are rather 
Indian and oriental in character. Their 
color scheme is blue and green, a color 
scheme that will influence the entire 
field of fashion this winter. Then, too, 
there are interesting and important 
emerald bead necklaces, also sapphires 
bead necklaces with occasional motifs of 
diamonds set in. As to bracelets, here 
again there is the oriental influence. 
They will be composed principally of 
carved rubies, sapphires or of beads of 
precious stones strung in torsades. 

“Jewels are being worn more and 
more in the afternoon. Pearls or fancy 
necklaces of semi-precious stones, aqua- 
marines, beads and the like are worn 
with earrings to match. Frequently the 


Modernistic 
brooches and 
necklaces, show- 


ing the use of 


well-dressed woman wears a sautoir to 
harmonize with the general scheme of 
her costume. 

“An interesting phase of fashion that 
is rapidly gaining vogue is an innova- 
tion in hat-pins. These are diamonds 
mounted in architectural shapes, in- 
spired by the architecture of ancient 
Egypt, Greece and Rome and even 
modern Paris. These architectural dia- 
monds may be seen in replicas of the 
Coliseum, the Temple of Karnak, the 
Leaning Tower of Pisa, the Obelisk, and 
in such modern forms as the Column in 
the Place Vendome.” 

Mr. Cartier said that “diamonds still 
remain the predominant stone for en- 
gagement rings. The square-cut ones 
have the preference at the present time. 
There is no limit in size for one stone, 
worn by itself, its importance being 
governed entirely by the amount that 
one wishes to invest in it. 

“Silverware follows last 
lines, although a marked tendency for 
gold table accessories has been noted. 
This is especially true of table orna- 
ments.” In general, Mr. Cartier noted 


season’s 





Courtesy of La Perle 


more formality and a greater attention 
to etiquette in stationery and visiting 
cards. 

An interesting observation made by 
the jeweler was that while American 
and European jewelry is being influenced 
by Indian art, the Indian rajahs and 
maharajahs are having their gems 
remounted in modern settings in 
London and Paris establishments, and 
a Paris firm is now showing a mag- 
nificent collection of regal splendor, 
which was recently created for an 
Indian sovereign. The collection in- 
cludes a breast ornament of large pear- 
shaped brilliants arranged on five chains. 
Among the stones in this ornament are a 
huge yellow diamond weighing 237 
carats, or more than twice as large as 
the famous Hope diamond, a small but 
handsome pink brilliant and a large 
rich brown diamond. With this breast 
ornament, for state occasions, are worn 
diamond collars with brilliants set in 
round links of about the size of a dollar. 

Another magnificent set in the collec- 
tion is in emeralds composed of several 
strings of stones with a collar to match. 


fancy cut gems 
in pleasing com- 
binations with 


pearls 
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Jewelers Fighting Untruthful 
Advertising eeiecictan 


Fall River, 


Vass., Merchants Demand and Obtain Retraction of 


False Statements Regarding Watches and Rings 


FaLL River, MAss., Dec. 2—Deter- 
mined that misleading terms and un- 
truthful advertising shall be stamped 
out, the jewelers of Fall River, Mass., 
are warring on the department and 
furniture stores. Advertisements of 


these stores are scanned daily and any 
called to 


inaccuracies are immediately 


papers, explaining in detail the inac- 
curacies previously printed, and utiliz- 
ing as much paid space to get the cor- 
rection before the public as had been 
used to print the original advertisement. 

Then there was the case of a furni- 
ture store offering to give away free, 
with every purchase of a certain priced 











Slleda cases. 


Immediately after these advertising items appeared, 
we found that these statements were incorrect, and we 


make this retraction, 


Following the usual Adaskin custom of truthful adver- 
tising, telling our customers all there is to be known, 
we offer this correction that the $22.50 man’s watch 
which we are selling at $14.75, and the lady’s watch 
that sells for £9.75 have six functioning jewels in each, 
and in the watch of Friday’s ad, instead of a 14 karat 
gold filled case, it has an unusually attractive plated 


case. 


As usual, it is not our policy to mislead. 


reason for this correction. 


Adaskin ki 


A Correction— 


In last Thursday’s Herald News, there appeared our 
announcement of our Christmas Jewelry Sale. 

We advertised a full jeweled man’s watch for $14.75, 
also a full jeweled lady’s watch for $9.75, together with 
an item featuring a $9.75 full jeweled man’s watch. 
Friday, in our advertisement we illustrated two watches 
at $9.75 each, stating that they were 14 karat gold 





















Hence the 
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the attention of the store sponsoring 
them and a demand is made that they be 
corrected in the columns of the same 
paper that printed them. 

The advertisement of a department 
store offering “Elgin Wrist Watches” 
guaranteed for 20 years at the low price 
of $10.95 was the signal for an investi- 
gation by a committee. It was found 
that the movement of this watch was a 
cheap Swiss make and the only place on 
the watch that the name “Elgin” ap- 
peared was in the case. It was claimed 
by the management of the store that 
they supposed the watch had been made 
by Elgin, since that name appeared in 
the case. This did not satisfy the jew- 
elers, however; they wanted the public 
to know the truth. The manager caused 
a correction to be inserted in the local 





household outfit, a “Genuine Orange- 
Blossom Ring.” On investigation it was 
learned no Orange-Blossom rings had 
been purchased from any dealer in the 
city and a wire to the Traub Mfg. Co., 
Detroit, brought out the fact that no 
furniture dealer could buy their prod- 
uct at wholesale prices. Confronted 
with this, the manager of the store 
claimed the rings were to be sent him 
from headquarters of his store in Provi- 
dence, R. I., and that he had none at 
present to show. In the meantime, the 
Traub company got in touch with them 
and ordered them to refrain from using 
the Trade name, “Genuine Orange-Blos- 
som.” As a result, the advertisement 
was discontinued at once, and nothing 
further was heard of it. 

But just a few days ago appeared the 
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advertisement of a furniture house that 
recently opened a jewelry department 
causing no end of trouble. 

Using almost an entire page, this firm 
called attention to various “bargains” 
and in particular stressed two watches; 
one, a lady’s wrist-watch, the other, a 
man’s strap-watch. They were adver- 
tised as being “full jeweled” and having 
“14k. gold-filled cases.” One of these 
watches was purchased by an agent of 
the jewelers and on examination it was 
found to be a six jeweled Swiss in a 
cheap plated case. The agent informed 
the jewelers that the salesman had ex- 
plained that some full-jeweled watches 
had only one jewel, while others had six 
or even 15. Confronted by a committee 
of jewelers, the manager of the store 
refused to do anything about it. In 
fact, he defied them to take it to Court 
and fight it out. But on the advice of 
his lawyer he decided to do as the com- 
mittee wanted: to insert a paid correc- 
tion notice in the same paper used to 
advertise his “bargains.” This he did— 
as seen from the accompanying clipping. 

It will be noticed, however, that the 
same spirit of “putting it over” is still 
carried out. The reader is led to under- 
stand that the correction was induced 
by this firm’s honest intention not to 
mislead. But, as one jeweler remarked 
on reading it: “the end is not yet.” 








Chicago Manufacturing Jeweler Com- 
mits Suicide After Hearing of 
Brother's Arrest 


CHICAGO, Nov. 30—Five minutes after 
he had been notified that his brother was 
in jail on a charge of pawning diamonds 
obtained on credit, Lester Feldstein, 28 
years old, a manufacturing jeweler, 
committed suicide yesterday afternoon 
by shooting himself in the workroom of 
his shop on the 10th floor at 7 W. 
Madison St. 

Milton was arrested at 5 o’clock yester- 
day in the Pittsfield building by Sergt. 
William Knowles, Thomas Alcock and 
“Matt” Quilter on a charge of pawning 
approximately $15,000 in diamonds 
which, it is said, he had obtained from 
diamond merchants on memorandum for 
his firm, Leo Feldstein & Sons.. He ad- 
mitted pawning the jewels to obtain 
money to pay other debts, according to 
the police. 

On his arrival at the detective bureau 
Milton asked permission to call his 
brother at the jewelry shop, and told 
him of his troubles. 

Five minutes later the detective 
bureau received a report that there had 
been a shooting in Room 1001 at 7 W. 
Madison St. A detective squad hurried 
there and found Lester lying on the floor 
of the workroom with a bullet wound in 
his right temple. Beside his body was 
a revolver. 

Leo Feldstein had conducted the jew- 
elry business for more than 40 years and 
upon his death Mrs. Feldstein continued 
it before turning it over to her two 
sons. 
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Going After Jewelers Who Use 


“Want” Columns Improperly 


Better Business Bureau of New York Continues to Enforce 
New York Advertising Law Against Those Who Fail 


to Indicate They Are Dealers 


In THE JEWELERS’ CIRCULAR of Nov. 
7, there appeared a story under the head 


“Getting After the Advertiser Who 
Makes Use of the Newspaper Want 
Columns,” which told of the acticn of 
the Better Business Bureau of New 


York in enforcing the new advertising 
law of New York against a woman who 
advertised diamond jewelry without dis- 
closing the fact she was a dealer. This 
amendment to the advertising law was 
intended to strike at those dealers, who 
use the want columns of the newspapers 
to create the impression that they are 


private parties in distressed circum- 
stances, with merchandise they will 
sacrifice. Such advertisements have 


appeared in papers all over the country 
and the business done by the dealers who 
inserted them is said to have grown to 
large proportions. Consequently, the 
competition suffered by legitimate jewel- 
ers has grown to be a matter of serious 
importance. 

The story of the proceedings brought 
by the Better Business Bureau in start- 
ing a prosecution against the woman 
dealer who used such want ads, and the 
agreement obtained from her not to con 
tinue the practice, was read with a great 
deal of satisfaction by members of the 
trade. Such readers will also be inter- 
ested in further action of the Better 
Business Bureau against two other deal- 
ers who made use of the newspaper want 
columns in the same way, which is de- 
scribed in the November’ issue of 
Accuracy, the bulletin published by the 
Better Business Bureau of New York 
Under the head ‘Dealers with Mask of 
Privacy Again Checked. Racket Con- 
tinues and General Public Is Warned to 
be on Strict Guard; Time Is Ripe.” 
The article goes on to say: 

“Two more dealers who masqueraded 


as private persons and offered to sell 
jewelry at a sacrifice have been un- 
masked by newspapers and the Better 


Business Bureau, and investigation in a 
number of other cases is proceeding. 
“The first of the two cases reported 
was that of Alban A. Bressler. Bressler 
came to the attention of the Better Busi- 
ness Bureau in the early summer of 
1929, before the law making it a mis- 
demeanor for a dealer to mask as a pri- 
vate seller was in effect. He offered 
jewelry at a sacrifice in an advertise- 
ment in one of the New York morning 


papers. A representative of the Better 
Business Bureau answered the adver- 


tisement and just as quickly as Bressler 
and the Bureau representatives met each 
recognized the other and the deal of 
course was off. Promptly thereafter, 


Bressler was requested to visit the office 
of the District Attorney of New York 
County and there both orally and in 
writing agreed not to further pose as 
other than a dealer in the sale of jewel- 
ry or in the sale of anything else. 
“The second instance reported was 
that of Charles Bertelmann. Bertel- 
mann offered jewelry for sale at a sacri- 
fice. When he met with the represen- 
tatives of the Better Business Bureau 
they recognized by his behavior and by 
his adroit salesmanship that he was in 
fact a dealer. Later he was found con- 
ducting business from the public tele- 
phone booths in the hallway of the build- 


ing at 280 Broadway. He too was im- 
mediately invited to the office of the 


District Attorney and without protest 
signed an agreement not to masquerade. 

“These two cases follow close on that 
of Mrs. Evelyn F. Rappaport, reported 
fully in Accuracy for October. While 
the three instances in which the Bette 
Business Bureau has been able to entrap 
the masqueraders have all been jewelry 
cases, there is a rather wide indulgence 
in this residence-dealer ‘racket’ in fur- 
niture, in fur coats, and in musical in- 
struments. More than a score of these 
parasites have been investigated in the 
past month and reports sent to the 
classified advertising departments of the 
newspapers in which the advertising ap- 
peared. This form of unfair competi- 
tion by would-be ‘gyp’ dealers is being 
steadily reduced.” 








Lone Bandit Robs Indianapolis Jew- 
eler After Binding Him to Chair 


INDIANAPOLIS, IND., Nov. 30.—The 
Tivoli jewelry store, 925 W. Fifth 
Ave., Gary, Ind., was the scene of a 
bold holdup, last Tuesday night. The 


bandit had previously left a wrist watch 
at the store for repair and the night of 
the holdup, 8.30 o’clock, he entered the 
place and asked for the watch. Adam 
Lange, proprietor, alone in the store, 
turned to get the watch from the repair 
board and starting to hand over the 
watch was ordered to “stick ’em up.’ 
Mr. Lange was then piloted into a rear 
room, ordered to sit on a chair in the 
middle of the room, his face was 
covered with tape and he was left bound 
to the chair. 

The bandit escaped with a platinum 
brooch worth $555; a $725 diamond and 
sapphire ring; a $600 diamond ring, four 
small rings and $30 from the cash regis- 
ter. Mr. Lange had noted that before 
entering the store, the bandit had driven 
up in a coupe, and parked directly across 
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the street from the jewelry store and 


that he was accompanied by a young 
woman. 

Before the holdup, Mr. Lange had 
been preparing to close his store and 


had placed $5,000 worth of jewels under 
a counter where they were overlooked 
by the bandit. 








Sneak Thieves Get Gems 


Clever Pair Posing as Customers Escape 
with Diamonds W orth $15.800 from 


Establishment 


Boston, Mass., Nov. 29.—While 
Harold S. Page of the M. S. Page Co. 
turned his back for a moment to get 
change for two customers, unset dia- 
monds valued at $15,800 were stolen last 
Tuesday. The stones were in a red box 
about the size of a brick which lay on 
a table back of where Mr. Page was 
sitting when he was waiting on custom- 
ers. The robbery is attributed to a 
woman who accompanied a man, who 
was supposed to be a wholesaler. 

The story as told by Mr. Page himself 
is that on Monday, Nov. 25, a man and 
woman called at the store in the Jewel- 
ers’ building to buy a diamond to be set 
in a Masonic ring. The woman posed 
as a customer of the man who apparent- 
ly was familiar with the jewelry business 
and who was taken by Mr. Page to be 
from a manufacturing jeweler. 

The man called for a 15 or 20 point 
stone and discussed the size of the bezel 
and the cost of setting it. After look- 
ing at a stone, he and the woman left 
the diamond table, came back, looked at 
another stone, and again withdrew seem- 


Boston 


ingly to confer about the price. The 
man finally offered payment for the 


stone, the woman standing behind him. 

Mr. Page took the money and went 
to the cash box a couple of yards away, 
after receiving his change the supposed 


customer then asked Mr. Page if he 
would give him two $5 bills for $10. 
During this incident the woman must 


have slipped behind the diamond table 
and tucked the red box, containing $15,- 
800 worth of diamonds, under her coat. 
The two then left the store. Later the 
loss of the box was discovered and the 
police notified. 

The man is about 30 years of age, five 
feet 10 inches in height and weighs 160 
to 165 pounds. He had a dark, greasy 
complexion, black hair, and wore a light 
overcoat and a dark slouch hat. The 
woman was about five feet tall, weighed 
about 115 pounds and had a medium 
complexion. She had a sharp nose, skin 
drawn tightly over her forehead and eye- 
brows pencilled in a big curve She was 
dressed in black and wore a cape or 
cloak with broad black caracul or lamb’s 
wool collar. She had one hand bandaged 
and her arm in a sling. 

Mr. Page and two clerks went to police 
headquarters and viewed the rogues’ 
gallery, but were unable to find any 
photograph that resembled the two sus- 
pects. 
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Window Smashers Steal Watches 


from Washington, D. C.., 
Jewelry Store 

WASHINGTON, D. C., Dec. 2.—Burglars 
smashed the display window at the 
jewelry store of Oppenheimer & Shah, 
at 907 F St. N. W., the latter part of 
last week and escaped with 20 watches 
valued at between $600 and $700. 

Whether it was the cold or fear of 
detection which frightened the looters 
away without much of the jewelry in the 
store window, police were unable to say. 
Many valuables, including other watches. 
bracelets and silverware were left in the 
window and one watch was dropped on 
the street as the thieves hurried away 
from the store. 

The robbery was discovered about 4.30 
o’clock in the morning by a policeman 
while making his rounds. I. N. Oppen- 
heimer, manager of the store, reported 
that it is the third robbery of about the 
same value in the past five years. There 
have been a number of jewelry store 
robberies in this city during the past 
three weeks, two of the alleged thieves 
having been caught. 








Arrested in France 


Woman Operating Jewelry Business in New 


York, Apprehended in Cherbourg on 

Complain of Two Jewelers 
Acting on cable advices received 
from this country the French police ar- 
rested Rose Friedman, with a place of 
business at 48 W. 48th St., New York, 
as the Leviathan reached Cherbourg on 
Wednesday, Nov. 27. The prisoner is 
accused of grand larceny in the first 
degree by two New York jewelers who 
recently filed complaints at the District 
Attorney’s office. Extradition papers 
are now being prepared and when drawn 
up an officer will leave for Cherbourg 
to bring Miss Friedman back to New 
York. 

The dispatches state that when Miss 
Friedman was arrested about $50,000 
worth of jewelry was found in her pos- 
session. This jewelry, it is alleged, was 
secured by the prisoner on memorandum 
from the two complainants and othe 
creditors of Miss Friedman. 

According to Richard C. Murphy, 
counsel for the Jewelers Security Al- 
liance, the assistance of the Alliance was 
sought after Miss Friedman’s disap- 
pearance. The case was immediately 
placed before the District Attorney, ac- 
cording to Mr. Murphy, and on Wednes- 
day, Nov. 27, indictments were filed 
against Miss Friedman. These indict- 
ments were returned on the complaints 
of Isidore Weinstein, jeweler, 93 Nassau 
St., and Godfrey Abrams, another jew- 
eler of New York. The complaints 
allege that these jewelers lost about 
$29,000 worth of merchandise which, it 
is charged, was given to Miss Friedman 
on memorandum. 

As soon as indictments were filed Mr. 
Murphy cabled to his Paris corres- 
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pondent, Jacques Cassellari, forme} 
Prefect of Police of Paris, who went to 
Cherbourg where he caused the arrest 
of Miss Friedman and seized the jewelry 
which, it is alleged, she was carrying. 

Mr. Murphy contends that Miss Fried- 
man has about 58 creditors whose 
claims, it is said, will amount to more 
than $200,000. The creditors’ committee 
has asked that all claims and any in- 
formation about the defendant be sent 
to Mr. Murphy at 535 Fifth Ave., New 
York. 

With the arrest of Miss Friedman, 
Mr. Murphy informed a JEWELERS’ CIR- 
ULAR representative that he communi- 
cated with her salesman who was then 
in Atlanta, Ga., requesting him to return 
to New York. Upon his arrival he was 
met by a detective who took possession 
of the salesman’s grip said to contain 
jewelry worth about $9,000. According 
to Mr. Murphy, Miss Friedman received 
about $40,000 from the salesman within 
the past month which, it is alleged, she 
used in her flight to Europe. Part of 
Mr. Weinstein’s merchandise was re 
covered from the grip, according to Mr. 
Murphy. 








Diamond Dealer and Ship’s Carpenter 
Arrested in Brooklyn, N. Y., on 
Diamond Smuggling Charge 


Accused of conspiring to smuggle dia- 
monds, Samuel Mateles, dealer at 9 
Maiden Lane, New York, was taken into 
custody on Wednesday, Nov. 27, and is 
now being held in $15,000 bail. Frans 
Merkert, ship’s carpenter on the Stean- 
ship Henri Jaspar is charged with being 
the carrier of these smuggled gems and 
is also being detained by the Federa! 
authorities under $5,000 bail. 

The arrests were made by Customs 
Agents Galvin and Rogers of the Dia- 


mond Squad. Mateles, who has been 
engaged in the diamond business for 
many years, was arrested at his home 


in Brooklyn, 1335 53rd St., where it is 
alleged he received $40,000 worth of 
smuggled gems from Merkert, the al- 
leged carrier. Both men were arraigned 
before Commissioner Fay who held them 
for a hearing today (Thursday). 

It is alleged that Mateles has been re- 
ceiving smuggled gems for several years. 
Merkert, it is understood, was suspectea 
of being the carrier and upon the arrival 
of the steamship last week was nabbed. 
For two days Merkert was grilled and 
it is alleged finally broke down and con- 
fessed. Taking one of the agents with 
him Merkert met Mateles and after ex- 
changing pre-arranged signals the ship’s 
carpenter is alleged to have handed the 
diamond dealer three packages contain- 
ing gems. Mateles was then placed 
under arrest. 








Jack Osment, who for the past three 
years conducted a jewelry establishment 
at Florence, Colo., has sold his shop to 
L. M. Grandy of La Junta. Mr. Grandy 
has been in the jewelry line for 20 
years and has already taken possession 
of his new acquisition. 
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Youthful Bandits Must Serve Terms 
for Robbing Evansville, Ind., 
Jewelry Stores 


EVANSVILLE, IND., Nov. 30.—A _ sen- 
tence of from one to 10 years in the 
State Reformatory for banditry was im- 
posed upon Kenneth Rogers, 17 years 
old, when he faced Judge Charles P. 
Bock, in the Vanderburgh Circuit Court 
yesterday. Harold Hortsman, 17 years 
old, confessed companion of Rogers, was 
given a 12 months penal farm sentence. 
Both entered pleas of guilty. 

Rogers had confessed previously to 
the police, it is said, that he and Horts- 
man had smashed the front windows of 
two local jewelry stores and robbed them. 
the stores being those of Bitterman 
Bros. and the Olson-Ebann Co. Rogers 
executed a sensational escape from the 
city police headquarters two weeks ago 
and was at liberty for a short time be- 
fore being recaptured. He also escaped 
from deputy sheriffs about a year ago 
when arrested for another alleged crime 

Rogers told Judge Bock that he had 
planned several robberies in Evansville 
while serving a previous term in prison. 
He admitted that he had robbed the 
Olson-Ebann jewelry store and several 
other stores when arraigned before 
Judge Bock. He said Hortson had aided 


him in some of the robberies. 








Gleanings 


The J. D. Allen shop at Cooperstown, 
N. D., recently was damaged by fire. 

George B. Miller recently purchased 
the Baker jewelry establishment at 
Huron, S. D. 

W. D. James, 55, a jeweler at Han- 
ford, Cal., for the past 20 years, dropped 
dead recently in front of his place of 


business. Surviving him are his widow 
and two sons. 
Chester Gerling, 6 E. Fulton St., 


Gloversville, N. Y., has acquired a long- 
term lease on the premises at 20 N. Main 
St., and will move to the latter location 
in January when alterations have been 
completed. 

Incorporation papers have been filed 
by the Jewel Shop, Inc., St. Petersburg, 
Fla. The capitalization consists of 109 
shares of stock with a $50 par value 
each, and the directors are J. Levy, P. 
Levy, and G. A. Witt. 

William H. Ingraham, 78, a jeweler 
at LaFayette, Ohio, for more than 45 
years, died recently after suffering an 
apoplectic stroke. Mr. Ingraham went to 
LaFayette from New York city and was 
a prominent member and_ successful 
business man of the community where 
he lived and is now interred. 

It was stated in the previous issue of 
THE JEWELERS’ CIRCULAR that the Lenox 
Jewelry Co. of Boston opened its third 
store in Lynn, Mass., whereas the open- 
ing of the Lynn shop was the concern’s 
fifth. The other establishments are lo- 
cated in Cambridge, Malden, and Brock- 
ton. 
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Dirizem is now. setting 
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stone set jewelry. In_ the 
height of Christmas buying only 
the distinctive stone sells jewelry koe 
And Dirigem is a different synthetic in 
its every quality . .. The rich, Colombian 
emerald synthetic of unusual color, superior 
hardness and brilliancy .. . The Dirigem tag on 
Dirigem-set jewelry is a guarantee against attempts at 
simulation. Nathan facilities can provide you with Diri- 
gem quickly. Ask your wholesaler about Dirigem and _ its 
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To Hold Joint Meeting 


Virginia and North and South Carolina 
Jewelers Will Hold Joint Convention 
Next Year 


GREENSBORO, N. C., Nov. 30—The 
North Carolina, South Carolina and 
Virginia retail jewelers’ associations will 
hold a point convention at the King 
Cotton Hotel in this city, April 28 and 
29, 1930. 

Last Sunday representatives of the 
Virginia and North Carolina associa- 
tions met in this city to discuss plans 
for the joint meeting. Those in at- 
tendance were: R. J. Martin, president 
of the Virginia Retail Jewelers’ Associa- 
tion, Arnold A. Schiffman, president of 
the North Carolina Retail Jewelers’ As- 
sociation and William G. Frasier, secre- 
tary and treasurer of the latter or- 
ganization and president of the A. N. 
R. J. A. 

It was decided at the meeting that 
the three associations join in issuing a 
journal in conjunction with the tri- 
state meeting. The publication of this 
journal will be conducted from the office 
of Mr. Frasier in Durham, N. C. Whole- 
salers and manufacturers will also be 
invited to make exhibits. 

The first day’s sessions will be set 
aside for the conduct of the business of 
the three associations. These meetings 
will be held in separate rooms. The 
second day will be devoted to a joint 
session at which nationally known speak- 
ers will be in attendance and a general 
discussion will take place. This gather- 
ing will be held in the large ballroom of 
the King Cotton Hotel. 








Jewelry and Kindred Industries Will 
Occupy Building to be Erected 
in Philadelphia 


PHILADELPHIA, Dec. 2.—Work is to be 
started immediately after Jan. 1, on 
Philadelphia’s newest jewelry building, 
which will round out the modernized 
block on Sansom St., between S. 7th and 
8th Sts., in the heart of the wholesale 
jewelry district. Plans for the building, 
as drawn by Kalph B. Bencker, noted 
Philadelphia architect and creator of 
many of the city’s most modern office and 
business structures, are based upon the 
special needs of the jewelry and kindred 
industries and the interior arrangements 
are to be in keeping with those needs. 

The accompanying photograph shows 
the building as designed on a six-story 
basis but it is so designed that four more 
stories can be added in the future, a 10 
story building being the desire of the 
owners of the site. Construction will be 
of brick, stone, steel and concrete and 
the general effect will be pleasing, the 
tone being on the modified modernistic 
order, with light and easy access stressed 
in the interior arrangements. 

The lower floor will be devoted to 
stores, while the upper floors are de- 
signed either for wholesale office pur- 
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poses or light manufacturing, fitted to 
the jewelry business. The general con- 
tract for construction has been awarded 
to Frank G. Stewart and it is expected 
to have the building completed and ready 
for occupancy within a few months. It 
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NEW JEWELRY AND KINDRED TRADES 
BUILDING TO BE ERECTED 
IN PHILADELPHIA 


is understood that a number of tenants, 
including those now in the building on 
the site, have signed leases. The building 
will have a frontage of 90 ft. on Sansom 
St., and 94 ft. on S. 8th St. 








Southeast Retail Jewelers Associa- 


tion Holds Meeting at Los Angeles 


Los ANGELES, Nov. 30.—President W. 
A. Runyan of the Southeast Retai! 
Jewelers Association presided at the 
November meeting of the organization 
at which 32 members were present. At 
the suggestion of the president two new 
members, G. R. Finley, Compton, and 
Fred J. Hyde, Walnut Park, were elected 
to serve on the board of directors. 

A report was given on an investiga- 
tion ordered at a former meeting to learn 
what downtown Los Angeles department 
stores were doing on silverware sales 
and it was stated that the customer had 
his choice of trays or rolls and one letter 
engraved free. It was voted to adopt 
this plan for the present in order to meet 
such competition. Several matters that 
tend to better the organization were 
proposed by President Runyan and Sec- 
retary Glen Averill. 

The speaker for the evening was C. 
Gordon, of the Charles R. Hadley Co., 
of Los Angeles, who gave an interesting 
and comprehensive talk regarding ac- 
curate bookkeeping as applied to busi- 
ness in general and jewelry in particular. 
The guests for the evening included: 
Mr. and Mrs. O. G. Tullis, Santa Monica, 
Mr. Bladin of Long Beach, and M. 
Haney, the latter a member of the South- 
west Retail Jewelers Association. 


63 


Federal Auction Sale 


Government to Sell Seized Jewelry at Auc- 
tion Sale on Dec. 9 and 10 


A public auction sale of goods seized 
by the government for violation of the 
Customs Laws will begin on Thursday, 
Dec. 12, at 9 a. m. in the United States 
Customs Seizure Room, building B-East, 
Section 806, eighth floor, U. S. Army 
Supply Base, 58th St. and First Ave., 
Brooklyn, N. Y. The merchandise may 
be seen on Dec. 9 and 10 during the 
hours of 9 a. m. and 3 p.m. The Army 
Supply Base is reached via the B. M. T. 
subway, Fourth Ave. local or Sea Beach 
Express to the 59th St. station, or via 
Brooklyn Bridge, Fifth Ave. “L” to 58th 
St. station. 

The list of jewelry items to be sold 
as given in the catalog of the sale 
sent out this week includes those men- 
tioned below, the appraised United 
States market value at the date of 
examination following: Lot 12, 4 dia- 
mond rings, $300; Lot 118, 3 necklaces, 
$21; Lot 122, 1 unset cameo, $4; Lot 123, 
1 necklace and cross, $12; Lot 129, 1 
necklace, $6; Lot 130, 1 necklace, $9; 
Lot 131, 1 watch, $53; Lot 189, 1 table 
cigarette case with a clock attached, 
$550; Lot 262, 10 necklaces, $32; Lot 
270, 1 necklace, $5; Lot 271, 1 necklace, 
$5; Lot 294, 9 bracelets, 4 breast pins, 
1 pendant, $425; Lot 369, 1 bracelet, 1 
lavalliere, $12; Lot 389, 1 cameo brooch, 
2 rings, $30; Lot 412, 1 ring, 1 chain, 
1 scarf pin, $30; Lot 413, 1 watch, $60; 
Lot 414, 1 watch, $50; Lot 415, 1 watch, 
$46; Lot 416, 1 chain, $12; Lot 417, 1 
cigarette case, $20; Lot 447, 2 bracelets, 
1 lavalliere, 1 ring, $40; Lot 454, 1 jew- 
eled bracelet, $306; Lot 455, 1 necklace, 
$25; Lot 505, 6 necklaces, $54; Lot 531, 
59 watch movements, 60 wheels, $254; 
Lot 539, 1 necklace, 1 unfinished brooch, 
$15; Lot 542, 1 necklace, 1 tie pin, 1 pair 
of earrings, 1 chain, $23; Lot 579, 1 
wrist watch, $13; Lot 608, 2 watches, 
$59.50; Lot 609, 1 tie pin and chain, 
$36; Lot 614, 2 necklaces, $22; Lot 686, 
1 clock, $5; Lot 707, 1 bracelet, 1 pair 
of earrings, $21.60; Lot 730, 5 neck- 
laces, 5 bracelets, $110; Lot 761, 3 neck- 
laces, 1 bracelet, 1 pair of earrings, $16; 
Lot 764, 25 pairs of cuff links, 1 ring, 
1 necklace, 1 bracelet, 3 pairs of ear- 
rings, $75; Lot 786, 2 wrist watches, 
$29; Lot 897, 1 lot of semi-precious 
stones, $15; Lot 915, 6 vanity cases, 
$72; Lot 922, 2 necklaces, $1; Lot 928, 
1 diamond ring, $350; Lot 938, 1 neck- 
lace, $5; Lot 951, 2 bar pins, 1 laval- 
liere, $7; Lot 961, 1 wrist watch, $13: 
Lot 962, 4 necklaces, 1 ink stand, 2 
cigarette boxes, 5 brooches, 4 pairs of 
cuff links, 1 lamp stand, 2 scarf pins, 2 
bar pins, 3 tie clasps, 2 handkerchiefs, 
1 box, $39.75; Lot 965, 2 pairs of dia- 
mond and crystal cuff links, 7 diamond 
and crystal shirt buttons, $700; Lot 966, 
1 wrist watch, $950; Lot 967, 1 necklace, 
1 bracelet, $15; Lot 982. 1 necklace, $12. 

The lots will be sold duty free in 
numerical order, singly or in group, to 
the highest bidders. 
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The Diamond Trade 
Henri Van Dam _ Gives 
Market Conditions to Amsterdam 
Vews paper 

Henri Van Dam of Eduard Van Dam, 
475 Fifth Ave., New York, who recently 
returned to Amsterdam after a visit to 
the New York headquarters of the con- 
cern, gave an interesting interview to the 
Tandelsblat and Telegraaf, Amsterdam, 
regarding his impressions of conditions 
in the American diamond trade. He 
corrected the erroneous impression as to 
the condition of the American trade and 
called attention to the fact that diamonds 
are a safe investment. In reference to 
the conditions of the Amsterdam market, 
the article reads: 

“Remarking on the fall of the diamond 
market over here (Amsterdam), Mr. 
Van Dam attributed it to the fact that 
the small trade, wherein merchandise 
goes from one hand to the other, is de- 
clining, and giving way at lower prices, 
making buyers rather reserved. The im- 
portant firms, however, which deliver 
principally direct and which are in con- 
stant touch with the American market, 
are not at all pessimistic and keep to 
their prices.” 

Commenting on a newspaper article 
in which it was stated that some Amster- 
dam workmen are idle several days a 
week, Mr. Van Dam said: “In the factory 
mentioned of 300 men working in this 
polishing plant about 100 miss two work- 
days a week because of the scarcity of 
certain fine rough goods, which, however, 
are expected from London shortly. In 
Antwerp, where the firm employs about 
700 men, operations are as normal, the 
factory producing at full capacity! 

“In Amsterdam, fine goods are pro- 
duced, and this accounts for the fact 
that, while in Antwerp more workmen 
are employed, the value of exports from 
Belgium is not larger than the Amster- 
dam shipments.” Concluding, Mr. Van 
Dam mentioned that the demand for fine 
qualities in America is still shown, while 
the stocks are small, and the current 
year has been better than last year, with 
jewelers expecting a good Christmas 
business. 








Absence of Sticker on Package of 
Gems Causes New York Importer 
to Return Them to Siam 


A recent experience of a importer and 
dealer in precious stones who was com- 
pelled to allow a package containing two 
emeralds to be returned to Bangkok, 
Siam, because the Siamese shipper had 
failed to put a green sticker on the pack- 
age, has caused The Merchants’ Associa 
tion to ask the State Department to give 
instructions to United States Consuls 
which will tend to prevent similar occur- 
rences in the future, states the current 
issue of the Bulletin of the Merchants’ 
Association of New York. 

The shipment of emeralds was sent by 
parcel post. Under the provisions of the 
Stockholm Convention, packages contain- 
ing parcel post importations are re- 


Impressions of 
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quired to bear a green label showing that 
the contents are to be submitted to the 
Customs authorities for examination and 
stating specifically that the package 
“may be officially opened.” 

The package of emeralds did not bear 
such a_ sticker. When the importer 
sought to examine the emeralds he 
learned that if the package were opened 
it would be considered a seized package 
and, therefore, subjected to a fine 
amounting to 10 per cent of the duty. 
Furthermore, he was told that inspection 
by him would not be permitted. The only 
alternative was to permit the package 
to be returned to Siam. 

The matter was reported to The Mer- 
chants’ Association and the association 
made inquiries convincing it that the 
omission of such stickers was generally 
due to lack of understanding of the 
regulations. In its letter to the State 
Department The Merchants’ Association 


suggested that United States Consuls 
should be supplied with these green 


stickers, and that when a foreign shipper 
brings an invoice for certification, he 
should be advised of the necessity of 
affixing a sticker if the consignment is 
to be sent by parcel post. 








Representatives of Thirty-two Manu- 
facturing and Distributing Groups 
to Meet with President Hoover 


WASHINGTON, D. C., Dec. 2.—Repre- 
sentatives of 32 manufacturing and dis- 
tributing groups will meet at _ the 
Chamber of Commerce of the United 
States here on Dec. 5 to consider, at the 
request of President Hoover, measures 
looking to the maintenance of business 
activities at their present high levels. 

The spokesmen of these industries, 
distinguished leaders in producing, trad- 
ing, and transporting enterprises, and 
government representatives will review 
existing conditions and prospects and 
appraise the possibilities for wider co- 
operation on the side of business itself 
and between business and government in 
advancing the national economic welfare 
and keeping business on an even keel. 

Approximately 200 business men 
occupying key positions in trade organi- 
zations have been invited to appear for 
their various lines of activity. In addition 
to these, a number of individual business 
men of recognized authority in the field 
of practical economics will attend the 
conference. 

President Hoover, Assistant Secretary 
of the Department of Commerce, Dr. 
Julius Klein, Julius Barnes, chairman of 
the board of directors of the National 
Chamber, and a number of others will 
address the meeting. It is expected that 
the conference will only last one day and 
that as the final outcome a_ business 
council will be organized. 








The F. Friedlander Co., 310 Washing- 
ton St., Portland, Ore., has lost its lease 
and is now selling out its entire stock 
before Jan. 1 when the concern must 
vacate. This concern has been in busi- 
ness for 59 years. 
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Jewelry Trade Contributions to 
United Hospital Fund 


Nathan J. Stern of Stern Bros. & 
Co., 2 W. 46th St., New York, has 


accepted the chairmanship of the jewelry 
trade division in soliciting contributions 
to the United Hospital Fund, succeeding 
his father, the late Leopold Stern, who 
directed this annual drive in the trade 
for many years. As this is the 50th 
anniversary drive an effort is being 
made to make the response more gen- 
eral. Those who have not as_ yet 
responded to this worthy charity are 
being urged to do so as soon as possible 
by sending their subscriptions to Mr. 
Stern at the above address. 

The following have contributed to the 
fund: 

One thousand dollars—Stern Bros. & 
Co. Five hundred dollars—Tiffany & 
Co. Two hundred _ dollars—Interna- 
tional Silver Co. One hundreé dollars— 
J. C. Adler & Bros., Arnstein Bros. & 
Co., Reichman Bros., Isaac W. Cokefair, 
Bulova Watch Co., Whitelaw Bros., Op- 
penheimer Bros. & Veith, Cartier, Inc. 
Fifty dollars—Wm. S. Hedges & Co., 
Sigmund Cohn, J. R. Wood & Sons, Udall 
& Ballou,Goodfriend Bros., D. M. Michel, 
A. Wittnauer Co., Marcus & Co. Thirty- 
five dollars—Alpheus L. Brown. Twenty- 
five dollars—Henry Freund & Bro., M. 
H. Shiman & Co., Shiman Bros. & Co., 
Inc.; S. J. Hunter, Wm. I. Roenfeld, 
John W. Sherwood, Bernard Rice’s Sons, 
Inc.; Theodore A. Kohn & Son, James 
P. Harper, Rolland G. Monroe, Abraham 


Shiman, Bunde & Upmeyer. Twenty 
dollars—Marcel M. Mirabeau. Fifteen 
dollars—Sylvan Levy, Blancard & Co., 
Inc.; Chas. S. Crossman & Co., Abner 


Shaw & Co. Ten dollars—Graff, Wash- 
bourne & Dunn, Edward Starke & Co., 
Jonas Koch, Edward S. Smith Co., Inc.; 
Richard S. Wormser, Zach A. Oppen- 
heimer, Emil W. Kohn, Jos. A. Stein, 
Wm. C. Solomon, H. Oppenheimer, Jr., 
David L. Gluck, Dieges & Clust, Walter 
P. McTeigue, Inc.; Goldmuntz Bros. & 
Co., F. Walter Lawrence, Inc.; Kionka 
& Hamburger, Inc.; Joseph Riskin, J. W. 
Johnson, Milton S. Greenebaum & Co., 
Arthur Silberfeld, Ine. Six dollars— 
Maxwell Kramer. Five dollars—Leo M. 
Sachs, George H. Keller, F. H. Noble & 
Co., Inec.; Michael Levy, George W. 
Welsh’s Sons. 











Training Retail Clerks and Merchants 


WASHINGTON, D. C., Dec. 4—The Fed- 
eral Board for Vocational Education is 
considering, in cooperation with Texas 
state vocational education authorities, 
cooperative programs designed to make 
knowledge of modern’ merchandising 
practice available to small town retail 
clerks and merchants. Experimental 
classes have been organized to train 
employees one to two hours a day in the 
practical elements of their jobs. 








William M. Sontag, manufacturing 
jeweler, has removed from 539 Penn St., 
to 526 Penn St., Reading, Pa. 
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‘Phone Cortland 4346 


Manufactures Pine Pilatinem “Changeable Ring” 
Only ring that will mount — Jewelry—Spectal Order Work. Patented U. 8. A 


free to “Orienta’’ customers, 














and will sell more pearls for 
vou. 





LEARN DIAMOND SETTING 


Become expert in this lucrative work under experienced 4 
diamond setters. If you do not show natural ability 
within a month, your tuition fee will be returned. We ‘ 
teach through correspondence and maintain a residence 
course in New York also. Our students do actual diamond « 
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identical 65 Nassau St., 
New York, N. : 


setting for the trade when advanced. Write for terms. 


JEWELERS’ INSTITUTE OF NEW YORK 
48 West 48th St., N. Y. C. John W. Krisch, Instructor 
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Claims Solvency 
Henry C. Claster, Harrisburg, Pa., Opposes 
Bankruptcy Instituted 
Against Him by Three Creditors 


Proceedings 


LEWISBURG, PA., Dec. 2.—An unusual 
and unexpected turn in the bankruptcy 
proceedings brought against Henry C. 
Claster, jeweler of Harrisburg, Pa., oc- 
curred last week in the United States 
District Court in this city. Three credi- 
tors filed a petition against Mr. Claster 
last month and on their petition the 
court appointed a receiver and the case 
was about to take its usual course. 

Mr. Claster, however, upset the pro- 
ceedings when he filed a petition in court 
late last week, in which it is said he gave 
positive information that he is solvent 
and denied he had committed any act 
of bankruptcy or done anything else to 
warrant the bankruptcy proceedings 
being instituted against him When 
Judge Albert W. Johnson received Mr. 
Claster’s petition he voiced surprise that 
in view of the statements it contained, 
bankruptcy steps had been taken, and 
referred the case to John T. Olmsted, of 
Harrisburg, Referee in Bankruptcy. Mr. 
Olmsted will summon all creditors, in- 
cluding those who filed the petition for 
the taking of testimony in the case. Mr. 
Claster will also be called. 

The jeweler told the court an injustice 
had been done to him in the filing of the 
petition. 








Federal Trade Commission Files 
Complaint Against Business 
Methods of Dealer in Fountain 

Pens and Watches 

WASHINGTON, D. C., Dec. 2—A formal 
complaint has been issued by the Federal 
Trade Commission against Irving A. 
Abrams, trading as the Globe Scientific 
Co., of Pittsburgh, Pa. 

The company, the Commission states, 
‘Ss now and has been for more than one 
year last past engaged in the sale and 
distribution of watches, fountain pens 


and pencils in commerce between and 
among various states of the United 
States. It is pointed out by the Com- 


mission that the company advertises in 
magazines and other publications the 
gift of a watch free giving as a sample 
advertisement the following: 


“Accept this gift watch free. 
Just for advertising purposes we 
are giving away a fine cushion 


shaped strap watch, absolutely free 


with each and every Morrison 
Fountain Pen sold. It’s free. Your 
choice will be sent free and post- 
paid. The watch goes absolutely 


free with this introductory purchase 
of the beautiful Morrison Fountain 
Pen.” 

Examples of other similar advertise- 
ments are also given by the Commission 
in its complaint. 

The Commission states also that the 
same company has sent out circulars 
“on telegram blanks simulating those 
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on which telegrams are written and de- 
livered, which notices contained such 
statements as the following: 


“‘Cleaning up of Abra jewelry 


stock. Select any watch from en- 
closed list for $4.60 (four dollars 
and sixty cents). Act at once. 


Send 25c. (twenty-five cents) to the 
undersigned for shipping charge 
and any watch you select will be 


sent by return mail for $4.60. Ad- 
dress Globe Scientific Co., at 
Pittsburgh, Pa.’ ” 

The Commission continues: 

“In some of the advertisements and 


advertising matter published by the re- 
spondent illustrations purporting to be 
pictures of the strap watches to be dis- 
tributed as outlined above are depicted. 
On the straps of some of these strap 
watches, as a part of the illustrations 
above mentioned, will be found the fol- 


lowing words: ‘Illinois Watch Case 
Company, Elgin, U. S. A.’; when in 
truth and in fact (a) the watches 


offered ‘free’ were not in truth and in 
fact given free, but their cost is included 
in the cost of the fountain pen and 
pencil sets purchased; (b) the fountain 
pen and pencil sets were labeled and 
advertised with a valuation in excess of 
the price at which they were intended to 
be sold, and much in excess of the actual 
price at which they were sold in the 
usual course of business; (c) no special 
sales of ‘Abra’ jewelry was being con- 
ducted; but such simulated telegrams 
were sent out in the ordinary course of 
circularizing prospective customers; and 
(d) the watches which the respondent 
purported to advertise, offer for sale, sell 
and distribute as above set out were not 
Elgin watches nor were the said watches 
nor the watch cases of said watches 
manufactured by the Illinois Watch Case 
Company, Elgin, U. S. A. 

“The acts and practices above al- 
leged to have been done by the respond- 
ent to represent, designate and or de- 
scribe the products to be sold and dis- 
tributed by it as above set out have the 
capacity and tendency to mislead and 
deceive and to confuse the purchasing 
public into the belief that the said prod- 
ucts are actually as represented, desig- 
nated, described and referred to. 

“The acts and things above alleged to 
have been done by respondent are to the 
prejudice of the public and respondent’s 
competitors and constitute unfair meth- 
competition in commerce within 
the intent and meaning of Section 5 of 
an Act of Congress entitled, ‘An Act to 
create a Federal Trade Commission, to 


ods of 


define its powers and duties, and for 
other purposes,’ approved Sept. 26, 
1914,” 








John Walter operating a jewelry store 
in the Kuhn building, Pekin, IIl., has 
renewed lease for the room he occupied 
with the Kresge company, which has 
purchased the building. The Kresge 
firm will start remodeling the building 
after the first of the year for its own 
occupancy Feb. 1. 


67 


The Largest Alexandrite 
Great Interest Displayed in Gem Now in Lea 
Collection at the New National 


Museum at Washington 


WASHINGTON, D. C., Dec. 2.—In 
nection with the recent acquisition of 
what is reported to be the largest Aiex- 
andrite in the world for the Isaac Lea 
collection of the New National Museum, 
Miss Margaret Moodey, assistant cura- 


con- 


tor, states that many people have 
brought in stones of their own to com- 
pare with it. 


The Lea Alexandrite is a square stone 
cut brilliant and weighs 65 carats. Some 
of the small stones brought in by visitors 
who desire to have their own stones 
mounted are found to be synthetic, Miss 
Moodey says. Few show the colors of a 
true Alexandrite which one authority 
declares “is an emerald by day and an 
amethyst by night.” 

Alexandrite is a variety of chrysoberyl 
usually found in the Ural mountains and 
received its name because first dis- 
covered on the birthday of Alexander II, 
Czar of Russia in 1830. It is a dark 
grass green by ordinary light and by 
artificial light turns columbine red, 
very appropriate as the Russian na- 
tional colors were red and green. 

Ceylon is also a source of supply, 
producing larger stones of more work- 
able quality and a fine variety of colors. 
Considerable attention has been at- 
tracted by the size and brilliancy of the 
Alexandrite at the Museum which came 
from Ceylon but was purchased in this 
city. 








Industrial Activity at High Level 
in October 


WASHINGTON, D. C., Dec. 4.—As com- 
pared with a year ago, _ industrial 
activity continued to be at a higher level 
during October according to the Federal 
Reserve Board, and distribution of com- 
modities to the consumer was sustained. 

Production in basic industries, which 
had declined for several months from the 
high level reached in midsummer, showed 
a further reduction in October. The 
Board’s index of industrial production 
decreased from 121 in September to 117 
in October, a level to be compared with 
114 in October of last year. 

The Board stated that shipments of 
freight by rail decreased slightly in Oc- 
tober and the first two weeks of Novem- 
ber, on an average daily basis. Depart- 
ment store sales continued as in other 
recent months to be approximately 3 per 
cent larger than a year ago. 

The general level of wholesale prices 
showed little change during the first 
three weeks of October, but in the last 
week of the month declined considerably. 
The decline reflected chiefly price re- 
ductions of commodities with organized 
exchanges, which were influenced by the 
course of the security prices. During the 
first three weeks of November prices for 
most of these commodities recovered 
from their lowest levels. 
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Costume Jewelry MORTIMER B. KLING Carnelian, Lapis, 
ry. <i 65 Nassau St., New York ae. 
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The Van Itallie Company 


90 West Broadway, New York 


Diamonds for Industrial Purposes 









































| Representing 
| J. K. SMIT & ZONEN FOULDES, SMIT & CO. 
| AMSTERDAM LONDON 
— = 
Mr. Retailer A Jewelers Block Policy will protect you against Fire, 


Burglary, Hold-up, Shoplifting and Window Breakage, 


covering your own stock and furnishings, as well as 





Your Insurance merchandise entrusted to you on memo, for repairs 
or for safekeeping. 
Problems are The policy also protects you against loss on merchan- 


dise in your customer’s hands for approval. 


Easily Solved Your own insurance broker or agent can obtain de- 


tailed information from us upon application. 


WM. H. McGEE & Ems INC. Jewelers 11 South William St., 
Uaderweiters Block New York City 
Policies Insurance Exchange Bldg., Chicago, Ill. 














The BUYERS’ DIRECTORY 


Price One Dollar 


The Jewelers Publishing Corp., 239 W. 39th St., New York 
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Marking Silver and Silver Alloys 





Bill Introduced in House of Representatives to Regulate Quality Marking of Articles Made of 
Silver or Silver Alloys 





WASHINGTON, D. C., Dee. 4.—Repre- marked with the intention of and for the no aaa shall such hidden metals or ma- 
. j +5 ~ . . purpose of exportation from the United terials be affixed to the silver or the arti- 
sentative Martin of Massachusetts has States, provided such article is either actual- cle, by soldering or other mechanical 
introduced in the House a bill “regulat- ly exported from the United States to a means mn ee . 
. hikes c= perry eee foreign country within six months of manu- (e) Silver articles’ in 1ollow-handle 
ing the quality marking of articles of facture thereof with the bona fide intention cutlery and manicure wares having an ap- 
merchandise made of silver or alloys of of being sold outside the United States and pliance or implement of inferior metal or 
silver.” of not being reimported into the United States material inserted into a handle may be 
. . : . : or is delivered within six months after the marked with a quality mark as specified 

Mr. Martin has stated that this bill date of manufacture thereof to a _ person, in eee el et and ‘<) of = 
ac ; CO " : er - partnership, corporation, or association, section : -rovided, vowever, lat sucn 
has the indorsement of the Silversmiths aia: eames “ak ceases’ Guntnena is quality mark shali be deemed not to ap- 
Guild of America and the New England the exportation of such articles from the ply to such appliances or mplement or to 

P ac 4 RE, a | Cee S Oe United States. the solder used in attaching the appliance 
Manufacturing Jewelers & Silversmiths bee 4. Genie whe ened” té one or iranlement to the handle; And eravided 


further, That if such hollow handle is in 


Association. It has been referred to _ silver article within the meaning of this Act 
addition filled with other inferior ma- 


shall conform to the following requirements: 











the House Committee on Interstate and in’ tis eentite satin abel bo encied terials, such hollow handle, if quality 
Foreign Commerce. The bill is as fol- to any silver article unless there is ap- marked, shall also be marked adjacent to 
lows: plied thereto, immediately adjacent to such the quality irk with the word 
pel quality mark, and equally visible, legible, “weighted. 
That this Act may be cited as the Federal clear, and distinct therewith the maker’s (f) Whenever an article made of a 
Silver Marking Act of 1929. name, or the maker’s trade-mark duly nonmetallic substance or of a metallic 
Sac. 2 As used in this Act, unless the reristered under the laws of the United substance having a different color and ap- 
context otherwise requires— States. pearance than silver has a silver attach- 
(a) The word “article’’ means any (b) No more than one quality mark ent thereto, or superimposed thereon 
article of merchandise and includes any shall be applied to any silver article, and for the purpose of ornament or decoration, 
part of such article, whether ordinarily such quality mark shall be applied to such the said attached or superimposed silver 
a distinct part or not; the term “silver article in only one place thereon: Provided, may be marked with a quality mark 
article’ means any such article made of however, That whenever anv such arti Which actually describes the fineness of 
silver, as hereinafter defined, or purport- cle is composed of two or more parts the silver of said attached or superimposed 
ing to be made of silver. separable in ordinary use, each of such metal 
(b) The word “mark” means any letter, parts may have a quality mark so applied Sec. 6. In any test, analysis, or assay to 
figure, numeral, symbol, sign, or device, and must conform to the provisions of ascertain the fineness of silver in any article 
or any combination thereof this Act. subject to the provisions of this Act, the 
(c) The term “applied to’’ or “apply (c) All marks composing a _ quality actual fineness of the silver, free from all 
to” means stamped, branded, engraved, mark applied to a silver article shall be solder or inferior metal used for brazing 
or of use on, or in conjunction with, or equally visible, eligible, clear, and distinct. or uniting the parts of such article, shall not 
means of application or attachment to, (d) If a silver article has applied to be less by more than three one-thousandths 
vr of use on, or in conjunction with, or it the name or registered trade-mark of than the quality mark indicates and, in ad- 
in relation to, an article, whether such the manufacturer thereof or such name dition to the foregoing tests and standards, 
application, attachment, or use is to, on, or registered trade-mark and quality mark the actual fineness of the entire metal of 
by, in, or with conforming with the requirements of this which the article is made, including all 
(1) The article itself; Act, it may have applied to it numerals solder and inferior metal used for brazing 
(2) Any tag, card, label, or other thing intended to identifv the article or pattern. or uniting the parts of such article, but 
attached to the article; and not calculated to mislead or deceive, excluding the parts of inferior metal and/or 
(3) Any tag, card, or other thing to provided they are not incorporated with other materials as provided for in section 4, 
which the article is attached; the quality mark. subsection (e), and section 5, subsections 
(4) Any box, package, cover, wrapper, (e) When any article of merchandise (d), (e), and (f), shall not be less by 
or other thing in or on which the article affected by this Act is made un or com- more than 3 per centum than the quality 
IS; or posed of mechanisms, works, or move- mark indicates: Provided, That the stand- 
(5) Any bill, invoice, order, statement, ments, and of a case or cover containing ards of the fineness and the tests or methods 
letter, advertisement, or other writing so the mechanisms. works, or movements, a for ascertaining the same provided in this 
used or placed as to lead to a reasonable mark applied to the article shall be Act shall be concurrent and not alternative. 
belief that the mark on said writing or deemed not to be applied to the mech- Sec. 7. When a quality mark as provided 
writings is meant to be taken as a mark anisms. works, or movements: and when in this Act is applied to an article no descrip- 
on the article itself. any article of merchandise affected by this tive or qualifying words shall be used in 
(d) The term ‘quality mark’? means Act includes or comprises parts. which conjunction therewith, except as expressl\ 
any mark indicating, or purporting to of mechanical necessity must be made of authorized by this Act, it being specifically 
indicate, that an article contains silver, nferior metal, a mark applied to suct provided that the word ‘sterling’ and the 
or the quality, fineness, quantity, weight, article shall be deemed not to be applied to word ‘coin’? shall not be used, either alone 
proportion, or kind of silver in an article. such parts. orein conjunction with other words or marks, 
(e) The word ‘silver’ means the ele- (f) Whenever the term “sterling” or to designate or describe any article of mer- 
ment silver and any alloy of silver from “sterling silver’ is permitted to be used chandise made in whole or in part of at 
five hundred one-thousandths fine to fine by the provisions of this Act such tern inferior metal, having deposited thereon or 
Iver, inclusive may be accompanied by the words “solid brazed or otherwise affixed thereto a plating, 
SEC. ; No person, partnership, corpora silver.’ but in no event shall an article covering, or sheet composed of silver and 
tior or association, being a manufacturer be marked with the words “solid silver’ known in the market as silver plate or by} 
of or wholesale or retail dealer in silve1 unless such words shall be accompanied such similar designation 
silverware, silver goods, or articles made or bv the word “sterling” or “sterling silver.” Sec. 8 Any person, partnership, corpora- 
purporting to be made in whole or in part of Sec. 5 No quality mark and/or marks tion, or association and any officer, director, 
silver, and no officer, manager, director, em shall be applied to any silver article employee, or agent thereof who shall violate 
ployee, or agent of such partnership, col within the meaning of this Act, except any of the provisions of this Act, and any 
poration, or association shall import or cause as follows: officer, director, manager, or managing agent 
to be imported into the United States, or (a) A silver article consisting of not of any such partnership, corporation, or as- 
deposit or cause to be deposited in the United less than nine hundred and twenty-five sociation having knowledge of such violation 
States mails for transmission thereby, or de- one-thousandths parts fine silver may be and directly participating in such violation 
liver or cause to be delivered to any common marked “sterling” or “sterling silver.” or consenting thereto shall be deemed guilty 
earrier for transportation from one State, (b) A silver article consisting of not of a misdemeanor and, upon conviction there- 
Territory, or possession of the United States, less than nine hundred one-thousandths of in any court of the United States having 
or the District of Columbia. to any other parts fine silver may be marked “coin” jurisdiction of crimes within the district in 
State, Territory, or possession of the United or “coin silver.” which such violation was committed or 
States, or to said District, in interstate com- (c) The mark “silver” may be applied through which has been conducted the trans- 
merce, or transport or cause to be transported to articles composed wholly or partly of portation of the article in respect to which 
from one State, Territory, or possession of silver of lower degree of fineness than such violation has been committed, shall be 
the United States, or from the District of sterling or coin silver: Provided, That punished by a fine of not more than $1,000, 
Columbia, to any other State, Territory, or there is applied to such article, preceding or by imprisonment for not more than six 
possession of the United States, or to said and immediately adjacent to such mark, months, or by both such fine and imprison- 
District, in interstate commerce, or sell or a quality mark which shall correctly state ment, in the discretion of the court When- 
expose or offer for sale in any Territory 01 the fineness of the silver in thousandths ever the offense is begun in one jurisdiction 
possession of the United States, or in the Provided further, That in no case shall and completed in another it may be dealt 
District of Columbia, any article of mer- the mark “silver” be applied to any with, inquired of, tried, determined, and/or 
chandise manufactured after six months article if the article contains fine silver punished in either jurisdiction in the same 
from the passage of this Act and made in in Jess proportion that five hundred parts manner as if the offense had been actually 
whole or in part of silver, or purporting to in every one thousand parts of such arti- and wholly committed therein. 
be made in whole or in part of silver, to cle Sec. 9. In any action relating to the en- 
which shall be applied any quality mark (d) Silver articles of the quality re- forcement of any provisions of this Act a 
and/or marks except in conformity to the quired in this Act in the construction of certificate duly issued by an assay office 
provisions of this Act: Provided. That noth- which there are other and hidden metals of the Treasury Department of the United 
ing in this Act shall be construed to apply to or materials, and marked with a quality States certifving the weight of any article, 
any silver article exported from the United mark, shall be marked in addition to the or any part thereof, or of the kind, weight, 
States or to prohibit the exportation thereof auality mark and immediately adjacent fineness, or quantity of any ingredient there- 
or to any silver article manufactured and thereto with the word “weighted,”’ but in of shall be receivable in evidence as con- 
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Commander Byrd flew 
over the South Pole. 


Byrd is our first truly scien- 
tific aviator. Others have 
taken wild chances and 
have sometimes been suc- 
cessful while Byrd has al- 
ways used every known 
scientific precaution. 


Lent) 


Some jewelers buy every- 
where and take chances. 
Others buy exclusively 
from a reliable firm. 
Like Byrd, they will be 
remembered long after 
the chance takers are 
dead. 


eres Noes Vela 


10 West 47“Street 
New York. 











Genuine Pearls Cultured 


HEAD OFFICE: GINZA, TOKIO 


BRANCHES: 
OSAKA—AWAJI-MACHI NICHOME 
OSAKA—4 CHOME KORAIBASH| 
LONDON—205 Regent St. 
PARIS—7-9 BOULEVARD NAUSSMANN 

PEARL CULTURE FARMS 
OKASHO BAY AND AGO BAY MIYEKE 
ISHIKAWAKEN * 


we ie NANAO BAY, 


KIU, JAPAN PALAO ISLAND 


Illustrated Booklet on application 
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prima facie proof of the matter o1 
matters so certified. 

Sec. 10. In any action relating to the en- 
forcement of any provision of this Act, proof 
that an article is marked in violation of the 
provisions of this Act shall be deemed to be 
a prima facie proof that such article was 
manufactured after this Act became effective 

Sree. 11. If any section part, or provision 
of this Act, or the application thereof to any 
person, situation, or circumstance, is held 
by any court of competent jurisdiction to be 
unconstitutional or invalid, such adjudicatio1 
shall not affect the remainder of the Act 
or the application of such first-mention: 
section, part, or provision to any other pe! 
son, situation, or circumstance, 

Sec. 12. The provisions of this Act shall 
be held to be in addition to and not in sub 
stitution for the provisions of an Act passed 
February 21, 1905. entitled “An Act to pre 
vent the use of devices calculated to con 
vey the impression that the United States 
Government certifies to the quality of gold 
or silver used in the arts,” and nothing con 
tained in this Act shall be deemed to affect 


such Act. 

Sec. 13. From and after six months after 
passage of this Act section 3 of an Act passed 
June 13, 1906, entitled “An Act forbidding the 
importation, exportation, or carriage in in- 
terstate commerce of falsely or spuriously 
stamped articles of merchandise made of 
gold or silver or their alloys, and for othe 
purposes,” and all other provisions of said 
Act inconsistent with the provisions of this 
Act, and all other laws and parts of laws in 


stituting 


consistent herewith, shall stand repealed 
Spec. 14. <All offenses committed and all 
penalties, forfeitures, or liabilities incurred 


under any of the provisions of said Act of 
June 13, 1906, referred to in the preceding 
section, prior to six months after the passage 
of this Act, may be prosecuted and punished 
in the same manner and with the same effect 
as if section 3 of said Act had not been re- 
pealed by this Act. 

SEc. 15 This Act shall become effective 
six months after its passage and shall not 
apply to any article manufactured prior there- 
to, but the provisions of section 3 of the said 
Act of June 13, 1906, referred to in section 
14 hereof, shall continue to apply to articles 
subject to such Act until this Act becomes 
effective 








Fight Against Watch 
Smuggling 


Superseding Indictment Filed Names Ten 
Ven and Includes 22 Counts 


The fight of the Government, through 
its attorneys and customs agents in the 
New York district, to eliminate the 
wholesale practice of smuggling watches 
and movements into this country was 
marked Monday by the filing of a super- 
seding indictment, which named 10 per- 
sons for their alleged illicit activities 
with the Superfine Watch Co., and the 
Federal Mail Order Corp., and included 
22 separate counts. Due to the fact that 
the investigations conducted by As- 
sistant United States Attorney Alvin 
McK. Sylvester revealed additional in- 
formation as to the activities of the ac- 
cused men and involved other parties, 
the superseding indictment was filed. 

Those named are Paul Rabkin, 
Solomon Rubman, and Joseph Y. Perel- 
man trading as the Superfine Watch: 
Co.; Vincent A. Valvo and M. Salzman, 
doing business as the Federal Mail Order 
Corp., all previously indicted; Meyer 
Person and Henry M. Weidhorn of the 
customs brokerage firm of Person & 
Weidhorn, 29 Broadway; Charles Valvo, 


a truckman; Henri Bernard and Julius 
Metthez. 
The sentence date of Maurice and 


Joseph was advanced until Dec. 13, in 
order to permit Chief Probation Officer 
Cooley to investigate and make a report. 
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Turquoise the Gem of the Ages 
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Some Historical and Technical Facts About This Precious 


Stone, Popular in Ornamentation Since the Early 


Egyptian Dynasties 


By GILBERT HART* 


URQUOISE has been used as a gem 
since the early Egyptian dynasties, 
whose miners worked the famous de- 
posits of Sinai in the days when flints 
were the only tools. It was known to 


Pliny and his contemporaries, and has 
found favor with all peoples of modern 
times. The softness and natural shape 


make it readily worked by uncivilized 
nations, so it was highly esteemed by the 
Aztecs and Incas of America as well as 
the early Hindus and Chinese of Asia. 

“Turquoise” is noted with a variety 
of spellings in most modern European 
languages since early in the 16th Cen- 
tury. Popularly it is supposed to be 
derived from the Turks (Turkish Stone) 
in allusion to its most famous localities 
in the Turkish lands of Sinai, Persia, 
and Turkestan. Other authorities sug- 
gest that the old Persian “piruzeh” or 
“firuzegi’” has furnished the base for 
turquoise. Perhaps “pitdah,” a Hebrew 
name for the second stone of Aaron’s 
Breastplate, is an even earlier form of 
the word. The Latin names, callais and 
callaina, referred to varieties of tur- 
quoise, and in the early 19th Century 
gave rise to the scientific “‘calaite’” used 
for a while by mineralogists for this 
gem. 

The translucency of turquoise is small, 
so that low cabachons are the best cuts 
for displaying its color. This color is 
its great attraction, for it lacks fire, 
opalescence, or chatoyancy. A large use 
in the Levant has been in ornamentation 
of leather, swords, or other valuable ar- 
ticles. Turquoise amulets engraved with 
quotations from the Koran are favored 
by Mohammedeans; another example of 
the wide-spread association of good luck 
with its use. 

Only very recently have turquoise 
crystals been found; usually the mineral 
occurs as a massive amorphous sub- 
stance, in nodules or veins whose outlines 
are wholly determined by the surround- 
ing rock. Such surfaces as are natural- 
ly exposed are rounded in reniform and 
mammillary shapes, often suggestive of 
the stalactites of limestone caverns. 
Most rough turquoise is of a dull blue- 
green color with a feeble waxy luster. 
Precious turquoise is much paler to the 
favorite sky-blue, and its luster is some- 
what higher than inferior varieties. 
Sometimes off-color stones can be treated 
to give the desired color, but this is not 
always successful. 

The hardness is about that of steel, 

*Mr. Hart conducts the Gem Department 


in the magazine Rocks € Minerals, from 
which the above is reprinted by permission. 


so it is difficult to cut turquoise with a 
knife, though a file will usually mark it. 
The specific gravity is variable, depend- 
ing on the content of copper, from 2.62 
to 2.86. The darker colored types are 
heavier, while gem turquoise averages 
about 2.70 specific gravity. It is rather 
brittle, breaking with an uneven frac- 
ture. This brittleness combined with 
low hardness makes turquoise a gem of 
short life unless carefully handled. It 
is absorbant and is attacked by acids, 
hence utmost care must be taken in 
cleaning soiled stones. 

Optically turquoise has not been thor- 
oughly investigated. Its refractive in- 
dex is 1.62, varying a few points with 
depth of color. In the refractometer 
three lines are discernable, proving its 
biaxial character; but the total disper- 
sion of greatest and least index is small. 
In the dichroscope slight pleochroism is 
noted, sufficient to distinguish it from 
opaque glass imitations or from apatite. 

Turquoise is one of the few phosphates 
which find use as gems. It seems to be 
a basic phosphate of aluminum which 
contains variable amounts of a copper 
compound to which is ascribed the color 

Turquoise is known, in gem quality, 
from every continent except Africa 
where doubtless the modern explorations 
of copper miners will locate valuable de- 
posits. The most famous mines are in 
the Sinai Peninsula where this gem as 
well as malachite and other copper ores 
were worked by the ancient Egyptians. 
Most of the Oriental turquoise came 
from Nishapur in Persia or Samarkand 
in Turkestan. These three deposits are 
similar in the association of the gem 
with oxidized copper ores in porphyry 
and clay slate, with the principal com- 
panions limonite and malachite. Similar 
deposits have been described from New 
Mexico. Other localities are in Siberia, 
the Central Mountain districts of Eu- 
rope, Chile, and various places in the 
Rocky Mountain chain. 

Many turquoises of the early 19th 
Century were bone-turquoise or odonto- 
lite. Fossil-bones colored by iron salts 
or copper will afford a mineral very 
similar to turquoise in appearance and 
physical properties. Microscopically the 
bone-cells are visible, revealing the true 
nature; otherwise odontolite is so close 
to true turquoise that it is usually de- 
scribed by authors as a natural substi. 
tute. Celestial Stone is a true turquoise 
whose name aptly suggests its color. 
Edisonite has been applied to a tur- 
quoise whose coloring is_ irregularly 
mottled, similar to the sky on a day of 
only a few faint clouds. 
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- THERE WON’T BE 
ANY SANTA CLAUS? 








TEP up, you heavyweight gloom 
S dispensers and all you faint- 
hearted lightweights who are casting 
insinuations on my ability to pay my 
annual visit of cheer. Who’s going to 


keep me out? 


There are some things I want to explain 
to you—and emphasize with a few 
Get 


this thought firmly in mind at the outset 


straight-from-the-shoulder jolts. 


... Pll be here during the night of 
24th-25th as 


been making these annual visits since 


December usual. I’ve 
time immemorial, and when you recol- 
lect the past follies and foibles I’ve 
witnessed in this world of yours, [| 


wonder at your present uncertainty. 


members of the richest 


Why 


country in the world . . . with an abun- 


you 
dance of raw materials . . . cheap power 
... manufacturing ingenuity . . . mer- 
chandising sense . . . and an expanding 
international consciousness . . . should 
treat a Summer shower as though it 


were the beginning of an Arctic Night 


is beyond my comprehension. If you 
need assurance, we'll do the unusual— 
we'll have a broad rainbow across the 
sky for Christmas. But that rainbow 
is up to you—it lies in the minds of 


every one of you. 


Prosperity may be only a state of mind 
—but a little activity, backed up by 
assurance, will give you a better appre- 
ciation of the prosperity you’ve had— 
and the greater prosperity that’s ahead. 
Keep your eye on the man in the street 
—he’s your customer and he’s going 
about his business much as he always 
has. If, by chance, he was speculating 
a month, or six months ago, that was 
in hopes of competency in years to 
come, not necessarily for immediate 
spending. He’s still 
wages or salary ... his buying power 
interfered 


sarning his 
hasn’t been = seriously 
with. Possibly some of you are find- 
ing that business is being conducted 
a little closer to the waistline . . . It’s 
temporary and I advise you not to 
aggravate the situation. 


Sante Lae 


of the Jewelers’ Circular Staff 
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Death of George W. True 


Prominent Jeweler of Middletown, Conn., 


and Active Member of State Asso- 


ciation Succumbs to Pneumonia 
MIDDLETOWN, CONN., Nov. 30. 
W. True, prominent jeweler of this city 
and for many years an active worker in 
the Connecticut Retail Jewelers Associa- 


tion, died yesterday afternoon at his 
home, 167 Mt. Vernon St. Death was 
caused by pneumonia, which Mr. True 
had contracted about a week ago. 


Services will be held on Monday after- 


noon from the late home of the deceased 


with Rev. Herbert D. Rollason officiat- 
ing. Burial will follow in Pine Grove 
Cemetery. 

At the time of his death Mr. True 
was 62 years old, entering the jewelry 


business about 40 years ago when he 
purchased the store then conducted by 


John E. Bullard. Together with Her- 
bert L. Clark, Mr. True continued until 
about 10 years ago when he bought out 


Mr. Clark’s interest. Since then he had 
conducted the business himself. 

Mr. True was with the 
Masonic order and was also a member 
of the Rotary Club and Middletown Elks. 
He was also a director of the First Na- 
tional Bank, the Farmers and Mechanics 
Savings Bank and the Omo Mfg. Co. 
Mr. True likewise held membership and 
was a director of the Middletown Yacht 
Club and the Middletown Golf Club. On 
several occasions Mr. True held office in 
the Connecticut Retail Jewelers Associa- 
tion and for the past few years has been 
one of the hardest working directors of 
the organization. 

Deceased is survived by his widow and 
one daughter, Miss Margaret M. True. 


associated 


Frederick E. ( Loppage 


PROVIDENCE, R. I., Nov. 30.—F rederick 
FE. Coppage, 79 years old, and a veteran 
employe of the Gorham Mfg. Co., died 
a few days ago at his home in Cartier 
St., Meshanticut Park. He had been in 
excellent health and had _ continued 
working until Tuesday when he was 
stricken. He was born in England, and 
had been a jewelry and silverware chaser 
all his life. 

Mr. Coppage learned the trade as an 
apprentice in the art department in the 
famous Elkinson Silver Co.’s factory at 
sirmingham, Eng., and later was em- 
ployed in Australia. He came to this 
country nearly half a century ago. Con- 
sidered one of the most capable employes 
of the Gorham Co., his photograph had 
been used extensively during the past 
two years in a series of advertisements 
in national magazines featuring the 
Gorham Master Craftsmen. 

Leaving England when a youth, Mr. 
Coppage went first to Australia and then 
came to Providence. His employment 
with the Gorham Co., was not continu- 
ous, as he visited a son, at one time a 
British government engineer in South 
Africa, for several months and was 


proprietor of a store in San Francisco 


George 
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for about eight years. However, in point 


of age as well as in matter of years of 


service, he was one of the oldest of the 
Gorham employes. 

Mr. Coppage is survived by his widow 
two grandchildren in Capetown, 
Africa. 


and 
South 


Harry O. Scott 


PITTSBURGH, PA., Dec. 2.—Harry O. 
Scott, who had been engaged in the 
jewelry business for many years at 2825 
Penn Ave., died last Tuesday night at 
11 o’clock. He had been confined to his 
bed for several weeks before his death. 

Mr. Scott leaves his widow, Nellie B. 
Scott and one son, Harry O. Scott, Jr. 
Deceased was 59 years old. 

Funeral services were held at the 
family home last Friday night, the inter- 
ment taking place in the Riverside 
Cemetery, Cleveland, on Saturday. The 
funeral services were attended by a 
number of his friends in the jewelry 
trade. 





Business Records 


Morris Rosin, Hartford, Conn., has 
assigned for the benefit of creditors. 
George Gordon, Oakland, Cal., 
filed a voluntary petition in bankruptcy. 

The Frank B. Co., Inc., Colum- 
bus, Ohio, is in the hands of a receiver. 

A settlement of 50 cents on the dollar 
is being offered by the Kuhlo Jewelry 
Mfg. & Optical Co., Montgomery, Ala. 

The Isherwood Jewelry Co., Chilli- 
cothe, Ohio, has assigned to R. L. Isher- 
wood, and sale by the trustee is now in 
progress. 

Lewis Roth, Los Angeles, Cal., is of- 
fering a settlement of 50 cents on the 
dollar. Assets are given as $22,700 and 
liabilities $32,000. 

William G. Keefe, Elizabeth, N. J., has 
filed a voluntary petition in bankruptcy. 
Assets are estimated at less than $1,000 
and liabilities around $5,000. 

Otto & Rehbein Oshkosh, Wis., 
executed a deed of trust for the benefit 
of creditors to Louis Heintz, Oshkosh 
Assets are given as $5,480 and liabilities, 
$13,370. 

Samuel Zall, Cheyenne, Wyo., has as- 
signed to Marion A. Kline for the bene- 
fit of creditors. The stock inventories 
$2,115 at cost price, but is so broken 
that it probably can not be sold for one- 
half that amount. The accounts re- 
ceivable estimate about $2,000 of which 
it is reported probably $500 are good. 
Mr. Zall owes between $5,000 and $6,000 
according to his books. 


has 


Ross 


has 








Charles Samuel Gill, 60, prominent 
jeweler and optician of Christiansburg, 
Va., met with a sudden death recently 
at his home. Deceased had been in busi- 
ness for 22 years and was active in his 
community’s civic affairs. Surviving 
him are his widow, seven children and 
a sister. 
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Baltimore 


Business conditions among _ retail 
jewelers are improving as the holidays 


draw near and dealers expect a good 
Christmas business. 
Jewelry valued at $500 was_ stolen 


from the window of the store of the 
Perel Jewelry Co., 120 E. Baltimore St., 
a few nights ago when a_ window 
smasher, using a brick, broke a window 
and scooped out a number of rings and 
other articles of jewelry, according to a 
police. Detectives 


report made to the 
who investigated the robbery believe 
that the thief loitered in the neighbor 


hood for an hour or more until he ac 
quainted himself with the movements of 
the patrolman working on the post. The 
window was broken shortly after 5 a. m., 
and it was discovered by a citizen who 
immediately notified the police. Mr. Perel 
furnished the police with a description 
of the missing jewelry. Two weeks ago 
a jewelry store on Light St., 10 blocks 
from the Perel store, was robbed by a 
window smasher and jewelry valued at 
several hundred dollars stolen. Police 
believe that both jobs were committed by 
the same man. 


Hunter Lewis, 35, one of the three 
men sought by detectives in connection 
with the $15,000 robbery of Raymond 
Hughes, diamond broker, is now lodged 
in City Jail here. Lewis is under indict- 
ment by the Baltimore grand jury on the 
specific charge of stealing jewelry valued 
at $2,500 from Mrs. Hughes. Mrs. 
Hughes and her husband were attacked 
by bandits in their home on the night of 
Aug. 15, and Lewis, it is alleged, was 
one of the men participating in the 
attack. Lewis was arrested in San Diego, 
Cal., and was brought here last Saturday 
by Detective Lieutenant Joseph H. Itzel 
and Detective Sergeant William Mil- 
holland. Lewis was questioned by detec- 
tives but he emphatically denied that he 
was implicated in the robbery. According 
to detectives Lewis’ picture, sent here 
via air-mail from San Diego, was identi- 
fied by three persons. The authorities, 
so far, have been unable to make other 
arrests in the case or locate the gems 
reported stolen from Mr. Hughes. Most 
of the missing jewelry was taken from 
a safe in Mr. Hughes’ office after the 
bandits had obtained the keys to the 
office and the combination of the safe 
from the diamond dealer. 








Pinkerton detectives and the police are 
extending their search for the thieves 
who recently robbed the Leo Roos store, 
Anderson, Ind., of $50,000 in merchan- 
dise. Because of the smoothness with 
which the holdup men worked, investi- 
gators attribute the crime to experienced 
jewelry thieves, and a 
nation-wide hunt is being made for 
several suspects. A Pinkerton operative 
spent several days in Anderson and then 
left for Cincinnati, Ohio, to continue his 
search. 


professional] 
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NEWs 


New York Notes 


Jerome J. Danziger, of S. Danziger & 
Sons, importers of diamonds, 65 Nassau 
St., left for Europe last Friday on the 
Homeric. 

The Timeology Hikers meet Saturday 
at 2 p. m. at the foot of E. 125th St., 
where they will take the municipal ferry 


to Randall’s Island. 
Sydney Goldblum, brother of Henry 
Goldblum, importer of diamonds, 580 


Fifth Ave., returned from the European 
markets on the Berlin last Saturday. 

Joseph J. Newman of the Gold Sea! 
Importers, sailed on the Mauretania, 
Nov. 27, for a trip to Paris, where he 
will remain until February, visiting the 
factories. 

Max Duraffourg, dealer in precious 
stones, 580 Fifth Ave., sailed Nov. 27 on 
the Mauretania for a purchasing trip to 
Europe from which he _ will return 
shortly after the first of the year. 

Joseph Beilenson, of the firm of Louis 
Beilenson, importer of diamonds, 22 W. 
48th St., is returning today (Thursday) 
on the Leviathan after a purchasing trip 
of six months to the European markets. 

Johnson, Matthey & Co., Inc., refiners 
of platinum and other precious metals, 
formerly in the Woolworth building, 233 
Broadway, are now in their more elabo- 
rate uptown quarters at 15 W. 47th St. 

William L. Lewy, of the William L. 
Lewy Co., importer of diamonds, 48 W. 
48th St., sails aboard the Ile de France 
tomorrow (Friday) to make purchases 
in Antwerp and Amsterdam. He will 
return during the early part of January. 

J. R. Wood & 
and manufacturing jewelers, 
Lane, have announced the appointment 
of Richard A. Hunken as sales super- 
visor of the jewelry division of the con- 
cern. Mr. Hunken has for many years 
been associated with the jewelry trade, 
and is widely known throughout the 
country. 

Nathan 
Kruger, 


Sons, diamond cutters 
15 Maiden 


Frankel, assignee of Jack 
Joseph Gottlieb and Clara 
Turkel, co-partners trading as_ the 
Kruger-Gottlieb Co., manufacturer of 
platinum jewelry, 64 W. 48th St., is sell- 
ing at public auction today (Thursday), 
the assets of the above assignors, con- 
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sisting of jewelry, machinery, fixtures, 
etc. The sale was to start at 10.30 a. m. 
and was to be held at the concern’s office. 
At the last meeting of the Loupe and 
Tweezer Club, held at the Hotel Went- 
worth, Nov. 25, it was planned to hold 
a dinner and dance the latter part of 
January. Henry Margolies, who recent- 
ly returned from Europe, told the mem- 
bers of conditions in the European dia- 
mond and jewelry centers. Two new 
members were enrolled in the organiza- 
tion, and it was decided to continue the 
membership drive with increased vigor, 
especially after the holiday season. 
Announcement was made last week by 
Secretary of the Treasury, Andrew W. 
Mellon, that the new assay office would 
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be located on the east side of Old Slip 
and extending from Front St. to South 
St. The estimated cost of the site, which 
comprises seven parcels of real estate, 
will be about $1,500,000. Five of the 
parcels are being acquired by voluntary 
conveyance, while it has been necessary 
to institute condemnation proceedings 
for the acquisition” of the other two 
parcels, because of excessive prices de- 
manded by the owners. 

A well dressed thief, unmindful of a 
hurrying crowd of pedestrians on their 
way to work, hurled a brick through a 
plate glass window of the John J. Sazer 
store, 662 Manhattan Ave., Brooklyn, on 
Monday morning, grabbed three trays of 
rings, bracelets and watches, reported to 
be worth approximately $4,000, and 
escaped after an exciting chase through 
the streets. The street in front of the 
shop is covered with boards above the 
new subway cut and the rumble of 
traffic drowned the noise made by the 
falling glass. Mr. Sazer, however, heard 
the crash and with his two clerks ran 
into the street, yelling for help. Patrol- 
men started after the fleeing thief and 
were joined by motorists and pedestrians, 
but, despite the fact that several shots 


were fired at him, the daring robber 
made good his escape after taking 
refuge in a tenement house. 

The consolidation of their Newark, 


N. J., plant with the Brooklyn works at 
32 Flushing Ave., has been practically 
completed by Kastenhuber & Lehrfeld, 
smelters and refiners, 24 John St., this 
city. On Jan 1 the Newark plant will 
be shut down and after that date all 
shipments of factory sweeps and findings 
will be treated at the enlarged Brooklyn 
factory. A few of the Newark employes 
have already been twansferred to Brook- 
lyn and by the end of December the re- 
mainder of the force will be there. The 
removal, when completed, will concen- 
trate all of the concern’s smelting and 


refining operations under one_ roof, 
thereby resulting in greater efficiency 
and better service. This consolidation 


has been in progress for several months 
and completes a program for increased 
efficiency and capacity started by the 
firm two years ago. While all shipments 
of sweeps and refinings will be sent in 
the future to the Brooklyn plant, ship- 
ments of old jewelry, scraps and filings 


(Continued on page ee 
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* ENIx A Bank’s Best Friend 
Is a Satisfied Customer 


= ; Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 
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will be handled as heretofore at the con- 
cern’s establishment at 24 John St., this 
city. 

Eugene T. Abbott, formerly associated 
with the Rosenheim Co., has assumed 
charge of the New York office of the 
Hadley Co., manufacturers of watch 
bracelets, 20 W. 47th St. 

S. Craig Preston, well known in the 
gift and art trade, will open offices at 
225 Fifth Ave., New York city, Jan. 1, 
where he will display a number of lines 
of foreign and domestic arts, both an- 
tique and modern. 

J. & M. Epstein, wholesale jewelers, 
49 Maiden Lane, are offering creditors 
a settlement of 45 per cent, 15 per cent 
of which is payable in January, 1930, 
and the balance every two months there- 
after. The concern’s indebtedness ap- 
proximates $40,000. 

A. D. Leveridge who, accompanied by 
his wife, has been visiting the diamond 
and jewelry trade in the Middle West, 
as well as in New York, is sailing on the 
Roma on Dec. 12. The Leveridges will 
go to their home in France via Italy, 
leaving New York with their sons who 
were also visiting here. 

Max H. Becker of Sternberg & Rosen, 
attorneys, 233 Broadway, trustee for 
benefit of creditors of A. F. Perine & 
Son, Brooklyn, sent out a first and final 
distribution of 10% per cent on Dec. 2. 
The distribution follows a decision by 
Justice Mitchell May of Kings County, 
refusing the application of a creditor 
who wanted the estate administered 
through the courts. Had the creditor’s 
plea been accepted, Mr. Becker stated, 
the distribution would have been held up 
at least a year and the estate would 
have been burdened with additional ex- 
penses of administration. 

The New York police are holding 
Benjamin Karpilow and Sol Binder fo1 
extradition to Connecticut. They are 
charged with being involved in the theft 
of approximately $30,000 worth of silver- 
ware from the Holmes & Edward fac- 
tory at Bridgeport. Both men were 
arrested by Detectives O’Connor and 
Diver of the W. 68th St., Station after 
it is said they had been followed for 
several months. The arrests were ac- 
complished in Binder’s apartment in this 
city. It is alleged, Karpilow was handing 
over silverware to Binder. This silver- 
ware, the police charge, was sent to Kar- 
pilow by a sister of one of the employes 
at the Holmes & Edwards factory. 

Samuel Feldman, well known jeweler 
of Brooklyn officially opened his beau- 
tiful new branch store in the Fox The: 
ter building, 26 Flatbush Ave., last 
Saturday. During the entire day the 
store was crowded with visitors and well 
wishers who saw one of the most attrac- 
tive jewelry establishments in Brooklyn. 
The new store is handsomely fitted out 
and the newest fixtures have been in- 
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stalled. Mr. Feldman’s main store is at 
482 Fulton St. He will continue to 
operate it. Both establishments are 
being conducted under the styie of Mans- 
field’s which is Mr. Feldman’s trade 
name. The new store was filled with 
flowers on the opening day, sent by vari- 
ous associations in the trade, members 
of the industry and personal friends. Mr. 
Feldman is past president of the Brook- 
lyn Retail Jewelers’ Association and is 
now vice-president of the New York 
State Retail Jewelers’ Association. 


Buffalo 


The Buffalo Retail Jewelers’ Associa- 
tion, at a meeting held in Hotel Statler 
on the evening of Nov. 26, went on record 
as approving the petition for recon- 
sideration in the matter of the jewelry 
conference rules prepared for submission 
to the Federal Trade commission. The 
secretary was instructed to write Fred 
J. Dorn and August H. Hoyler, two 
veteran members, expressing regret over 
their illness and extending best wishes 
for their early recovery. 

Charles F. Smith, wholesale jeweler, 
with offices in the Brisbane building, was 
elected president of the Twenty-Four 
Karat Club at the annual meeting held 
in Hotel Lafayette on the evening of 
Nov. 27. He succeeds Edward Leininger. 
John J. Diebold was elected vice-presi- 
dent, Arthur B. Weber, treasurer and O. 
R. Fanning, secretary. These four new 
directors were elected: H. F. Vander 
Voort, Jr., Ralph E. Smith, Albert C. 
Sigrist and Charles G. Oelheim. The 
following directors hold over: Charles F. 
Smith, Arthur B. Weber, John J. Diebold, 
Edward Leininger, Fred J. Dorn, Jerome 
A. Scherer, W. K. Thompson and Albert 
Zilliox. It was decided to join with the 
Buffalo Retail Jewelers’ Association in 
holding a dinner-dance in February, as 
in other years. 

















Jewelers’ Gold Bars Withdrawr and 
Exchanged at New York 
Week Ended Nov. 29, 1929. 
The U. S. Assay Office reports: 
Gold bars exchanged for gold 


COUR «sccccaceesvevee 


Gold bars paid depositors 


$938,387.43 
30,951.49 
NE, ab: 5 4 WE 49) Ae ee ; $969,338.92 

Of this gold bars exchanged for gold 
coins are reported as follows: 

Date Exchange 
fie Cae 1 Ree eo $739,129.65 
<5 6 a's . ae 76,744.76 
7 is oa . “ao” 10,599.90 


See Oe Ee: 81,913.12 








Francis X. Neuberger, one of the 
officers in the Neuberger Jewelry Co., 
Spokane, Wash., was married a short 
time ago to Miss Grace Dunn of that 
city, it was announced Nov. 30 by Mrs. 
Mary T. Dunn, mother of the bride. 
The ceremony took place at Coeur 
d’Alene, Idaho. 
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Paul Donelan New Advertising Man- 


ager of the Gorham Co. 


2aul Donelan, Boston, Mass., has been 
appointed advertising manager of the 
Gorham Co., effective Dec. 1. He will 
fill the vacancy caused by the resignation 
of Harold J. Lance. 

Since graduating from the teacher’s 





PAUL DONELAN, ADVERTISING MAN- 
AGER OF THE GORHAM CO. 


course in Design and Decoration at the 
Massachusetts School of Art in 1915, Mr. 
Donelan has taught high school and has 
been connected with advertising agencies 
and newspapers. He has had 10 years 
experience as sales promotion and adver- 
tising manager for A. Stowell & Co.. 
one of Boston’s finest retail jewelry 
stores. 

Not only will his familiarity with all 
phases of advertising as well as his ex- 
perience and knowledge of the retail 
jewelry trade be an asset to the Gorham 
Co., but to Gorham customers as well. 

His personality will win him many 
new friends, and with his methods and 
ideas, the advertising department of the 
Gorham Co. will perform a new and 
better service to retail jewelers. 








Market Prices for Silver Bars 

The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 


Selling Price 
London U. S. Gov’t New York 


Date Official Assay Bars Official 
Nov. 26 224 52 49 5K 
: a ae 22 ¥% 5156 Agi, 
28.. 22% Holiday 
29 22%, 51% 191, 
o0.. 222 51 4 49% 
Dec. 2 22% 51% 191, 








The indignation caused in Antwerp 
by the news of the arrest in Johannes- 
burg of three Belgian diamond cutters 
who refused to teach their trade to 
natives has been appeased by the an 
nouncement that, through the interven- 
tion of the International Diamond 
Workers’ Syndicate and of M. Hymans. 
Belgian Foreign Minister, the men have 
been released. 








Providence 


The Prairie Novelty Co., 185% Prairie 
Ave., is owned by Samuel R. Finegold, 
according to his statement filed at the 
office of the city clerk. 

Information has been filed at the office 
of the city clerk that the Keystone Em- 
blem Co., 285 Thurbers Ave., is owned 
by Charles F. Fretz, 3810 N. Davis St., 
Philadelphia. 

The regular monthly meeting of the 
directors of the Manufacturing Jewel- 
ers’ Board of Trade will be held at the 
Turks Head Club, this city, on Friday 
afternoon, Dec. 20. 

A. R. Pascucci, who has had a wide 
experience as a designer of jewelry for 
a number of local firms, has opened an 
office at 341 Weybossett St., where he 
will specialize in the designing of fine 
pierced jewelry for the local trade. 

The new refinery building that is 
being erected by Pease & Curran on 
Allens Ave. is nearing completion and 
the concern is making preparations to 
vacate its present location on Point St., 
and occupy its new quarters some time 
this month. 

Joseph A. Durrell, for several years a 
travelling salesman for various manu- 
facturing jewelry concerns in this city 
previous to his retirement about two 
vears ago, died last week at his home 
here aged 75 years. He had been in 
failing health since his retirement and 
was taken seriously sick five weeks ago. 
He is survived by a son, a daughter and 
five grandchildren. 

The land and buildings of the Baird- 
North Co. at 861 Broad St., formerly 
one of the largest mail order jewelry 
houses in New England, has been sold 
to Hassenfeld Bros., Inc., 124 Dorrance 
St., leather goods and novelties manu- 
facturers. Since the plant closed last 
spring shortly before the retail division 
of the concern was purchased by Jason 
Weiler & Sons, jewelers, Boston, the 
large building has been idle. The plant 
will be reopened, however, and occupied 
by the Hassenfeld concern. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Walter Heim- 
ler and S. Reinschreiber, Cahn & Co., 
New York city; Joseph Mayer, A. Stein- 
hardt & Bros., New York city; Mr. 
Lesser, Samstag & Hilder Bros., New 
York city; Louis Figarsky, Philadel- 
phia; Miss Birkenbuhl, Marshall Field 
& Co., Chicago; Miss Johnson, James 
McCreery & Co., New York city; Mr. 
Bonn and Mr. Cerf, W. Bonn Co., Pitts- 
burgh, Pa.; Mr. Morris and Mr. Graff, 
Morris, Mann & Reilly, Chicago. 

Funeral services for Charles E. An- 
gilly for more than half a century em- 
ployed by the Gorham Mfg. Co., were 
held Tuesday afternoon and were at- 
tended by a large number of the veteran 
employes of the plant. He had been in 
poor health for about eight months, 
death being due to complications result- 
ing from bronchial pneumonia. Mr 
Angilly was born in Birmingham, En- 
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gland 70 years ago and came to Provi- 
dence at the age of 12 years. He is 
survived by his widow, two daughters, a 
son, one brother and a grandchild. 








Attleboros 


Col. Sidney O. Bigney, of S. O. Big- 
ney Co., was reelected one of the vice- 
presidents of the Home Market Club at 
the annual meeting at Boston last week. 

J. F. Sturdy’s Sons Co. is having its 
semi-annual sales conference. Plans and 
product for the new year are under dis- 
cussion. Frank A. Moran of the Chi- 
cago office and Harry Booth of the New 
York office are among the salesmen in 
attendance. 

The Smith Richardson Co., jewelry 
manufacturer, Attleboro, has announced 
the adoption of a cooperative double 
coverage group insurance program for 
the benefit of its employes. The con- 
tract, underwritten by the Metropolli- 
tan Life Insurance Co., provides indivi 
dual life insurance, supplemented by 
health and non-occupational accident 
benefits. 

Louis Schaefer, for the past four 
years assistant to Joseph H. Martin, 
sales manager of the Reed & Barton 
Corp., Taunton, Mass., in charge of sales 
promotion, was tendered a _ testimonial 
dinner by 30 of his associates at Ber- 
nier’s Tuesday night, Nov. 26, on the 
eve of his departure for Chicago where 
he will have charge of the hotel contract 
department in the Chicago district for 
the Reed & Barton Corp. Mr. Schaefer 
will be succeeded by Elmer Cruff, of 
Attleboro, who officiated as toastmaster 
at the dinner. 

Operations have commenced at the 
plant of the recently formed Process 
Engineering & Equipment Co., which is 
located in the Cummings building in Fal- 
mouth St. The new concern has several 
patents pending, but for the present 
will make special furnaces and electric 
control apparatus for jewelers’ use, for 
which patents were recently issued. 
Jewett Schumm, prominent research 
worker and engineer, is president of 
the concern. The other officers are as 
follows: L. W. Jones, treasurer; Edgar 
Shaw, secretary, and Rathburne Wil 
lard, general manager. Mr. Willard 
also holds the position of general man- 
ager of the General Plate Co., of this 
city. 








Pittsburgh 


C. Glenn Sipe of the house of Sam 
F. Sipe reports that business with his 
firm has been very good the last week. 
He stated that a number of fine pieces 
were sold. 

The Credit Merchants’ Association 
composed entirely of credit jewelers ha: 
decided not to hold any further meetings 
until after the holidays. The members 
are all looking forward to good busi- 
ness. 
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Philadelphia 


William Brody and Harry Paul have 
leased the store at 802 Sansom St., for 
wholesale jewelry purposes. 

A discharge from bankruptcy has been 
granted in the United States District 
Court here to Rubin Goffmann, wholesale 
and retail jeweler, 704 Sansom St. Mr. 
Goffmann filed a voluntary petition 
several months ago. 

Holiday activity is beginning to be 
apparent both in the wholesale and re- 
tail jewelry trade here and full days on 
Saturdays and evening sales hours have 
started. As yet there has been no great 
rush but both wholesalers and retailers 
seem confident that the month will be a 
good one, with the usual last few 
days’ rush. Indications this December 
point to a greater demand for watches 
than ever before. In diamond jewelry 
the smaller pieces are in best call. Silver 
is also moving. Credit stores report a 
heavy trade. 








Washington, D.C. 


Brainard Lemon, Louisville, Ky., held 
a large exhibit and sale of Old English 
silver here last week at 1900 Q St., 
N. W. This week the exhibition will 
go to Philadelphia. 

A New York business man made an 
address last week on better business 
methods and advanced methods in sales- 
manship at the second of a semi-monthly 
dinner given by Castelberg’s, 1004 F St., 
N. W. 

Several local jewelers report that cus- 
tomers, recently returned from Europe, 
are demanding opals or having old ones 
reset. To own an opal is not considered 
unlucky in Europe this season. On the 
contrary the gems are being worn by the 
most fashionable and they are quite the 
vorue. 

Louis P. Weber, 213 Pennsylvania 
Ave., S. E., has reported to the police 
the theft of 30 watches. The robbery 
was discovered by employees when the 
store was opened for business one morn- 
ing last week. Police reported that 
thieves gained entrance by forcing open 
a cellar door. 

Christmas savings funds are larger 
here than ever this year and more than 
$7,000,000 was released last Saturday, 
which is several days earlier than 
usual. This was done to cooperate with 
the Shop-Early-Mail-Early campaign 
launched by the Merchants and Manu- 
facturers Association. In connection 
with this, local jewelers were among the 
first in the city to have Christmas goods 
ready for display. 








Julius J. Melms is notifying the trad¢ 
that he has severed his connections with 
the Melms Mfg. Co., Inc., Detroit, Mich.. 
and is now in charge of the wedding ring 
department of the Melms Co., 1346 
3roadway, Detroit, Mich. 
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Chicago Notes 


Potter & Buffington are represented 
by Myron Jackson and not Milton J. 
Jackson as recently reported in these 
columns. 

Within 10 days Loftis Bros. & Co. 
opened two new stores in Chicago, one 
at Roselyn and the other at 30 N. State 
St. 

Henry F. Shelow, manufacturing 
jeweler, Dayton, Ohio, was in Chicago 
last week with his wife. They made the 
trip by motor and combined business 
with pleasure. 

Milton Nathan, representative for the 
Stein & Ellbogen Co., spent a few days 
of the past week at the home offices re- 
plenishing his stock. He left again 
early this week for his territory. 

Richard Fleek, eastern representative 
for the Juergens & Andersen Co., is 
spending a few days at the home offices 
replenishing his stock. He will leave 
early this week for his territory. 

A meeting of creditors was held last 
Friday in the matter of Philip A. Such- 
ard, 117 E. Garfield Boulevard, before 
Referee Parkins. Edwin D. Buell was 
appointed trustee, and the meeting ad- 
journed sine die. 

Carl M. Huck, of the Norris, Alister- 
Ball-Bridges Co., was rushed to the 
Evanston Hospital early Tuesday morn- 
ing for an emergency operation for ap- 
pendicitis. The operation was a serious 
one. 

Otto Lieberman, of the Stein & EIl- 
bogen Co., announces the marriage of 
his niece, Miss Gertrude Tish, of Chi- 
cago, to Evan Farling, of Canada. The 
event took place on Saturday evening, 
Nov. 30. 

Jack Art, auctioneer with offices at 5 
S. Wabash Ave., and his associates are 
conducting a sale for the Calvin Clauer 
Co., South Bend, Ind. This sale started 
last week and they expect to be there 
for another few weeks. 

Louis H. Graubarth, western represen- 
tative for the Indra Pearl Co., New 
York, stopped in Chicago last Friday 
to visit with his many old friends. Mr. 
Graubarth just completed a_ three 
months’ business trip through the Middle 
West and left for his home in New York. 

The Gold Seal Importers, New York, 
have opened a temporary office in Suite 
1107, Heyworth building. This was done 


for the convenience of their customers 


during the holiday rush. A. Joseph, 
their western representative, is in 
charge of the office. 

One of the large display windows in 
the 4009 W. 26th St., store of Frank 
Nerad, was smashed last Wednesday 
morning and watches valued at $300 
taken. The thief used a glass cutter 
and cut a large round hole, then used 
a tool to break through. The theft oc- 
curred about 4 a. m. 

Morey R. Freeman, auctioneer, 5 S. 
Wabash Ave., returned last Friday from 
Iron Mountain, Mich., where he con- 
ducted a close out sale for A. M. Croll 
Prior to that sale he was in Davenport, 
Iowa, to sell out Ludwig Bunty and at 
Menosha, Wis., to close out the business 
of Adolph Koch. 

Sympathy is being extended to Fran- 
cis V. Healy, of Goldman, Allshouse & 
Healy on the death of his brother, Dud- 
ley. Death occurred on Wednesday, 
Nov. 27, after an illness of about two 
weeks. Funeral services were held from 
his late home, 6422 N. Oakley Ave., and 
from St. Henry’s Church. 

The Bulova Watch Co. has removed 
its Chicago offices from N. Michigan 
Ave. to the 10th floor of the Consumers 
Building, 220 S. State St. They have 
acquired a suite of three private rooms 
and a reception hall. These quarters 
are beautifully furnished and are lo- 
cated in the retail jewelry district. 

The Westfield Watch Co., New York, 
has opened a Chicago office in Suite 1016, 
Consumers Building, 220 S. State St. 
Ben F. Swartsberg, who has traveled 
this territory for the company for many 
years, is in charge of the office. This 
office was opened for the convenience of 
their customers. 

Fred Smith, who has been associated 
with the Fair for many years, has been 
made assistant to Fred Kluth, manager 
of the jewelry department. Mr. Smith 
started with this store as a clerk in the 
jewelry department. Later he was made 
manager of the repair department and 
recently was promoted to the position he 
now holds. 

Funeral services for Alfred E. Carrier 
were held on Friday at the Scottish Rite 
Cathedral under the auspices of Apollo 
Commandery No. 1, Knights Templar. 
Interment was at Rosehill. Mr. Carrier, 
who for the past 10 years was employed 
as a silverware engraver for Mandel 


Bros., hurled himself from the 11th floor 
of the department store to the street. 
He was killed instantly. His body was 
taken to the chapel at 1253 N. Clark St., 
and remained there until noon, Friday 
Mr. Carrier had been in ill health for 
more than two years. He is survived 
by his widow, Bridget O’Neill Carrier, 
and two sons, Alfred C. and Edward J. 

The Chicago Jewelers’ Association 
held its regular monthly meeting last 
Tuesday in the Bal Tabarin room of 
the Hotel Sherman. President Harry E. 
Radix presided over the meeting and 
because of the absence of Louis Gold- 
man, he appointed J. M. Braude to act 
as temporary secretary. The reports of 
the secretary and treasurer were read 
and accepted. Charles T. Gustafson, 
chairman of the membership committee, 
presented the names of the Bausch & 
Lomb Optical Co., Rudolph Haefliger & 
Co., and the Hammond Clock Co., for 
membership. All were accepted into the 
association. Harlan Ware, manager of 
the convention bureau of the Hotel Sher- 
man, was introduced and he demon- 
strated the lighting effects produced by 
means of the color organ installed in the 
3al Tabarin. 








Cincinnati 


Abraham M. Breines, jeweler, has 
leased Room 716 in the Enquirer build- 
ing on Vine St. for one year at a rental 
of $600. 

Isaac Levites, 63 years old, a former 
diamond dealer of Cincinnati died sud- 
denly at Atlantic City, according to word 
received by friends in this city. Mr. 
Levites dropped dead on the boardwalk. 
He had been engaged in the diamond 
trade in this city for 35 years and later 
retired to live in New York city. Mrs. 
Sophie Levites, widow, and two sons, 
3enjamin of New York and Samuel 
Levites of Cincinnati survive. 








B. E. Gillet has moved his jewelry busi- 
ness and residence from Hubbell, Mich., 
to Lake Linden, Mich. This business 
was established by the father of the 
present owner in 1885. The founder is 
still living and enjoying good health at 
the age of 77 years. 
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Evansville 


Last Friday and Saturday, Bitterman 
Bros., retail jewelers, 204 Main St., 
Evansville, celebrated their 62nd anni- 
versary and an open house exposition 
was given, which in spite of the bad 
weather was well attended and was a 
marked success. Many beautiful articles 
of jewelry were shown and souvenirs 
were given to those who called at the 
store on these two days. The members 
of the firm are anticipating a good 
Christmas holiday trade. 

Retail jewelers in Evansville say in- 
dications point to a good Christmas holi- 
day trade. General business conditions 
in Evansville are gradually improving 
and labor generally is employed. te- 
ports from the rural sections in south- 
ern Indiana, southern Illinois and west- 
ern and northern Kentucky are to the 
effect that trade conditions are getting 
better. Many of the retail jewelers are 
looking for a larger volume of Christmas 
holiday trading than for the correspond- 
ing period of last year. In most in- 
stances the retail jewelers are well 
stocked for the season. 








Milwaukee 


Phillip Suran, jeweler, 1610 Vliet St., 
Milwaukee, has remodeled his store front 
and interior and is reopening the estab- 
lishment on Dec. 7. 

M. H. Kruse, formerly with O. M. 
Skofstedt, jeweler at Racine, Wis., has 
opened up a jewelry and optical depart- 
ment in the Pokorny Drug Co. in that 
city. 

Among retail jewelers in the State 
who called at local wholesale houses dur- 
ing the past week were: Harry Doolittle 
Jefferson; E. Chady, Whitewater; and 
C. D. Bartholf, East Troy. 

J. E. Evans, jeweler at Platteville, 
Wis., sustained a small when fire 
broke out in the building where he is 
located. Water and chemicals used by 
the fire department seeped into his store 
and caused considerable damage to 
stocks. 

Tossing a brick through the window 
of Joseph Wellstein’s jewelry store, 584 


loss 


National Ave., a thief escaped with 
jewelry worth about $500. The brick, 
picked up in an adjoining yard, was 


thrown through the plate glass of both 
the window and the partition behind the 
jewelry display. The loot included neck- 
laces, watches, lavallieres and rings. 

Max Gross, Inc., plaintiff, in an action 
which sought a tort judgment against a 
Milwaukee man for failure to pay for a 
diamond ring which he purchased, has 
been awarded a contract judgment of 
$105, which permits attachment of prop- 
erty of the debtor. The debtor bought a 
diamond wedding ring from the concern 
for $165 paying $65 down. 

The war by Milwaukee jewelers 
against auctions during the holiday sea- 
son has again begun in the city. Inter- 
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est at present is centered on testing the 
city ordinance prohibiting auctions be- 
tween 6 p. m. and 8 a. m., following in- 
formation that Joseph Salzstein, Mil- 
waukee jeweler, had obtained an injunc- 
tion prohibiting the city from enforcing 
the ordinance. Mr. Salzstein has al- 
ready been served with an order to show 
cause why the injunction should not be 
set aside. The Milwaukee District 
Jewelers’ Club has prepared a statement 
setting forth that night auctions which 
are prohibited under the ordinance are 
objectionable, as they are conducive to 
fraud and attract undesirable patrons. 
The Christmas season is the most fertile 
time for jewelry auctions in the city, it 
is pointed out. 

Early holiday business in Milwaukee 
jewelry stores has opened up splendidly, 
reports from a representative number of 
merchants indicate. Business in the 
rural sections of Wisconsin is also good, 
according to word received from retail- 
Possin, 
who 


ers in various sections by A. C. 
wholesale jeweler of Milwaukee, 
sent out a questionnaire inquiring about 
the situation in different sections of the 


State. Answers to his queries brought 
the general information that the mer- 
chants in the rural districts are well 


stocked for a heavy season and that they 
have already put aside a considerable 
amount of merchandise for customers as 
holiday gifts. Some jewelers have stated 
that they expect to double their holiday 
business this year over last. Mr. Possin, 
in commenting on the answers to his 
questionnaire, said that never before has 
he received such optimistic reports from 
the jewelers out in the State. 


Detroit 





The Antique Jewelry & Luggage Co., 
409 Gratiot Ave., has recently been in- 


corporated. Its capital stock is placed 
at $5,000. 
A. P. Stevens, who has been in the 


retail jewelry business at 14053 Wood 
ward Ave., for a number of years, re- 
cently moved into the new Terminal 
Building in Highland Park. 

Philip Krawitz, wholesale jeweler, has 
moved into new and enlarged quarters 
at 603-4-5 Metropolitan Building. For a 
number of years he was on the same 
floor, but in a smaller space. 

With the approach of the holiday sea- 
son, a new campaign has been started 


in Detroit and also in Windsor, Ont., 
against so-called “fake” jewelry auc- 
tions. The Better Business Bureau in 
Detroit is seeking to enlighten the public 
through bulletins and posters. Across 
the river in Windsor the authorities 
there announce that auction sales of 


jewelry will not be allowed, if the city 
council has the power to bar that form 
of merchandising. Scenting the possi- 
bility of a plan for such auctions, in an 
application received at a committee 
session recently for a transient trader’s 
license and licenses for two auctioneers, 
members of the Windsor Council refused 
to act on the application and directed the 
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City Clerk to consult City Solicitor Frank 
D. Davis as to the right of the Council 
to refuse the permits. 








Canada Notes 


The stock of Esther Perlmutter, 
jeweler, Windsor, Ont., has been sold to 
Arthur C. Sherman. 

Cook & Fogerty, Ltd., jewelers, To- 
fire 


ronto, recently sustained a slight 
loss. 
Trade conditions in Toronto are im- 


proving as the holidays draw nearer and 
jewelers are looking ahead to a good 
Christmas business. 

Ellis Bros., of Toronto, are preparing 
to open a branch establishment in Mon- 
treal in the spring, and by way of in- 
troduction staged a brilliant display of 
jewelry at Suite 401, Ritz-Carlton Hotel, 
this city, during the week commencing 
Nov. 25, which attracted large numbers 
of elite. The exhibits, which were in 
charge of M. T. Ellis, were all examples 
of exquisite workmanship, including 
many novel designs and comprised an 
especially interesting collection of rings, 
bracelets, watches, necklaces and other 
articles of jewelry. 

The striking silverworkers of Toronto 
recently voted for an indefinite continu- 
ance of the strike having received assur- 
active and financial support 
from the International Union. Samuel 
E. Beardsley, general secretary-treas- 
urer of the union, was present at the 
meeting and told the men of the decision 
of the union to actively support the 
strike. He further stated that President 
Green of the American Federation of 
Labor had authorized an appeal for 
funds to all lecals of the unions through- 
out North America. 

The Jewelry Workers’ Protective 
Union of Toronto has been requested by 
manufacturing jewelers to cooperate 
with them in an endeavor to secure 
better protection for the industry 
against foreign competition. The Union 
will enter a protest with the Federal 
Government against the importation of 
quantities of jewelry from France, Ger- 
many and other European countries, 
where labor is cheaper than on the 
American continent. This competition is 
seriously affecting the working condi- 
tions of Canadian jewelers. The Cana- 
dian Custom’s tariff is at present under- 
going revision by the Advisory Tariff 
Board in preparation for presentation 
to the next session of Parliament, and 
the matter will probably be dealt with 
by them in due course. 


ances for 








Secret police at Moscow, Russia, re- 
cently discovered 60 pounds of gold and 
silver coins of the Czarist period and 
a large quantity of jeweled church orna- 
ments in a pig sty. Authorities said the 
articles were seized when the Govern- 
ment ordered confiscation of valuable 
church properties. A pastor had en- 
trusted them to the peasant, who faces 
a long prison term. 
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San Francisco 


Railsback & Dable are now in their 


new offices at 704 Market St., Suite 
601-602. 
Miss L. Dunn, experienced bead- 


stringer, has gone into business for her- 
self in Room 912 at 704 Market St. 

Elaborate improvements were made in 
the store at 1624-6 Fillmore St., prior to 
Sigmond Marg’s opening his new jewelry 
establishment at that location. Windows 
and interior are modern and beautiful. 

Mr. and Mrs. Max Schoeman have 
gone to southern California and will 
later visit the East, probably not re- 
turning until after the new year. Mr. 
Schoeman is a diamond broker at 704 
Market St. 

Thomas Lundy, pioneer jeweler of San 
Francisco who died recently leaving a 
quarter of a million dollar estate, left 
a will by which the bulk of the property 
went to seven of his 13 surviving children 
and one grandchild. 

J. W. Murphy celebrated the opening 
of his new jewelry store on South K. 
St., Tulare, Cal., by giving a ring to the 
first baby to enter the establishment. 
Mr. Murphy was formerly a partner in 
a jewelry store at Exeter. 

Among the jewelers who came in for 
the annual Thanksgiving football game 
and did some buying for their holiday 
trade were: Herbert Knedel, Sacra- 
mento; Anton Lassen, Susanville; Ben 
Eppstein, Carson City and Arthur Ross 
of Petaluma. 








Los Angeles 


Jack Thistle, eldest of five brothers, 
will act as manager of the business left 
by his father, Thomas B. Thistle, at 
Lomita. Mr. Thistle, senior, passed 
away recently and the five boys will con- 
tinue to run the store. 

J. W. Riley, associated with Sunder- 
land & Miller, has returned from an 
eastern and southern trip and reports 
business in excess of last year. He left 
last Monday for San Francisco where 
he will remain for two weeks and then 
will return to Los Angeles. 

Willis Robertson, Victor Hahn and 
Pepe Dardis, salesmen for A. I. Hall & 
Son, Inc., Los Angeles branch, are back 
from their fall trips and each reported 
trade in greater volume than for the 
same time in 1928. All of these men are 
assisting in the salesrooms of the firm 
caring for the pre-Christmas rush. 

Moody Bros., diamond dealers and 
setters, have appealed the case wherein 
the court ruled adversely against the 
firm in a case where a diamond valued at 
$1,000 was taken out on memorandum 
by a man named Pickering who imme- 
diately pledged it with a pawnbroker. 
The court held that the ring was the 
property of the pawnbroker, and ordered 
Pickering, who had been convicted, to re- 
pay the value of the stone, placing the 
prisoner on probation. 
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Retail jewelers have been doing a 
normal business but since the beginning 
of the holiday season, starting out with 
Thanksgiving Day, an unprecedented 
rush came on and nearly every retail 
store has been crowded with prospective 
customers. This activity on the part of 
the public has put new life into the 
jewelry trade and its allied lines and all 
merchants are looking forward to one of 
the heaviest Christmas patronages in 
many years. 

I. Behrstock, of the I. Behrstock Co., 
who moved his salesrooms recently from 
the Title Guarantee building to the 
Metropolitan building, has been obliged 
to add four inside salesmen to his staff. 
Harry N. Wolfe, Arizona salesman for 
the firm, returned last week from an 
extensive tour of Arizona, New Mexico 
and Texas, and stated that the outlook 
in those States were excellent for a large 
Christmas trade and that jewelers were 
optimistic over prospects for 1930. 








St. Louis 


Jaccards have been usually active dur- 
ing the past week with costume jewelry 
scoring heavily in the early Christmas 
buying. Diamonds according to J. S. 
Samesreuther, managing director of the 
company, are receiving their share of 
the prestige in the buying. 

Sam E. Heffern of Heffern-Neuhoff 
reported an unusually good fall with 
November being one of the outstanding 
months of the year. This store catering 
to a high-class trade observes a good 
holiday business with early indications 
that merchandise of all types will be dis- 
posed of in the Christmas buying. Silver- 
ware is having a good demand in the 
early buying. 

Business in the St. Louis jewelry 
trade continues remarkably brisk, with 
stores reporting the volume holding well 
as compared with the same period of a 
year ago. At one of the most prominent 


stores in the jewelry district it was 
stated that its November business had 


been one of the best in the history ot 
the concern. The big stores with high 
priced merchandise find no slackening in 
the buying and the owners are optimistic 
regarding a normal Christmas trade. 








Frightened away before he had a 
chance to make any inroads on the win- 
dow display of the D. Present jewelry 
store at 91 Main St. E., Rochester, N. Y.., 
a window smashing thief, believed to be 
the same one who has victimized both 
downtown and neighborhood retailers 
over a period of several months, fled last 
week, leaving a gaping hole in the win- 
dow. The thief smashed the window 
shortly after midnight, taking advantage 
of a temporary lull in traffic. A hammer 
found in a street refuse can a few feet 
away is believed to have been used in 
the attempted burglary. The thief is 
believed to have tossed it away as he 
ran. Police stood guard over the broken 
window until morning. 
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Atlanta, Ga. 


Among the out-of-town jewelers visit- 
ing Atlanta during the week were: Mr. 
Powell Bros., Woodbury, Ga.; 
P. A. Hughes, Commerce, Ga.; C. N. 
Whitmire and Ezra Whitmire, Griffin, 
Ga.; H. S. Banta, Newnan, Ga., and A. 
H. Kirkland, Columbus, Ga. 

Manufacturers’ representatives in At- 
lanta during the week included: George 
H. Sluter, Jones & Woodland; Lewis H. 
Pond, Kohn & Co.; Charles D. Brown, 
Eisenstadt Mfg. Co.; Mr. Wurtzman, 
Pennant Supply & Mfg. Co.; Fred 
Wheeler, Non Retailing Co.; and Harry 
Greenwold, Greenwold-Grift Co. 


Powell, 








Louisville 


A. Clooney, jeweler, Maysville, Ky., 
was elected mayor of that city, on Nov. 
5, and was to take office Dec. 2. 

Mrs. George P. Kendrick, wife of an 
official of William Kendrick’s Sons, on 
Noy. 29, lost her sister, Mrs. Mary Adele 
Downing, 79 years of age. 

P. E. Villeminot, operator of a jewelry 
store at 105 N. Limestone St., Lexing- 
ton, Ky., recently reported to the police 
department, that after showing some 
white gold rings to a stranger, who left 
without buying, he found that four rings 
were missing. 

Lemon & Son, Louisville, are featur- 
ing their 10lst anniversary sale, in 
which 101 items of the stock are offered 
at special prices. The old store during 
the year lost its president, Brainerd 
Lemon, the third generation of Lemons 
that had managed the organization. 

Leonard A. Sawyer, manager of the 
jewelry department of B. W. Graves & 
Co., 326 W. Market St., recently reported 
to the police that a negro had stolen a 
ring valued at $100, while a companion 
attracted a clerk’s attention. Another 
employe of the store saw the ring taken, 
and spread an alarm, but the negroes 
fled. 








? 


A series of “cramp” rings that were 
blessed by monarchs from Edward II to 
Queen Mary and are mostly of gold and 
silver are included in the collection of 


mediaeval jewelry just added to the 
Wellcome Historical Museum located 
in London. The rings are said to 


have been made from gold and silver 
offered to the Cross on Good Fridays. 
They were supposed to protect their 
owners from cramp and epilepsy. An- 


other series from Hungary were worn 
as a charm against accidents in the 
chase. There is a first century ring 


in gold inscribed with the cabalistie sign 
for molten gold supposed to be particu- 
larly potent. A Third Century formula 
in Greek and Egyptian shows how such 
rings were considered to be useful to 
kings and emperors who wore them. 
Detailed instructions as to how the azure 
jasper mounted in a gold ring must be 
engraved in order to insure its potency 
are given. 
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International Silver Co. Issues Dealer 
Helps for Use in Stimulating 
Christmas Business 

“Telling A Christmas Story of Gifts” 
is the title of a pamphlet reieased for 
the holiday season by the Fine Arts 
Division of the International Silver Co., 


CIRCULAR 


JEWELERS’ 


THE 





Vanity Fair, Harper’s Bazar, House 
Beautiful, House & Garden, Americar 
Home and the New Yorker, and these 


can be used along with the newspape1 
and store displays to attract silver pur- 
chasers. The International Silver Co. 
has also prepared a window display card 


for International Sterling dresser silver 





Beautiful dealer advertising prepared by International Silver Co. to help increase 


the sale of Sterling Dresser Silver 


Meriden, Conn. In this booklet are pre- 


sented advertisements featuring silver 
which can be used by dealers in local 
newspapers. 

The folder itself can be used in 


counter or window displays as it tells 
with photographic and word clarity the 
appeal of Sterling for Christmas gifts. 
The concern is running advertisements 
in some of the leading magazines, Vogue, 


which is being sent to dealers. The tie- 
up on this item is particularly complete 
with mailing folders, display pieces, 
newspaper mats, extensive national ad- 
vertising and the company’s catalog. 





Nine new 
just been announced to the 
Elgin seven for women 
for men. 


“style slant” watches have 


trade by 
and two 


1929 


December 5, 
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R. Wallace & Sons Mfg. Co. Dis- 
tributes Christmas Shopping List 
Compiled by Prominent 
interior Decorator 
A booklet which should make the lot 
of the Christmas shopper an easier one 
is being issued to the trade for distribu- 
tion to shoppers by the R. Wallace & 
Sons Mfg. Co., silversmith, Wallingford, 
Conn. It was written by Miss Dorothy 
Ethel Walsh, well known New York city 
interior decorator, and is entitled “A 
noted interior decorator goes shopping 

for you.” 

Miss Walsh recently visited the Wal- 
lace factory and gathered there material 
on the various decorative possibilities of 
Wallace silver. She has incorporated 
her observations in the small folder, 
telling how to select the right piece of 
silver to accent the lines of a mantel, 
the type of piece to beautify a dresser, 
and other authentic suggestions on the 
place of ornamental silverware in the 
home. The Wallace concern is distribut- 
ing the booklets to the trade with the 
dealers’ own imprint and is certain that 
Miss Walsh’s expert advice will be help- 
ful in the choosing of appropriate Christ- 
mas gifts. 











Providence, R. L.. Concern Introduces 
New Link Watch Attachment 


The Excel Mfg. Co., 45 Richmond St., 
Providence, R. I., is now featuring a 
new link watch attachment designed to 
win the favor of masculine purchasers. 
The item is named “Excellink” and is 
an expanding center watch attachment, 
ingeniously constructed to prevent bind- 
ing and looseness. 

The makers of “Excellink” feature 
the point that the wearer can fasten it 
without any difficulty. One end is per- 
manently fastened to the watch, with the 
attachment gently wrapping the wrist, 
hooking and locking securely. The at- 
tachment is novel in appearance and 
operation, comfortable and finely made, 
coming in chromium plate, sterling silver 
and gold filled. 








E. L. Reiding, watchmaker and 
jeweler, 320 Main St., Watsonville, Cal., 
plans to move to quarters in the P. B. 
Bank block as soon as the premises are 
ready for his use. 
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The Jeweler Sells Perfume 
By MERCEDES VON BREDOW 


All through history there has been a 
close association between precious fra- 
grances, precious metals and precious 
stones. In the present era of artistry 
in bottling and packaging, perfume once 
more logically finds its place among 
jewelry. 

Realizing that a judiciously chosen 
perfume line provides increased sales 
volume, the far-sighted jeweler has 
decided that now is the time to add this 
attraction. Perfume to the modern 
woman has become a necessity, will fill 





CUT CRYSTAL FLACON OF THE NEW 
L’AIMANT ESSENCE WITH SINGLE OR 
DOUBLE GOLD TONED COMPACT. ALSO 


WITH L’AIMANT 


WATER 


IN COMBINATION 
TOILET 


in the lean months and provide a year 
round business for the jeweler. 

It is important to choose a perfume 
line whose packaging and presentation 
will compare favorably in physical ap- 
pearance with the high class merchan- 
dise of the jewelry store. Coty, one of 
the leaders in the perfume industry, has 
bent particular efforts to providing the 
jewelry shop with a line adapted to all! 
its needs. There are charming pack- 
ages containing perfume in combination 
with lipsticks, face powder, toilet water, 
compacts—arranged with harmonizing 
or contrasting backgrounds of velvet- 
perfume in adorable platinum toned or 
crackle finished colored metal containers 
to be carried in the purse. The latter 
style has been so popular that it is now 
being made in a gold plated finish which 
makes it a particularly tasteful addi- 
tion for the jewelry shop. Besides all 
these there are the exquisite bottles of 
crystal in their gay suede or leather 
cases expressing the vogue for color, rare 
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flacons designed by Lalique, all appeal- 
ing to the discriminating taste. 

In considering a line of perfumes for 
a jewelry shop, a reputation for quality 
should be borne in mind. A line which 
is well established and regarded with 
favor by the buying public will provide 
a more rapid turn-over than a less well 
known line. Backed by national ad- 
vertising the jeweler will be able to keep 
part of his merchandise in the public eye 
without expense to himself. 

A line providing a wide choice of odors 
should be chosen, and if possible, the 
line of a manufacturer who has made 
such an exhaustive study of the psy- 
chology of perfume, that a fragrance is 
provided for every type of temperament, 
or every occasion, or type of gown, and 
what is more, is equipped to furnish the 
dealer with information which will aid 
the clerk in advising prospective cus- 
tomers intelligently. This is not a dif- 
ficult thing to do. 








Vacheron & Constantin Watches at 
International Exposition at 
Barcelona, Spain 
An article published a short time ago 
in La Fédération Horlogére describes 
the display of Vacheron & Constantin 
watches at the International Exposition 
at Barcelona, Spain. The products ot 
this well known Geneva, Switzerland, 
house for which Edmond E. Robert, 
Inc., 3 Maiden Lane, New York, is agent 
in the United States, attracted much at- 
tention and in commenting on the exhibit 

La Fédération Horlogére says: 

“This house, which calls itself the 
oldest watch factory, since it is in its 
150th year, has not failed in its renown, 
and its display at Barcelona is one which 
honors the Salon of Horology. 

“The show-cases contain a_chron- 
ological exposition which is worth while 
consulting. We see there that already 
in 1837 with the collaboration of the 
horological engineer, G. A. Leschot, the 
firm of Vacheron & Constantin took the 
initiative in the mechanical manufacture 
of the different parts of the watch. This 
spirit of initiative has been maintained 
by them up to the present day. In this 
retrospective exposition, within the dif- 
ferent eras, we find a magnificent 
Jaquet-Droz with a rich decoration of 
enamel and pearls. We _ then _ pass 
through the various movements with the 
verge escapement up to 1800. Then the 
first movements with cylinder escape- 
ment which was later followed by the 
first movements mechanically made by 
this firm in 1838. For lack of space it 
is impossible to exhibit many treasures 
which represent the history lived by this 
old firm. 

“The Swiss Committee of the Exposi- 
tion knew how to select with much taste 
the most attractive little bracelet watch 
from this show-case to offer it to Her 
Very Gracious Majesty, the Queen of 
Spain. 

“Then again we have a little work of 
art of great taste, demonstrating the 
superior quality of this make. It con- 
sists of a movement entirely of polished 
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gold, finely skeletoned and engraved, in 
a ring of black enamel on which appear 
the hours in gold, and contained between 
two crystals. this kind are 
naturally made only in small quantities 
and each one receives a special registry 
number in the Gold Book of this firm. 
“The last show-case in this exhibit 
contains finally the choicest piece, which 
we feel we must mention particularly. 
It is a beautiful pocket chronometer con- 
tained in a mahogany box with its of 
ficial certificate of the First Class from 
the Astronomical Observatory of Geneva. 
On it were engraved and enameled with 
special authority of His Majesty, the 
royal Coat-of-Arms of Egypt, the work 
of art of one of the modest and unknown 
artists who contribute to brighten th 
halo of glory of Geneva Horology.” 


Pieces of 





Stirring Climax Marks Year of Sue- 
cessful Effort Behind Diamond 
“Rings O° Romance” 


In diamond ring circles the appear- 
ance of the Diamond Rings O’ Romance 
double page color spread in The Satur- 
day Evening Post last month caused fa- 
vorable comment. Introduced by the 
B. & E. J. New York. as 
the largest diamond ring advertisement 
ever published, it excited unusually fa- 
vorable consumer comment by _ sheer 
dominance alone. But the spontaneous 
response by the jewelers handling the 
rings furnished real and forceful evi- 
dence they had been spurred to active 
support as never before. 

By actual count 22 full pages, 26 halt 
pages, 51 quarter pages and a tremen- 
dous volume of smaller sized units of 
newspaper advertising appeared in local 
newspapers from one end of the coun- 
try to the other over individual jewelers’ 
names. All featuring Diamond Rings O’ 
Romance exclusively; all following close- 
ly the appearance of the double spread 
in The Evening Post—and 
every bit of the space paid for by the 
jeweler. 

Long before the magazine advertise- 
ment appeared, jewelers had received the 


Gross Co., 


Saturday 


newspaper mats together with a _ re- 
production of the double page color 
spread. Hence, they were well or- 


ganized to take full advantage of the 
effect of the advertising, in The Satur- 
day Evening Post. The remarkabl: 
number of the larger space units used 
tells a graphic story of jewelers who 
thought well enough of B. & E. J. Gross 
Co.’s forward advertising march by 
matching them space for space. 

This year, with busy weeks still in 
prospect, has taught jewelers handling 
these rings more about the advantages 
of standard priced, nationally advertised 
diamond rings over the unmarked, un- 
nationally advertised article, than vol- 
umes of sales argument. They are ap- 
proaching the end of the current year 
with their diamond ring departments in 
a healthier, sounder condition, with full 
profit earned on each diamond ring sold. 
with clean salable stock on hand, with- 
out the problem of distress merchandise 
lurking in their showcases. 
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V.T.F. WATCH GLASSES 
V.T.F. MIFANS 


THE FINEST OBTAINABLE 
ORDER FROM YOUR JOBBER 














mo Vs P. 


Hz ol, Rigland , Co, 
AN INVITATION! 209 W. 14 Su. NY. C. 


: ; : Enclosed find money order, bank draft or check. 
Special offer of 24 dozen Mifans in a seven Please send your Mifan Assortment to 
drawer Cabinet for $24 cash. If not satis- N 
factory can be returned within 30 days and ae 
money will be refunded, less carriage r ~— 
charges. We buy our supplies from 


HAMMEL, RIGLANDER & CO. 


Exclusive Wholesale Distributors 


NEW YORK, U. S. A. 
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The Horological Questionnaire 


Written expressly for THE JEWELERS’ CIRCULAR, by Lester B. Pratt 


AUTHOR’s Note—Realizing that there is a 
scarcity of competent watchmakers employed 
or engaged in the jewelry business, this 
article is written at the request of the tech- 
nical editor for the purpose of interesting the 
younger generation in the selection of watch- 
making as an occupation. Among the me- 
chanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many 
other lines. The watchmaker has invariably 
been honored as the highest exponent of hu- 
man mechanical skill, and delicate precision 
instruments of every description come within 
the scope of the watchmaker’s ability. It 
would be impossible to operate our vast in- 
dustrial system without the aid of accurate 
timepieces. Strictiy speaking, the name 
“‘watchmaker” is a trade misnomer, as watch- 
making generally comprises the manufacture 
of watch movements. However, the name, 
“watchmaker” in the jewelry business, is in- 
variably applied to one who repairs watches, 
and a competent watchmaker or watch re- 
pairer should be able to make practically 
any of the different kinds and models of 
watches now in use. 

If the remarks contained in this article are 
“old stuff’ to the competent workman, we 
trust that it will be considered in the same 
spirit in which it is intended, viz.; that of 
interesting and imparting information to the 
beginner.—L. B. P. 


from Technical Issue _ of 
Nov. 1) 

QUESTION.—Is it necessary for the 
watchmaker to be able to make a new 
jewel setting, finish it properly and fit 
it in the watch plate or bridge, so that 
the finished job will compare favorably 
with the factory product? 

ANSWER.—Such work is not only 
necessary, it is a highly desirable ac- 
complishment. Jewel breakage consti- 
tutes a goodly percentage of our regular 
watch repairing. While it is true that 
most of the jewels may be obtained, espe- 
cially those to fit regular models, it is 
also true that there are many discon- 
tinued models for which no material is 
available; furthermore, we may have a 
rush job and cannot wait for material, 
even if it is available. A good watch- 
maker should be equal to such occasions 
and should be equipped in every way to 
make a jewel setting that fits and is 
properly finished. 

QUESTION.—How shall we proceed to 


(Continued 


make a jewel setting for a train jewel? 

ANSWER.—We will assume that the 
upper fourth jewel hole is broken and 
we are required to make and finish the 
setting fitted with a suitable jewel. Our 
first step will be to gage the pivot and 
then to select a hole jewel with the 
proper amount of sideshake, as men- 
tioned in the table of sideshake and end- 


Cua 




















Fig. 151 


shake allowances in the last instalment. 
The outside diameter of the jewel must 
also be considered, inasmuch as it should 
be of suitable size to match the other 
train jewels in the plate. If this par- 
ticular jewel is for a high-grade watch 
movement, we must also pay some at- 
tention to the color of the jewel, as a 
dark-colored jewel would not present < 
very pleasing appearance if the other 
train jewels happen to be finely colored 
rubies. 

Assuming that we have selected a 
loose jewel of the proper diameter, suit- 
able color match and hole size to fit pivot, 
then we may select a piece of brass wire 
slightly larger in diameter than the 


© 





finished setting will be. The brass wire 
may be held in a wire chuck, centered 
and drilled in a short distance, the hole 
in this case being about two-thirds the 
diameter of the jewel, which will be 
ample to afford a secure seating for the 
jewel. 

The brass wire with hole drilled is 
shown at A, in Fig. 151. Our next step 





will be to cut the seat for the jewel. 
In this connection, it may be observed 
that the jeweling tool, which was de- 
scribed in the December issue, is espe- 
cially adapted for such work, and al) 
that is required is simply to make a 
suitable cutter which may be quickly 
inserted in this tool. In fact, any style 
of cutter may be quickly made and in- 
serted in this tool, and as the tool is 
held in the tailstock and allows of quick 
adjustment, it will be found very efficient 
for single jobs of jewel setting and is 
practically as easy to use as the graver. 
Of course, if we were making jewel set- 
tings in quantities, we would proceed in 
quite a different manner. In quantity 
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LEIMAN BROS. 
PATENTED 
POLISHING 

DUST COLLECTOR 


Thousands in use in all sections! 


Cleanliness of shop and person is no respecter of location 
and so we find these dust collectors in as wide use in the 
West as in the East, in the South as well as the North, 
because they do as they promise—keep the shop clean, 


protect the operator’s health, pay back their own cost and 
create an income for the owner where no income exists 
now. Sure reasons enough for the purchase of one of these 
highly valuable and surely necessary outfits. 














NOW IS THE TIME 
TO GET ONE ¢ 


Costs only a few cents a day for electricity! 
You only pay for electricity according to how much you use 
the raachine. The heavier you press on the buff the more 
current will be used, but heavy pressing means a shorter 
run, so it equalizes the expense for current which even for 
the heaviest service rarely if ever exceeds a few cents daily. 


Comes Complete all set up as shown and ready to begin 
work at once! 
Every machine on being completed is carefully tested for 
a half day or more under a strain much greater than it will 
ever be called upon to endure in actual service. It is then 
ready for you—it is shipped out all ready to begin work as 
soon as you receive it—it only being necessary to connect 
the electric wires to the motor. 
You can’t do polishing work efficiently or well with dust 
flying in your face—even a little dust, a very little, daily 
breathed constantly into your lungs is bound to affect the 
most robust in after years because it sticks there and 
accumulates day in and day out. 
Your present walls and ceiling if you have been polishing 
without a dust collector for any length of time will show 
you what your lungs will be like soon. So delay no longer! 
Act today! 


LEIMAN BROS., 23B Walker St., New York 
MAKERS OF GOOD MACHINERY FOR 40 YEARS 
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Accurate Assaying 
of Scrap Metal 





Let us send you a check for 
your old jewelry, sweepings and 
polishings. Through our accu- 
rate refining we give you full 
allowance for all precious met- 


al content — platinum, palla- 





dium, gold and silver 


Spyco Smelting & Refining Co. 


51 South Third St., Minneapolis, Minn. 








e 


Do not employ 
Traveling gold buyers 


Eliminate the middleman. We 
use the metal recovered in refin- 
ing for the manufacture of jewel- 
ers and dental gold. 










That is how we pay 
highest cash prices. 





Ship Direct—It Pays 











THOMAS J. 


DEEéECo. 


55 E WASHINGTON ST. 


CHICAGO 
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production, the brass rod is usually fed 
into the chuck automatically, the hole 
drilled, seat cut and the jewel is set, 
then the setting is cut off and finished 
in a step chuck. The jewels may also 
be set quickly and accurately with the 
help of a jeweling caliper rest. How- 
ever, this attachment is quite expensive 
and very few watchmakers at the bench 
such an attachment. Where a 
large quantity of jewels are to be set 
the jeweling caliper rest is indeed most 
excellent. 

To proceed with our jewel setting, we 
that a suitable cutter has 
for our jeweling tool and 
that the cutter is adjusted to cut the 
correct diameter to take the jewel. The 
fitting of jewel to seat should be exact 
in regard to diameter, otherwise the 
jewel may be forced to one side when it 
is burnished in. The jewel seat is shown 
at B. Various means of holding the 
jewel while trying it in the setting may 
be used. We may pick it up on the tip 
of the finger, or on the point of a peg- 
wood, or it may be handled safely by 
cutting a flat piece on a pegwood and 
attaching the jewel to the peg with a 
speck of beeswax. We favor the latter 
method, as there is small risk of loosing 
the jewel when handled in this manner. 
A little experience with this tool will 
enable us to make the proper cut very 
quickly. 

Assuming that we have the jewel seat 
cut to the required diameter, as shown 
at B, then we may insert the jewel and 
with a small pointed burnisher, forced 
into the metal as shown in C, we force 
the metal against the edge of the jewel, 
and finally tip the burnisher slightly to 
make the cut as shown at D. Then we 
may cut the jewel setting from the rod 
as shown in the dotted line. 

Our next step will be to center the 
jewel. Of course, if the jewel itself is 
made properly, with the hole in the exact 
center of the jewel, and then the jewel 
set carefully, it may be truly centered. 
We may be sure of this point, however, 
if we detach the setting from the rod, 
and then turn the end of the rod down 
to a slightly smaller diameter than the 
the end of the rod, and 
cement the setting to the end of the 
rod with a bit of shellac. With the 
shellac warmed until it is soft, we may 
quickly spin the jewel true by means of 
pegwood. The jewel setting 
is shown at E, ready for truing and 
trimming to the correct diameter. The 
trimming may be easily done with the 
jeweling tool and a suitable cutter. 

Assuming that the setting has 
reduced to the proper diameter, then we 
may remove the setting from the cement 
and place it in a soft jeweling chuck as 
shown at F. Such chucks are most ex- 
cellent for jeweling operations, as a step 
of any diameter or depth may be cut in 
the face of the chuck with a graver and 
it may be trued easily and quickly as 
required. In the operation shown at E, 
it is not essential that the setting be cut 
to the exact diameter, but it is essential 
that the outside of the diameter be 
turned true. The setting will be a trifle 


possess 


will assume 
been made 


jewel, face off 


a pointed 
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WV orld Clock Commands Attention 


Exhibited at Ibero-American Exposition, Seville, 


HAT the “world clock,” designed by 

R. E. Gould, of the Bureau of Stand- 
ards at Washington, D. C., is attracting 
unusual attention at the Ibero-American 
Exposition at Seville, Spain, is the re- 
port of Capt. Sidney Morgan, in charge 
of the Commerce Department’s section 
at the exhibition. The timepiece, con- 
structed by a large international clock 





World clock designed by R. E. Gould 
company in this country, is the source 
of numerous favorable comments from 
the heads of the visiting school delega- 
tions, as well as from officials of the 
Spanish Government, continental tour- 
ists, and all of the exposition visitors 
who see it, Captain Morgan stated in 
his report. 

Standing nearly 7 feet high in one of 
the most prominent parts of the Com- 
merce Department exhibition, the clock 
itself, of mahogany, is supported by a 


Spain 


huge mahogany table, thus enabling the 
crowds to see the entire face of its 
handless dial, set flush in the large, close- 
fitting circular frame, and bearing the 
24 hours of the day on its rim. The 
circular frame, painted flat white like 


the face of a clock, bears on its inner 
rim the world’s longitudinal subdiy 
sions. 

HE normal “12 o’clock” position on 


this frame is not the usually recog 
nized 12 o’clock, but is the reference 
point for the time in Seville, and in- 
cidentally, Greenwich. When the mov 
ing inner dial brings the figure 1 to the 
vertical position, or 12 o’clock on the 
ordinary timepiece, it is 1 o’clock in the 
morning in Seville. At the same mo- 
ment the other 24 hours spaced around 
the dial in their relative positions show 
the places of exact hourly variations of 
their time with that of Seville and 
Greenwich The time of any of the vari- 
ous countries may be seen by glancing 
at the longitude that governs their time, 
and by reading the scale of the hours 
on the inner dial as it matches against 
the scale of longitude on the frame. 
CLOCK that rewards one glance 
with so much information naturally 
attracts great attention, Captain Mor- 
gan reported. The numerous schools 
that visit the exposition get a better idea 
of how the hours of the day are dis- 
tributed around the globe. Tourists are 
immediately concerned with what the 
time is “back home.” The _ dignified 
Spanish visitors read the label slowly, 
check their watches and then explain the 
machine at great length to their accom- 
panying families. An interesting mo- 
ment to all visitors is the checking of 
the huge clock for accuracy by radi 
signals from the well known Big Ben, 
n London, at midnight. 





longer than necessary when it is severed 
from the rod. Then, when we place the 
setting in the jeweling chuck at F, we 
may trim it to exact diameter and also 
cut the seat. Each of these diameters 
may be accurately gaged with the 
micrometer caliper, by gaging the old 
setting. If the old setting is not at 
hand, we may use the watch plate for 
a gage. With the diameter of the body 
and pipe of the setting completed, we 
may then face off the end of the setting 


so it is flush with the surface of the 
jewel. 
As the setting is now true in the 


diameters and properly centered, we may 
remove it from the jeweling chuck and 
place it in a smaller size chuck that will 
grip the opposite and true end of the 
setting, or the body of the setting may 
be held in a wire chuck. The latter 
method is safer, as there is less risk of 
The top face of the setting 
reduced so it will be flush 


breakage. 
may next be 


with the surface of the plate. Then 
we may turn in the bevel which extends 
from the jewel to the tep of the setting. 
This should be turned as smooth as 
possible with a sharp graver and finally 
finished with sapphire stripper. 


Our next step will be to counterbore 
the setting to take the jewel screws 


The setting should be placed in the plate 
and one screw inserted to hold the set- 
ting securely. Then a suitable counter- 
bore may be used on the opposite side to 
seat the screw. When this screw is in- 
serted, counterbore other hole. 

The final operation will be to finish 
the top face of the setting. With a fine 
jasper stone at hand, we may place the 
face of the setting on the jaspei 
then wrap a piece of tissue paper ove 
the finger and rub the setting on the 
jasper stone with short circular motions 


which will quickly produce a_ highly 
finished surface. 
(To he continued) 
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LEES & SANDERS. 


Sell to the Actual Smelters and Get Higher Prices 


SWEEP SMELTERS. 
BIRMINGHAM, EnNc. 








eee FRANCO AMERICAN eeocoececeeceeeeeeeeeeeeeeeeee 


PRECIOUS METALS 
CORPORATION 


DEALERS AND REFINERS 


GOLD, SILVER and 
PLATINUM METALS 


General Office: 
62 West Forty-seventh Street, N. Y. C. eee 
WORKS: NEWARK, N. J. 

















Have you had trouble when 
Sizing Chromium-plated Rings? 


Lots of jewelers have had trouble Wh) 
when repairing or altering chromium- v VE, 
plated jewelry. Many articles have been SF 
ruined. When you heat chromium it 
turns black, solder won’t flow, and ordi- 
nary pickle does no good. 

We'll send you full information for 
handling this work. Three pages of 


A) ees 
facts. 
Return this ad with 10c. in stamps or 


coin. 


Jewelers’ Technical Advice Co. \ 
22 Albany Street, New York City 


— 























MESH BEAD 
BAGS — SLLVERWARE —p icc 


EXPERTLY REPAIRED AND REFINISHED LIKE NEW 


PRECISE ATTENTION TO EACH DETAIL OF 
REPAIR, SKILLFUL REPLACEMENT OF MISSING 
PARTS AND ORNAMENTS, AND EXACTING CARE 
IN HAND FINISHING, POLISHING AND PLATING 
ASSURES THE SUCCESSFUL HANDLING OF EACH 
JOB REGARDLESS OF SIZE, QUANTITY OR CON- 
DITION. YOUR SATISFACTION IS GUARANTEED. 
WE ARE EQUALLY WELL EQUIPPED TO DO YOUR 


PLATING 


GOLD—SILVER—-PLATINUM—CHROMIUM 


10 8. WABASH AVE. SWARTZ & Co. CHICAGO 








ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 








Th 
"Protection Ring Guard 
For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 
The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York Pat. May 35, 1926 
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/ Workshop Notes and Queries 


QUESTION No. 4242.—Anti-Oxydizer 
for White Gold.—Will you please tell me 
if there is a process to use on white 
gold to keep it from turning black when 
soldering it. I have trouble every time 
I try to solder a ring or bar pin with it 
turning black inside when I can’t polish 
it off. Pickle does very little good. 
Also would like to know of a good flux 
to use to make solder flow even on work. 

M. T. 

ANSWER.—The best thing to use for 
an anti-oxydizer on white goid is plain 
boracic acid. The most suitable method 
to use this anti-oxydizer is to dip the 
ring or bar pin into water and then dip 
into the boracic acid. Shake off the 
surplus by blowing it or by tapping it 
with a tweezer. Then heat it up until 
the boracic acid melts which will require 
a very small amount of heat. After you 
have done this you can apply borax and 
solder and flow it in the usual manner. 
The best flux to use for such soldering 
is the plain borax. A simple way to 
use this borax is to obtain the regular 
powdered borax, mix it up to a creamy 
paste with water and apply it to the 
article you wish to solder. Your regular 
pickle which is composed of one part 
sulfuric acid and 10 parts water is the 
best pickle you can use for this proposi- 
tion. This pickle, of course, should be 
used hot. When the article is protected 
with the anti-oxydizer you will have 
very little if any polishing to do. There 
is no good reason why you should not 
use this anti-oxydizer on all gold work 
of any color. 

QUESTION No. 4243.—Escapement 
Trouble.—Please advise what kind of 
high powered magnifying glass is best 
to examine bracelet escapement action. 
And when pallet hasn’t enough 
draw to hold pallet against banking pin, 
how is correct way to give pallet proper 
draw?—J. W. A. 

ANSWER.—There are two kinds of high 
powered magnifying glasses that are 
suitable for examining escapement. The 
one glass which finds favor with most 
workmen is the very small lense with 
the half-inch focus. The other glass is 
what is termed the double loupe and 
has two lenses one of which may be 
removed and making a single glass of 
the other part. Either of these glasses 
are very satisfactory. The principle ad- 
vantage of using the small glass is that 
it is very light and very small and you 
can get closer to the work that you wish 
to examine. 

With regard to the pallet stone which 
has insufficient draw this can be cor- 
rected by shifting the outside of the 
stone slightly toward the center arbor. 


stone 








Of course, you must understand that the 
stone must not be moved in or out of the 
slot but simply tilt slightly toward the 
center. You can quickly ascertain the 
results by shifting this stone slightly in 
this manner and then examining the 
escapement for draw. 

QUESTION No. 4244.—Removing Tar- 
nish.—In removing black from 
pieces of jewelry which are finished in 
Etruscan or Roman I find that a cyanide 
of potassium solution applied with a 
cloth does the work, but if the articles 
solution a dark 
color is the result and I am 
unable to restore them to their 
bright finish. Kindly inform me _ the 
proper way to clean jewelry of this kind 
and also how I am to bring back the 
original finish darkened by the im- 
mersion especially in inaccessible places 
that brushes cannot reach.—aA. L. B. 

ANSWER.—Our understanding of your 
question is that you wish to remove 
tarnish from Etruscan or Roman finished 
articles with a cyanide solution. By the 
way, sodium cyanide is better and is 
usually much more easily obtained than 
potassium cyanide. The cyanide solu- 
tion should be made up of about 1 oz. 


spots 


are immersed in the 


brownish 


sodium cyanide and 1 qt. water. It 
works best, of course, when it is hot. 
After the articles are dipped in this 


solution you should wash them thorough- 
ly and then scratch brush very thor- 
oughly with a-fine brass wire brush used 
in a lathe with sodium carbonate solu- 
tion. After scratch brushing the articles 
dip them into cyanide, again wash thor- 
oughly with soap and water, and dry 
them. If this treatment does not com- 
pletely remove the tarnish your only re- 
course will be to recolor the articles. 
This may be easily done with a suitable 
Roman coloring solution. You will find 
that articles that have been tarnished 
heavily will very seldom clean up and 
look as well as the original polish. In 


former 


coloring’ is re- 


practically every case 

sorted to to restore their finish. 
QUESTION No. 4245.—Refinishing Steel 

Parts of Watches.—Several times you 
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er ha ve 


told in THE 
how to clean watches, but ne 
steel 
regulators and so on. 

ANSWER.—In regard to cleaning the 
steel parts of watches such as ratchets, 
regulators, etc., we assume that you wish 
to refinish them. In other words, remove 
the rust and either polish or give them 
a dull finish as originally meant. You 
can usually tell to look at the steel part 
whether it was polished or stoned. If 
the part is a dull finish this may easily 
be produced by using oil stone powder 


have 
you 
ratche ts, 


mentioned the parts, as 


and oil on a flat steel lap. The usual 
method is to place the part on a small 
piece of cork so you can press it down 


flat on the lap. Then with a few strokes 
back and forth you can readily produce 
the line effects as observed on many steel 
parts. Certain pieces, of course, are 
polished bright. You can readily obtain 
this finish by washing the parts care- 
fully to remove all trace of the oil stone 
powder and oil. Then you may use the 
box wood lap and apply a small amount 
of Vienna Lime kept in a pasty condition 
with alcohol. A few strokes back and 
forth on this box wood lap will produce 
the brilliant black polish. Parts that 
are lined and have a beveled edge which 
is polished are usually polished on a 
small lap which is run in the lathe. 
Such a lap should be made of box wood 
and Vienna Lime applied to it. You can 
quickly polish the corner of the steel 
parts by this method. 

QUESTION No. 4246—Save the Color. 
In making up white gold rings that ar 
hollow inside I have considerable trouble 
in polishing the inside of the 
under the settings. You know the white 
gold turns black when heated and even 
after it is pickled, it does not polish 
readily as in the case of yellow golds. 
Is there any easy method of polishing 


settings?—H. M. 


mountings 


such rings under the 
Ca: 

ANSWER.—As we understand you) 
question, you wish to polish the hollow 
part of basket top ring mounting, which 
are rather difficult to get at with any 
kind of a brush. If you are making 
such rings, the best plan will be to finish 
them inside previous to soldering the 
top in place. If it be a cast ring you 
can file it smooth then polish it. If the 
ring is built up in sections then emery 
it smooth and polish before it is soldered 
together. The color may then be pre- 
served while soldering, if the ring is 
coated with boracic acid as an anti-oxi- 
dizer. After soldering, boil out as usual. 
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Add our Workshop to Your Business... 9 


. and you will receive all the benefits of having your own repair department 
without the expense and responsibility of maintaining it. 
We make a specialty of out-of-town orders and the promptness of mail service makes 
our shop almost as convenient as though we were located in your own town. 


Our work costs no more than you have been paying for ordinary work— 


29 East Madison Street 
803 Heyworth Building 


CHICAGO 





| BECKER-HECKMAN COMPANY 











Use Crystal Magic to End Your 
Watch Crystal Troubles 


A new cement com- 
pounded for a spe- 

It is 
will 


cific purpese. 
waterproof, 
out 


neither dry 


nor crumble. 


Comes to you 


We guarantee 
CR YS TAL 
MAGIC, if used as 
directed, will hold 
permanently any 
watch crystal. 


Price 75c a Bottle 


Costs More 





ready for use—no 





Worth More— 


| Resting aa al a > AB Lasts Longer. 


necessary. 


If your wholesaler is unable to supply you we will mail a 
bottle prepaid upon receipt of price. 


| THE CRYSTAL MAGIC CO. 
| P. O. Box 123 ALLENTOWN, PENNA. 








Bring or 
Mail it. 


| | FULL VALUE | 
FOR YOUR SCRAP 


Platinum, Gold, Gold Filled or Silver 
FINDINGS for JEWELRY REPAIR 





SMELTING for the TRADE 


pawnbrokers 
r every description, 


auction sales— 
Ear- 
Also Bows, 
kinds of 


in ( from 

l 1 Rings « 
Watcheases, ete 

for all 


Bars, Basels 


tchcase 


N. L. SHTEINSHLEIFER - REFINER 
78 Bowery New York 





1929 


























NYES OIL 





CThe 
BELLEVUE :SfRATFORD 


PHILADELPHIA 
A Hotel of Distinction 
J. MORRIS ROBINSON, Managing Director 


Affiliated Hotel 
Sherry Netherlands—New York City 








for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 














HUNDREDS 





foremen of 


workmen. 





C. Peoria, Il. 


departments, or 


to advance in this line of work. 


OF YOUNG MEN 


from every quarter of the United States have attended the Horological 
Department of Bradley Polytechnic Institute and are now either in busi- 


ness for themselves or are holding down high class positions as managers, 


receiving an excellent salary as bench 


One of our latest sixty-five page catalogues will interest those who wish 


Address Bradley Horological, Dept. 


Arrange to start in as near the first of the year as possible. 
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| Art of Diamond Setting 


ln White Gold 





Fancy Work 

HE dinner ring, the diamond paved 

bar pin, scarf pins, etc., may all be 
included in what can properly be called 
fancy setting work. The basic prin- 
ciples given in our previous work is the 
foundation of all other work. The more 
elaborate jobs on white gold are with- 
out question far more difficult to mount 
than either platinum, palladium, or yel- 
low gold. No attempt should be made 
by those not qualified, to practise on such 
difficult work. It is pathetic to see a 
valuable diamond paved ring very poorly 
set. Yet a great number of them are 
just that. Master smaller work first. 

There are numerous things to consider 
when setting any number of stones into 
a job. Before beginning it would be 
advisable that you arrange all the stones 
in order. By that I mean that you 
ascertain just where each stone is to be 
set. This will save you untold grief. 
You may arrange them on Wax, bees- 
wax, melted in a cigarette tin or any- 
thing else that will serve the purpose 
Keep this tin away from any strong light 
as it will melt the wax and leave you 
the work of cleaning the wax from the 
diamond, all of which takes time. If it 
should happen that your stones have an 
accumulation of wax, place 
alcohol for a short time and 
If you are careful, 
necessary. 


excessive 
them in 
clean with a cloth. 
the use of wax will not be 
Arrange your stones on a clean plate. 


EGIN your job by trimming all the 

the designs of the burr that at times 
accumulates on the edges. This can be 
done by lightly running either your flat 
or pointed tool along the edges of the 
ornamentations. This will leave a good 
solid surface on which you can millgrain. 
By failing to cut away such metal you 
leave yourself liable of cutting your out- 
side millgrain line tvo far, consequently 
when you are ready to finish the job of 
millgraining, your edges break down 
leaving you the problem of recutting or 
the replacement of a new ring. 


The Work Proper 


You may now proceed to do the work 
proper. Set your smaller stones first. 
It is a good idea to place the larger 
center stones in your safe. This will 
save you the possible loss of them. The 
smaller stones may take considerable 
time in setting and you really have no 
need for the larger ones until you are 
quite ready for them. 

Look your work over carefully before 


By L. Krisch 


you decide to start. This will give some 
idea of what you may be expected to do 
to finish the job in the most systematic 
as well as advantageous fashion. 

On leaves and other designs the ar- 


rangements of beads can not be here 
enumerated since every job has some 
peculiarities common to that job. Some 


general suggestions are however offered. 
Fit your stone before you fully decide 


how the job is to be beaded and cut. 
With your diamonds fitted you can 
better determine what you will do. Take 


your time above all things. Especially 
is this true when attempting your initial 
job. There is ample time to hurry when 
you have mastered the art, but to hurry 


Ask Questions 


The reader is invited to ask 
any question that he wishes re- 
lating to this series of articles. 
If you have some difficulty in 
your work, take advantage of 
this opportunity and drop a line 
to THe JEWweLers’ Crrcutar. The 
next installment, which will be 
published January 2, will treat 
of some of the difficulties en- 
countered by the diamond setter 
when setting diamonds in white 
zold. Diamond setting requires 
a steady hand and concentration 
of mind. 


through anything new is Not to learn. 
On most work it does-not pay to hurry 
regardless of the person’s ability. To 
hurry quite often is to repent after. 
Careful, steady work is in a sense fast 
work because it will cause less trouble 
and often avoid serious mishaps. 


Channel Wedding Rings 


HE channel wedding ring is gaining 

in popularity. By channel I mean the 
close set wedding ring without beads, 
the word channel being derived from 
the fact that a groove is cut in the ring 
and diamonds fitted edge to edge. When 
first introduced these rings were set in 
platinum only. At present a number of 
firms have successfully mounted them in 
white gold. There are no beads or metal 
between stones. 

Any wedding ring having the holes 
properly drilled, may be channel set. On 
most rings the channel or groove is 
made by mechanical means. That is, 
the blanks may be purchased from man- 
ufacturers specializing in wedding ring 


blanks, ete. Where the channel is not 
cut ready for setting, you must cut it 


yourself. This is done with a flat graver 


just wide enough to allow sufficient 
metal on the sides of the blank to be 
pushed over the diamonds. Be very 


careful not to use a wider tool than the 
diameter of the stones. Cut a groove 
evenly all around the ring, or as far as 
it is to be mounted with diamonds. | 
assume the holes are drilled. The dia- 
monds must be carefully selected for 
such work as absolutely no metal shall 
be visible between Each stone 
must be set against the edge of the other. 
The stones are to be fitted with a round 
burr, used in a pump drill. Each stone, 
as it fits into the ring, allowing enough 
metal to be pushed over, should be 


stones. 


secured by pushing the outer edge 
against and slightly over the stone 
Continue this until all stones are set. 


Whatever you do, don’t force any stones 
against the sides of each other in plac- 
ing them on their seats. It is very easy 
to chip small especially when 
their edges are forced. 

Now that the metal has been evenly 
pushed over the stones, it is necessary 
that the outside edge be evened. Very 
lightly file out all marks retaining the 
outline of your ring. Now emery the 
sides with fine emery paper. This done 
carefully run a flat tool around the in- 


stones 


side edge. This is done to even your 
milling line that it will show an even 
line of millgraining. 
Imitation Stones 
MONG the jobs that you will be 
ve asked to set are imitation stones. 


At times the stones to be set will not be 
of any value but are furnished by the 
customer. It may be an imitation ruby, 
a sapphire or any such stone reset for 
sentimental reason. I know of na 
method in setting Where you can mount 
such a stone with greater assurance 
than by the one given in the first three 
articles of March, April, and May. It is 
well to remember that whereas you may 
with reasonable safety come in direct 
contact with your tool on diamonds, it 
will not do to allow anything like that 
when setting imitation stones. 

Imitations and doublets should be 
carefully emeried around their edges be- 
for setting. Don’t raise your beads too 
much above the stone at a time. Do it 
gradually. Too much force will chip 
the stone. It is not so much the actual 
value of the stone which may not be 

(Continued on page 92) 
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Art of Diamond Setting in White 
Gold 


(Continued from page 91) 


more than $0.25. You may not be able 
to replace it because of its age or pecu- 
liar cut, ete. Synthetic rubies, white 
and blue sapphires are hard and no dif- 
ficulties will be found there. On the 
glass stones you must take care. It is 
never wise to set stones of inferior 
quality but it must be done as you can’t 
always argue the question with the cus- 
tomer. 
Calibre Setting 

Y calibre setting as it is applied in 

this article, I mean the setting of 
colored stones, small sizes, into mount- 
ings generally taking diamonds. These 
stones, calibre as they are called, are ex- 
tremely difficult to set and great care 
must be taken in following out instruc- 
tions. A great number of the stones set 
are mounted into raised bezels. Some 
are set flush with the tops of the work. 
There is a tendency at present by some 
large manufacturers to eliminate the 
raised white gold bezel and to replace 
it with a more practical metal for such 
purpose, palladium. Palladium is sof! 
and responds very readily to pressure 
However, you may be asked to mount. 
stones in white gold and that is our 
present consideration. In either case the 
work is done the same. 

On the raised bezel as well as_ the 
flush set, it is very important that you 
fit the stones securely. To do this take 
your pointed graver and after you have 
slightly emeried the stone to be set, that 
is providing it be emerald or other 
soft stone, ascertain whether the cor- 
ners of the bezel to be set needs its 
corners cut. By that I mean that the 
corners of all bezels are sharply cut on 
the top of the bezel and to fit the stones. 
You can’t cut a seat until all corners are 
cleanly cut, thereby allowing the stones 
to fit snugly into the bezel. When you 
are fully satisfied that the stone will fit 
all corners, proceed to cut a seat with 
your pointed tool. Fit the stone fre- 
quently that you may avoid cutting the 
shape larger than the stone. When you 
are satisfied that the stone is fitted 
slightly below the surface and it is fair- 
ly secure, thin out the wall of metal 
surrounding the stone by cutting it at 
a slight angle or knife-edge. With that 
completed, procure a suitable milling 
tool and by holding your wheel in a 
straight line, mill the edge pressing 
slightly harder than on an ordinary 
milling job. You may push the metal 
over the stone first then cut the metal 
and mill. In that case you use no more 
than ordinary pressure because it is 
not required of the wheel to tighten the 
stone. Pushing the metal over is the 
better way but very, very risky business. 
In most cases the stone, especially an 
emerald, of which a great number are 
used, will break unless care is used. 

On flush milling work you proceed to 
fit your stone as in the former case. With 
the stone fitted, use a fine knife-edge tool 
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and cut a line very close to the stone 
all the way around. Cut close around 
the stone just wide enough to allow the 
milling to tighten stone. Unless you are 
careful in cutting this right, you will not 
be able to secure the stone. I might 
mention that a flat tool inserted between 
cuts will serve to help push the metal 
over the stone in case it cannot be 
tightened by the miller. 


or work that must be done very fine, 
setters hammer the metal over the 
stones. This is risky business for any- 
one other than an expert. Don’t try it 
unless you have practised on some base 
metal. This work is too far advanced 
for our consideration. 

Jewelers are all familiar with the dif- 
ficulties that often come with jobs that 
are mounted with colored fancy stones 
such as emeralds, sapphires, etc. There 
is no doubt that calibre adds to the 
beauty of any article when tactfully 
combined with diamonds. The setting 
of calibre in white gold as a rule is 
not accomplished entirely successfully. 
Jewelers are all fully aware of the 
many difficulties and tribulations that 
are caused by the frequent falling out 
of these sets. Setters are not entirely 
responsible for this. It is extremely 
trying to attempt setting such stones 
securely without breaking a great num- 
ber of them. White gold is springy and 
Will Not work over a stone as it should. 
Mind you I am discussing calibre and 
not diamonds. We must remember tha‘ 
whereas a diamond will stand pressure 
against its sides to a great extent, 
emeralds in particular, will chip. It is 
generally admitted that the newly made 
emeralds are hard. This is not so. The 
emerald is far from being as hard as 
the blue sapphire or ruby. There is no 
doubt that these new emeralds possess 
a very beautiful color and certainly are 
a wonderful improvement over either the 
glass or emerald doublet. Even the 
genuine emerald is a very soft stone. 

If you are interested in having your 
calibre securely set, I would suggest that 
in giving your order to the salesman, 
you specify that all raised bezels taking 
colored stones, be made of palladium 
Palladium is a product of the same ors 
in which platinum, irridium, osmium 
other allied metals are found. There 
is one firm making a combination of 94 
per cent palladium, a small percentage 
of osmium and the balance platinum to 
harden the otherwise softer palladium. 


ALLADIUM is very similar to plati- 

num. It does not finish as beautifully 
as the prince of metals, but for the pur- 
pose which we are considering I see no 
reason why it can’t be as good as plati- 
num. 

The difference in price is greater than 
you might suppose. It sells somewhere 
in the neighborhood of $50 an ounce. 
This would make it approximately $35 
to $40 per ounce cheaper than platinum. 
5 per cent irridium. White gold in 20 
carat is about $22 an ounce. A second 
thought will bear out the fact that pal- 
ladium is almost one-third lighter than 
platinum and considerably lighter than 
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white gold. This will readily show you 
that the price of the metal in bulk is 
not at all very much higher than white 
gold. It is my personal belief that with 
a few minor corrections in the melting 
and working of palladium, that it will 
some day replace white gold to a large 
extend. This metal is not as yet fully 
developed to justify its use for extensive 
purposes but it certainly will prove very 
practical for the use stated above. Your 
stones will remain more secure and it 
will save you much trouble and grief 
with your customers. There are times 
when stones will break out but you will 
understand that such things cannot be 
avoided. 
Faney Stones 

T might be wise to suggest that when- 

ever you are having any fancy stones 
mounted on the sides of diamond rings, 
such as squares, baguettes, etc., that the 
use of palladium is certainly advisable. 
While on the subject of fancy stones, it 
may be well to write on the feasibility 
of the smaller jewelers in keeping pace 
with the changing times. 

The value of these odd-shaped stones 
should be considered in the light of their 
practicability. Side stones set with 
squares, baguettes, navette and other 
shapes are a pleasure to show to any 
prospect. Though the conventional 
round stone is here to stay for a long 
time to come, no one will deny that these 
geometrically cut gems are a wonderful 
addition to our trade. They can be much 
more bealitifully mounted in modernistic 
settings than the round stone. Through- 
out the larger eastern and far western 
States these fancy stones are all the 
rage. Smaller jewelers throughout the 
United States situated some distances 
from any large city, are not always 
informed of these changing tides. Be 
on the alert for all new things that 
might prove of value to your, trade. 
Smaller cities have reached the age 
where the people in them demand all 
the newest additions that are being worn 
by their sisters and brothers in the large 
cosmopolitan centers. Keep a few of 
these modern cut diamond set mountings 
on display and you will find that with 
only a little effort on your part they 
will sell without difficulty. 

(To be continued) 








For the purpose of cleaning diamonds 
and jewelry that require only a slight 
amount of washing, we simply use a 
good scrub brush with Ivory soap and 
some ammonia. As some of the fancy 
type rings, etc., usually have consider- 
able soap and dirt caked underneath 
and are difficult to scrub, we boil these 
after polishing in a strong lye solution; 
about one ounce of lye to the pint of 
water. Five to 10 minutes will loosen 
and in most cases, entirely remove all 
of the old soap and polishing com- 
pounds. If it is not all removed, we 
simply boil until the pieces are clean, 
then rinse in cold water, then hot water 
and dry in hot sawdust. In our shop, 
we use compressed air for drying which 
is much quicker and cleaner. 
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United States Patents 


1929 
PERCIVAL W. 


assignor to Rosenheim 


Issue of Nov. 26, 


1,737,246. CLASP. 
Warwick, R. L., 


Co., Inc., Providence, R. I. Filed Aug 
25, 1928. Ser. 302,094. 2 claims 

A clasp for a bracelet strip or the like 

comprising a pair of members, means for 





securing said members to the ends of a 
bracelet, one of said members having a 
tongue base with integral rivets, a separate 


resilient compressible part through which said 
rivets extend to secure the same to _ said 
base to form a tongue 

1,737,382. SAFETY CATCH IS UGENE 


MOREHOUSE, Providence, R. assigno! 


to B. A. Ballou & Co., Ine Providence, 
R. I. Filed March 26, 1925. Ser. 18,572 

5 claims 
In a safety catch, a body member having 
a radially disposed slot therein, a rotor hav- 
ing a trunnion on which it is rotatably 
mounted in said body, said rotor being slotted 


its trunnion 
that in the 
pin-stem, a 
extending 


center of 
with 


radially through to the 
to register in one position 
body fo. the 
radially disp 


reception of a 
operating 


arm 





from said rotor and located 


closing edge 


relatively to the 
wall of the slot in said rotor 
trunnion in such position that when this 
trunnion edge intersects the edge of the slot 
in the wall of the body slot in being rotated 
from open towards closed position the central 


radial line through said arm will be ap- 
proximately in line with that through the 
body slot 

1,736,772. CHAIN KARL FASSNACHT, 


Speidel 
Frederic 
Pforzheim, 


assignor to 
composed of 
Speidel, 


Providence, R. 
Chain Co., a firm 
Speidel and Eugen 


Germany, doing business in Providence, 
R. I. Filed Oct. 18, 1927 Ser. 226,908. 
1 claim. 


An ornamental chain formed of a plurality 
of sheet metal links each comprising a re- 
latively broad faced body portion of orna- 
mental outline formed of integral halves of 
concave-convex shape in section with 
the convex surface disposed outwardly and 
connected by a bendable neck portion, and 
folded at the neck with their marginal edges 


cross 


meeting, to form an oval shaped body in 
«x (ff 
a -/0 
“ae 
Ae 
REY 
re . 
rd = 
“J 
cross section, said body halves each having a 


longitudinal slot of a width just sufficient to 
permit the passage of one of the link body 
halves edgeways therethrough, said slots be- 
ing enlarged at one end to receive the neck 
portion of an adjacent link, the enlargement 
being arcuate to permit pivotal movement, 
said movement in the plane of the links being 
limited by adjacent edges of the body por- 
tions. 


JONES, 


Namely, 
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DESIGNS 
80,009 FINGER RING OR 
ARTICLE. EDWARD J. 
Rochelle, N. Y., assignor to 


SIMILAR 
New 
Benjamin & 


GROSS, 





New 


29,958. 


York. 
Term 


Edward J. Gross Co., Inc 
Filed Feb. 6, 1929. Ser 

of patent 14 years. 
CLOCK CASING 
GouLp, Brunswick, Me. 


19,963 


WALLACE O 
Filed March 15, 























es 


Term of 





1929 Ser. 30,506. 


patent 3% 
years 


Trade-Marks 
1929 


United States 


Issue of Nov. 26, 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year “pro 
viso” are registrable under the provision 


Section 5 of said Act as 
Pout. 


Section 14 of 


in Clause (b) of 
amended Feb. 18, 


As provided by said Act a 


fee of $10 must accompany each notice of 
opposition. 
Ser. 288,661. S. NATHAN & Co., INC., New 
York Filed Aug. 17, 1929 
The exclusive use of the words “Genuine 
Stones” is disclaimed apart from the mark 
shown on the drawing. 
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Jeweler’s Use 
1929 


Stones for 
May 1, 


For Precious 
Claims use since 


Trade Marks Registered Not Subject to 


Opposition 
264,637. JEWELRY AND PRECIOUS 
METAL WARE. THE WIEDLICH BROS 
reac Co., Bridgeport, Conn. Filed April 
1928 Ser. 264,338 


DE LUXE 


Gold Silver Plated Novelties 
Pepper Sets. 


March 21, 


and 
Salt and 
Claims use since 


For 


1928. 


93 














Se 
= 














Trade-Mark Registrations Granted 


264,420. FINGER RINGS AND MOUNT- 
INGS THEREFOR BENJAMIN & 
EDWARD J. Gross Co., INc., New York 

Filed April 20, 1929 Ser. 282, 706 Pub- 

lished Sept. 1929 

264,421 FINGER RINGS AND MOUNT- 
INGS THEREFOR BENJAMIN «& 


EDWARD J. Gross Co., INcC., New York. 
Filed April 20, 1929. Ser. 282,708 Pub- 
lished Sept. 3, 1929. 
264,490. SYNTHE rc STONES FOR 


JEWELERS’ USE L. HELLER & SON, 


Inc., New York. 
Filed June 27, 1929. Ser. 286,247 Pub 

lished Sept 1929. 

264,491 SYNTHETIC STONES FOR 
JEWELERS’ USE L. HELLER & Son, 
INc.. New York 

Filed June 27, 1929 Ser. 286,246 Pub- 

lished Sept, 3, 1929 

264,492 STRINGS AND NECKLACES OF 
ARTIFICIAL PEARLS provi 3ROS., 
New York 

Filed June 26, 1929 Ser. 286,187 Pub 

lished Sept. 17, 1929 

264,493 STRINGS AND NECKLACES OF 
ARTIFICIAL PEARLS ein Bros., 
New York 

Filed June 26, 1929. Ser. 286,18¢ Pub 

shed Sept. 17, 1929 

264,535 NECKLACES, BRACELETS, AND 
OTHE R JEWELRY MADE FROM 
JADE, CRYSTALS PEARLS, PRE- 
page STONES, METALS, AND IMI- 

‘ATIONS THEREOF. ATOW MATSUOKA, 


San Francisco, Cal. 


Filed June 10, 
shed Sept. 3, 1929 


1929 Ser. 285,363 


Pub 


264,495. 
THAI 


FINGER RINGS KE. M. ROSsEN- 
JEWELRY Co., Washington, D. C. 
Filed June 25, 1929 286,131. Pub 
lished Sept. 3, 1929. 


Ser. 


CIOUS- 
SONAL 
WATC 


METAL JEWELRY 
WEAR, NOT IN- 
HES, AND SUCH 
JEWELRY SET WITH PRECIOUS 
STONES. Jacosp L. BRANDT, doing busi 
ness as J Brandt Co., New York 
Filed June 25, 1929. Ser. 286,100. Pub- 
lished Sept. 17, 1929. 


264,497 ARTICLES OF JEWELRY CON- 
SISTING OF FINGER RINGS, NECK- 
LACES, BRACELETS, EARRINGS, 
BROOCHES, AND HANDBAGS AND 
PURSES OF PRECIOUS METALS. 
EF. PHILLIPS, doing business as Leo F. 
Phillips Co., New York 

Filed June 21, BS 929 Ser. 285,935 Pub- 

lished Sept. 17, 19 


264,403. SILVER FI 
COMMUNITY, LIMITED, 


Filed March 28, 1929. Ser. 281,518 
lished Sept. < 1929. 


sATWARE. ONEIDA 
Oneida, N. Y. 
Pub- 


964,498. ARTICLES OF JEWELRY 
SISTING OF FINGE R RINGS, Y 
LACES, BRACELETS EARRINGS 
BROOCHES, AND HANDBAGS AND 

URSES OF PRECIOUS METALS 

Bo F. P 'HILLIPS, doing business as Leo 
hillips Co., New York 

Filed June 21, 1929 Ser. 28 
lished Sept 17, 1929 


PY 
L 
} 
5,934 l’ub- 
1926 
Trade-Marks 


IRA GUILDEN, New 
1929. 


Issue of Nov. 19, (Continued) 


Ser. 290,948 York. F 


Oct. 11, 


iled 

















OA 
For W: 
Ss 2 152 KONISHI KOTAKUDO C IN¢ 
New ¥ Filed Oct. 11, 1929 
I Watch Crystal 
S } Ix SI K y a Ip 
N ) Filed O 2 
J Watch ¢ S 
( su ¢ 924 
S | kK SH KOTATI ( | 
. vw Filed ¢ t 1] 


Trade-Mark Registrations Granted 





CLOCKS AND WATCHES 
WESTERN CLOocK Co Pe Filed 
July 26 1929 Se 287,7 Pub 
117 WRIST WATCHES BULOVA 
WATCH Co., INC., New York Filed Aug 
l 129 Sel 87,9 Published Se} 

f } WATCHES AND CLOCKS 
J Watt & IN¢ New York 
I ( July I29 Ser RG 64 } 

as ) } 

64,130 WATCHES AND CLOCKS 
JAI I WaTCH Co., INC New York 
Filed July 1929 Ser. 286,570 Pub 
shed Sept 0, 1929 

PRINTS 

12,201 Title CARAVAN. For Jewelry 
Marcus & Co., New York Published 
Ty 1 1099G 

12,202 Title: IN THE SPORTING MAN 
NER FOR THE SPORTSWOMAN For 
Jewelry Marcus & Co New York 


Published July 1, 1929 


12,203 Title THE STONE OF HEAVEN 
For Jewelry Marcus & Co., New York 
Published March 1, 1929 
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Merchandising Calendar 
DP 


(Continued from page 45) 


Sale, successful beyond expectations, a 
myriad of “sales” have been devised. 
January is now nothing more than a 
“sale” period in retail merchandising. 

Through long custom the people have 
become expectant of “cut-prices” in Jan 
uary. If the stores of the country were 
to withdraw all cut-price offerings in 
January the people would be too aston 
ished to spend freely. There is no doubt 
that the people love a “bargain,” and are¢ 
avid in taking advantage of those of- 
fered by merchants in January. 

What is the jeweler to do under th 
To decide this question 
the individual jewele1 
Some jewel- 


circumstances? 
for the jeweler 

would be presumptious. 
ers cannot afford to have a cut-price 
sale of any description—it would be dis 
astrous to their prestige and standing 
in their communities. On the other hand 
there are jewelers in plenty who could 
hold some semblance of a sale withou 
loss of prestige, and with a gain of 
many dollars. The individual must de 
cide for himself which lines of activity 
he will follow, a reserved aloofness t 
sales, or an unreserved entrance into the 
There may even be excep 
there may be 


sale fray. 
tions to this statement 
some jewelers who may hew a new lin 
of activity by participating in both poli- 
cies to some extent. 

We know of jewelers who do not have 
Clearance Sales under that name, but 
who take advantage of subterfuge and 
do clear some lines effectively. One of 
those recalled holds a “window sale” 
that effectively clears up some of hi 
stickers. This sale is started with ar 
offer of any article in the window at a 
stated price, with the announcement that 
each day the price will be decreased a 
certain amount. It may start at $10 and 
be reduced a dollar each day until every 
article is sold. To add zest to the off 
this jeweler states he will present, fre 
of cost, all articles unsold during th 
period of the sale. Few items remain 
be given away because the last day’s 
price is so attractive that it clears the 
lot effectively. 

Another jeweler prints coupons in hi 
newspaper advertisements that are good 
for a certain amount on the purchase of 
specified articles in his stock. Eacl 
week of the month a different coupon 
printed so that he covers the entiré 
range of stock that is to be cleared. 

These jewelers take particular pains 
to state that any article included in 
these sales will absolutely not be offered 
at any price after the sale is over. They 
are disposed of by gift, or by sale out 
of town. In this way the jeweler does 
not have a’lot of goods left over from his 
sales that must be offered to customers 
at a higher price than he has offered 
them at during his clearance. 

The Trade-In sale may be used in Jan- 
uary to effect a clearance of many lines 
By accepting valueless articles in ex- 
change for a portion of the price, the 
jeweler effectively takes advantage of 
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cut-price offers, without prejudice to his 
business. In every case in trying out 
this plan the jeweler should have a 
plausible method of disposal of the arti- 
cles traded in. If it is gold and silve1 
articles they may be “melted down.” If 
it is watches the jeweler may dispose of 
his traded-in watches to some horologi- 
cal college for experimental purposes. 
On no account should the jeweler permit 
the public to suspect that he is remodel- 
ing and repairing old merchandise and 
ffering it as new. 

A clearance sale can be conducted 
without any semblance of sensational- 
ism. It can be just a plain effort to dis- 
pose of lines to be discontinued—and 
when there is no attempt made to in- 
clude every article in the stock in a sale 
of this kind it will probably prove suc- 
cessful. 

It is not necessary to have a clearance 
sale in January in order to increase 
business. Special events as suggested 
n the calendar can be made the basis 

special offerings without any refer- 
ence to cut-prices. This plan contem 
plates reductions in price on “lines to 
ve cleared” without notice of that fact 
© prospective customers. The articles 
are merely offered as “extra values” the 
eweler is able to offer the people during 
the month. 

Events may also be successful without 
itting prices, when there is no stock the 
eweler desires particularly to dispose 

at any cost. He has only to exploit 
any item or line to secure notice from 
the buying public. He may have a spe- 
cial week of selling devoted to articles 
or “The Home.” This draws attention 
the articles the jeweler offers, to arti- 
les the people can use, to articles they 
have had some previous desire to possess, 

r which now seems to be an appro 
riate time to purchase. 

If every advertisement used by the 
eweler will suggest the purchase of a 

particular article at a particular price 
t will prove more effectual in selling 
than if he urges the people most strongly 
uy something, no matter what it may 


‘ 


e. Sales of jewelry and other articles 
an be made by asking the customer 
to buy, but generalities about the jewel 


er’s stock, about his prestige, and about 
his integrity will only serve to keep his 
name before the public. These generali 
ties may become specific reasons fo. 
making purchases of some particular 
article from him, at a particular time, 
and at a particular price most effec- 
tively. 

THE JEWELERS’ CIRCULAR wishes every 
eweler the best of all wishes—a Profit- 
able New Year. 








A. G. Potts, jeweler and optometrist 
who for the last 13 years has been 
located at 446 Northampton St., Easton 
Pa., has leased the store at 420 North- 
ampton Ave., into which he will soon 
move. The store is being remodeled to 
meet the requirements of Mr. Potts anc 
will have a handsome new front and 
new fixtures. An optical refracting 
room will also be installed and equipped 
with the most modern instruments. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c a word. 

Heavy type, 10c. a word; minimum 
charge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $7.50 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
he directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 








Situations Wanted. 





with over 16 
position with 


CHASER 
wishes 


ENGRAVER AND 
vears of experience 





reliable concern G. A. Chieffo, 481 Lin 
coln Ave Brooklyn, N. \¥ 

SALESMAN, known to the trade in all sec- 
tions of the country, is open for good line 





January Ist Address “D., 429 care 
Jewelers’ Circular. 

JEWELER, expert on very fine platinun 
work, with original ideas; wishes job as 
foreman; had previous experience Ad 
dress “C 405.” care Jewelers’ Circular. 





RK, years’ experience with 


department, 


SHIPPING CLE 


full charge of packing and 
shipping: parcel post and express Ad 
dress “D., 404,” care Jewelers’ Circular 





WATCHMAKER, extraordinary ability, en 
ployed, prefers a change; salary $60 per 
week. Address ‘‘N., 443,’’ care Jewelers 
Circular 

HUB CUTTER, exceptional man, for small 
firm; artistic and experienced in the mal 
ing of tools Address “EE is0,”" care 
Jewelers’ Circular 

YOUNG MAN, experienced retail salesma 
seeks connection with a reliable establis] 
ment catering to trade of the better kit 


Address ‘‘M., 452,"’ care Jewelers’ Circulat 


DIAMOND SETTER, experienced and qual 


fied on only fine platinum jewel! desire 
connection on or before first of the ve 
Address “‘Q., 459,’ care Jewelers’ Ci! 

A-1 WATCHMAKER, JEWELER and 
graver, wishes permanent position at « 
good on American and Swiss watches 
Cc. J. Neville, Statesboro, Ga 


DESIGNER AND PATTERN MAKER, sev- 
eral years with one of largest Newark 


manufacturers of gold and platinum jewel- 
ry, is open for position. Alfred Grimm, 
6072 Madison St., Brooklyn, N. Y 














‘ . . TWENTY YEARS’ EXPERIENCE as en 
Under this heading, 50c. for first 25 graver and die cutter, also experienced 
words, 5c. for each additional word; with Deckel die cutting machines. wishes 
“eats o make change January 1s Address “ 
minimum charge, 30c. 197,” care Jewelers’ Circular. 
a i ae . ae SALESMAN, extensive following, large and 
RETAIL SALESMAN seeks position. Ad- small towns, Middle West, South and 
dress “A., 220,” care Jewelers’ Circular. Pacific Coast. desires connection: highest 
references. Address ‘‘Z., 240,’ care Jewel- 
RETAIL SALESMAN, experienced, seeks ers’ Circular. 
position for Christmas; half or whole days. 
Address ‘“ 337,” care Jewelers’ Circular FIRST $60 OFFER and permanent position 


bracelets, 


WATCHMAKER, Al, all grades, 
Wolf, 


complicated reference Stephan 
NV. 3 4 


3036 23rd St., Brooklyn, N. Y. 





FIRST CLASS WATCHMAKER desires posi- 
tion in Cleveland, Ohio; A-1 references. 
Address “W 399,” care Jewelers’ Circulal 








YOUNG MAN OF 19 wishes immediate con- 
nection with wholesale or retail concern 
promising future; presently employed. Ad- 
dress “Q., 311,” care Jewelers’ Circular. 











DESIGNER on ssterling silver hollowware, 
flat ware, toilet ware; experienced; best of 
references Address “‘E., 377," care Jewel- 
ers’ Circular 

ENGRAVER, also sales ability, 20 years’ 
experience, desires permanent position; Al 
references Address “Engraver, 338, care 
Jewelers’ Circular 

SITUATION WANTED yvoung man, 23 


experienced in credits. collections. displavs, 
ete., open January 15th. Address “B., 
336," care Jewelers’ Circulat 





YOUNG LADY, several years’ experience at 
stock and orders with manufacturing and 
wholesale jewelers Address “L., 50,”" 
care Jewelers’ Circular 


9 
30, 





first class on hand made plati- 
wishes position with southern 
Address “F 409," care 


JEWELER, 
num jewelry, 
or western 
Jewelers’ 


firm. 
Circular. 





gets expert engraver only, or any com- 
bination you need, watches included; South 
preferred. Address “C., 268,’ care Jewel- 
ers’ Circular. 





20 years’ 


FIRST CLASS WATCHMAKER, 
seeking 


experience in all grades and sizes, 


opening for winter in South Florida: best 
references. Address “S., 279,’ care Jewel- 


ers’ Circular. 





WATCHMAKER, plain engraver, salesman, 
with credit experience; 29 vears of age 


married; salary to start, $45; references 
Address “M., 284,” care Jewelers’ Circu 
lar. 





SETTLED MAN with 15 years’ experience 
wishes permanent job as watchmaker; es- 
pecially good on bracelet watches; can go 
anywhere William L. Etheridge, General 
Delivery, Tampa, Fla. 





HUBCUTTER, designer and modeler, desires 
position; original, modern ideas for all 
jewelry ; expert in building rings of every 
newest character. Address “A., 332,’ care 
Jewelers’ Circular. 





CLASS JEWELER, 32. expert me 
general fine jewelry, repairing 
wishes re sponsible position 
available immediately 
care Jewelers’ Circular 


FIRST 
chaniec on 
and new work, 
A-1 references : 
Address “D., 375,’ 





FIRST CLASS WATCHMAKER. jeweler and 


engraver, wishes position with first class 
house in New York City or surroundings: 
best references. M. taff, 171 No. Main 


St., Spring Valley, N. Y. 


|; BOOKKEEPER, expert, capable managing 

| office; buying and selling experience; age 

| 38, married; 17 years jewelry and precious 
stone lines Apt. 4B, 2401 Davidson Ave., 
New York City. 





} 

| SALESMAN, New York City, have following 
| better class retail jewelers and department 
line jewelry, gold and 
“2. tis, care 


desires good 
novelties Address 
Circular. 


stores, 
silver 
Jewelers’ 





on all American and Swiss watches and 
fine clocks, desires steady position. “L. A.,”’ 


care 1001 Buchman Ave., Brooklyn, 


' 

| 

| 

WATCHMAKER (German), 25, experienced 
3urda, 





WATCHMAKER, seeks permanent position, 
vicinity New York; 11 years’ retail ex- 
perience references ; salary or commission 

Address = 5 care Jewelers 


| 
| 
Circular 


basis 3556,” 


BOOKKEEPER, over ten years’ experience, 
jewelry line; thorough knowledge all detail 
work capable taking complete charge 
references Address i 352, care 


| Jewelers’ Circular 





|} WATCHMAKER, 18 years’ experience, 35, 


arried accurate; capable of repairing 

railroad and wrist watches; reliable: best 
references; permanent only Address “X., 
164,"" care Jewelers’ Circular. 





SALESMAN AND JEWELER, 15 years’ ex- 


perience, married, desires permanent posi- 

tion in high class retail store; personality, 

and excellent references Address “O., 
13," care Jewelers’ Circular 





|} SALESMAN desires manufacturer’s line; five 


vears’ following and entree to jewelers and 
department stores through the Southwest; 
young, with pep: drawing. Address “G., 


46,"’ care Jewelers’ Circular. 


YOUNG MAN WISHES CONNECTION with 
reliable retail or wholesale firm; knows 
line of selling, also window trimming: six 
vears’ experience: references. Address 

j “C., 402,” care Jewelers’ Circular. 





loose and bunch 


extensive 


SALESMAN, 
January Ist; 


DIAMOND 
rings, available 
following: 18 vears’ experience only A-l 
established concerns need reply. Address 


“M. S., 406," care Jewelers’ Circular. 





CERTIFIED WATCHMAKER and salesman, 


} open for position at once; capable of tak- 

ing charge of repair department: pleasing 
personality; A-1 references. Address r 
398,"" care Jewelers’ Circular 





vears’ 
class 


SALESMAN, five 
ing with first 
reference, seeks 
cember 


$25,” care 


experience retail sel]- 
store, furnish good 
position evenings for De- 
ready to start at once. Address 
Jewelers’ Circular. 





YOUNG MAN, 21, five years’ experience with 
| watches and jewelry, also selling, wishes 
| connection with reliable house; can fur- 

nish best of references. Address “S., 421,” 
care Jewelers’ Circular. 











SALESMAN, traveling south past 15 years, 

| desires connection January 1st: high grade 

jewelry or gold novelty line: references 

A-1 Address 412,” care Jewelers’ 
Circular 

|} ROAD MAN selling Midwest and Eastern de- 


jewelers: wide ac- 
volume business: 
reputable house. 
Circular. 


and 
and following : 
1930; must be a 
420," care Jewelers’ 


partment stores 
quaintance 
open for 
Address “Q., 


experience in 
repairs; wait 


eight years’ 
orders and 


YOUNG LADY, 
charge of stock, 
on trade; also Knowledge’ stenography; 
highest references. Address ‘*‘N., 453,’’ 
Jewelers’ Circular. 


care 


YOUNG MAN OF 25, experienced retail 
salesman, seeks connection with a reput- 
able store of action and not a morgue as 
the average store is today. Address ‘‘K., 
151,"° care Jewelers’ Circular. 

YOUNG LADY, capable, refined appearance, 
five years’ experience as_ saleslady in 


showroom, desires similar position; highest 
references. Address ‘‘H., 4352,"’ care Jewel- 


ers’ Circular. 




















ge 
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SITUATIONS WANTED—Continued 








BOOKKEEPER, female, university graduate, 
ten years’ experience complete charge; 
financial statements, collections, cor- 
respondence; highest credentials. Address 
“G., 431,’' care Jewelers’ Circular. 


YOUNG LADY, bookkeeper, stenographer, 
capable executive for any branch of 
jewelry business; many years’ experience; 
full charge desired. Address ‘‘J., 4386,’’ 
care Jewelers’ Circular. 


BOOKKEEPER, STENOGRAPHER, young 
lady, seven years’ full charge diamond 
platinum jewelry office, wishes similar 
position; former firm out of business. Ad- 
dress ‘‘K., 437,’’ care Jewelers’ Circular. 


WATCHMAKER, | first-class 25 
years’ experience, wants work in larg 
store; now open; best of references; 43 
vears old; salary $50. Address “G.,’’ 240 
Franklin St., Bloomfield, N. J. 


mechanic, 
e 


BOOKKEEPER AND STENOGRAPHER, 
four years’ business experience, efficient, 
conscientious worker; salary $28 to $30. 
Call Berkshire 10036 after 6 P. M., or write 


“G., 447,” care Jewelers’ Circular. 


YOUNG MAN, 23, six years’ experience with 
wholesale watch importer, desires position 
as salesman, with retail or wholesale con- 
cern; references. Address ‘‘H., 448,’’ care 
Jewelers’ Circular. 


WATCHMAKER, middle age, doing first 
class work on all kinds of watches, good 
estimator, wants a position in a smaller 
city. Address ‘‘Watchmaker,’’ 68 East 
120th St., New York 


JUNIOR SALESMAN, young man, 23, fa- 
miliar with Middle West territory, seeks 
connection with wholesale house; whole- 
sale, retail and credit jewelry selling ex- 
perience. Address “W., 318,” care Jewel- 
ers’ Circular. 





BOOKKEEPER, SECRETARY, stenographer, 
thoroughly experienced, desires position 
with diamond importers; can take com- 
plete charge stock and records; best ref- 
erences. Address “K., 4140,” care Jewel- 
ers’ Circular. 





YOUNG LADY, trustworthy, capable, 
thorough knowledge diamond importing 
business, desires position with reliable 
jewelry concern as bookkeeper, stenog- 
rapher ; best references. Address “Z., 18,” 
care Jewelers’ Circular. 





SUPERSALESMAN, nine years’ Eastern 
traveling experience, well acquainted job- 
bers, premium, syndicate and department 
store buyers, open for immediate engage- 
ment. Address ‘‘Well-Known, 277,’ care 
Jewelers’ Circular. 





EXPERIENCED CREDIT MAN, at present 
employed, would consider a_ position at 
once; can manage, buy and sell, as well as 
credits and collections; experienced in all 
branches of credit business from A to Z. 
Address “O., 287,’ care Jewelers’ Circular. 


YOUNG MARRIED MAN, brought up in 
jewelry business, desires permanent posi- 
tion Jan. 1st with reliable concern, as 
watchmaker, light jewelry and clock re- 
pairs; best reference. Address W. H. Max- 
well, Elberton, Ga. 








SALESMAN would like to represent a large 
manufacturing concern in New York cater- 
ing to the jobbers and department stores; 
on salary and commission basis; A-1 refer- 
ences furnished. Address “G., 379,” care 
Jewelers’ Circular. 





SALESMAN, ACCOUNTANT, understand 
diamond and bunch ring business thorough- 
ly, have good following throughout the 
South, selling some of the largest install- 
ment stores; A-1l references. Reply “F., 
378,” care Jewelers’ Circular. 





ROAD SALESMAN with department stores 
and better retail jewelers trade; over Mid- 
dle West last five years; would like to 
represent a reputable concern; available 
January Ist. Address “P., 419,” care 
Jewelers’ Circular. 


FIRST CLASS watchmaker, salesman, 1% 
years’ experience, fast and accurate; cap- 
able of repairing and adjusting railroad 
work: fine on bracelet work; Ohio pre- 
ferred; A-1 references. Address ‘“‘T., 397,”’ 
care Jewelers’ Circular. 





WATCHMAKER’'S ASSISTANT, six years’ 
experience. wishes position without Satur- 
days: willing to work Sundays; wages no 
object; best references; New York City 
only Address “O., 354,” care Jewelers’ 
Circular, 





YOUNG MAN, 30, married, 13 years’ experi- 
ence as manufacturing jeweler and setter, 
desires permanent position after Christmas, 
in South; preferably Texas; best of refer- 
ences. Address “W., 363,"’ care Jewelers’ 
Circular. 

YOUNG MAN, 24, with retail jewelry experi- 
ence, also one year of public accounting 
experience, desires to connect with whole- 
sale house in any capacity: best of refer- 
ences Address “V., 362,’ care Jewelers’ 
Circular 


GOOD WATCHMAKER, German, 28 years, 
wishes to change position; experience on 
repeaters and fine Geneva wrist watches, 
also fine clocks if desired; best references ;: 
make offers. Address “Q., 356,” care 
Jewelers’ Circular. 

WATCHMAKER, MECHANIC, 38, open for 

permanent position; 23 years’ experience 

on all grades and sizes; references on hand 
for last 14 years: New York or surround- 
ings. Address “B., 403,’ care Jewelers’ 

Circular. 





A-1 BUNCH RING SALESMAN, 15 years’ 
experience; ready to make connections for 
Middle West and South; will consider re- 
liable concern only; drawing account and 
expenses. Address “L. E., 407,’’ care 

Jewelers’ Circular, 





SALESMAN, established, desires gold 
jewelry, diamond goods, rings: jobbers, 
retailers, credit stores, New York City, 
suburbs, road; drawing account and ex- 
penses. Address “O., 444,’ care Jewelers’ 
Circular, 


FIRST CLASS WATCHMAKER, ten years’ 
experience on all sizes of watches, age 25, 
neat appearance, can take charge of re- 
pair department and wait on trade; best 
of references. Address ‘“O., 455," care 
Jewelers’ Circular. 


EXECUTIVE, thoroughly experienced in the 
handling of help, buying, selling, passing 
of credits, collections, advertising, seeks 
connection with live instalment house; 
available January Ist. Address “‘F., 446,” 
care Jewelers’ Circular. 


DIAMOND SALESMAN, good following, 
vast acquaintance traveling Middle West, 
open for engagement January 1, 1930; de- 
sires A-1 connection; efficient sales meth- 
ods: excellent references. Address “E., 
145," care Jewelers’ Circular. 


SALESMAN, ability and good following, 12 
years traveling Middle West and East, 
seven years selling watches, two years cos- 
tume jewelry, open Jan 1st; watch or 
manufacturers’ and importers’ costume 
jewelry line. Address “G., 299,’ care 
Jewelers’ Circular. 





EXPERT WATCHMAKER for finest Swiss 
and American bracelet watches and com- 
plicated movements; experienced 18 years; 
age 31: best of references; prefer New 
York City or Brooklyn. L. Keshjian, 
General Delivery, City Hall Station, New 
York City. 





FOR JANUARY 1ST, specialty saiesman 
seeks exclusive manufacturing line of 
mounted gems in combination with plati- 
num and diamonds, rubies, emeralds, sap- 
phires, also loose stones: territory South, 
West Coast, and Central West. Address 
““A., 400,” care Jewelers’ Circular. 








SALESMAN having intimate acquaintance 
with jewelers, South and Pacific Coast, de- 
sires platinum mounting line embracing 
bracelets, rings, bar pins, pendants and 
similar articles, artistic, well made, and 
economically priced; January Ist. Ad- 
dress “B., 401,” care Jewelers’ Circular. 





A HIGH TYPE of Christian salesman, execu- 
tive, thoroughly experienced and strongly 
established in all territories, available 
January list; wants highly rated manu- 
facturers line catering to best class of re- 
tailers; no side lines. sox 902, 110 Liv- 
ingston St., Brooklyn, N. Y. 





JEWELRY SALESMAN open January Ist, 
1930; Middle West, South and Coast; 
well acquainted with better trade. W. 
H. Gregory, 74 Renshaw Ave., East 
Orange, N. J. 





SALESMAN, established many years with 
all best trade in South and Texas, looking 
to make change; will consider one large 
reliable manufacturer only; rings, mount- 
ings, diamond goods; drawing account 
and expenses; best possible credentials 
Address “T., 234,’’ care Jewelers’ Circular. 


AMBITIOUS YOUNG LADY, ten _ years’ 
double entry bookkeeping experience, 
wishes position as bookkeeper, or assistant 
buyer or repair clerk; accustomed to busy 
office; quick, capable and trustworthy; A-1 
references Address ‘‘R., 461," care Jewel- 
ers’ Circular. 


YOUNG MAN, eight years’ experience as 
assistant manager, salesman with Swiss 
watch importer, thoroughly conversant 
with office routine, picking and following 
up orders, supervision of watchmakers, 
and knows materials: honest and conscien- 
tious worker; best of references. Address 
“B., 116,” care Jewelers’ Circular. 





SALESMAN, with established clientele 
among retailers and department stores in 
New York and vicinity; representing one 
of the oldest gold stone ring manufac- 
turers; looking to make change; will con- 
sider one large reliable, out of town 
manufacturer. Address “X. Y., 454,’ care 
Jewelers’ Circular. 


DIAMOND SALESMAN; loose or 
mounted; many years’ experience; 
well known in New York City and on 
the road. Bernard Hershon, Forest 
Hills, Long Island, N. Y. Boulevard 
6863-]. 


TRAVELING SALESMAN with experience 
in watches, diamonds, platinum and white 
gold ring mountings, rings and regular 
jewelry lines, now ready to make new con- 
nection for Southern territory; only first 
class lines and manufacturers of good 
reputation need apply; good reference fur- 
nished. Address “T., 195,” care Jewelers’ 
Circular. 








SALESMAN, ten years’ road experience 
with watch importer, capable producer, 
known to trade, seeks connection 
reputable concern; references; now 
employed; at liberty January 15th. 
Address “‘V., 314,” care Jewelers’ Cir- 


cular. 





SALESMAN: I have represented with success 
a reputable firm of ring manufacturers for 
several years throughout the Middle 
Western states; am now open to connect 
with a reliable concern that is looking for 
a real salesman and a representative with 
personality, intelligence, and a conscien- 
tious worker; territory or line no object 
Address “N., 417,” care Jewelers’ Circular. 





WATCHMAKER, 15 years’ experience, 
ten years in charge of repair and sales 
in first class stores; pleasing person- 
ality and appearance; excellent sales- 
man; capable workman; excellent ref- 
erences. Address “E., 298,” care 
Jewelers’ Circular. 





“IRST CLASS WATCHMAKER, American, 
38 years, 23 years’ practical experience, 
also salesman, would like change to good 
reputable house; references furnished, or 
personal interview possibly arranged; New 
England or New York State preferred: 
competent on high grades as well as wrist- 
lets. Address “R., 357,” care Jewelers’ 
Circular. 





(Special Notices continued on page 98) 
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~ ecial Notices | PROMINENT manufacturing concern has 
p “ salesman visiting jewelers in States of 
(Continued from page 97) Maryland, Virginia, North Carolina, 
South Carolina, Georgia, Alabama, Mis- 
TNE : sare ; : sissippi, Tennessee, Kentucky, West 
SITUATIONS WANTED—Continued Virginia, Florida, who wants side line 
—aaaoaoaoaoaoaoaoaooaaaaaeoeooooyms | on commission; can carry few small 
| “7-7 
seid ia a samples and catalogue. Address T. G. 
: SWELER, or : . : 
A rENTION CREDIT JEWELER Hawkes & Co., Corning, N. Y. 
progressive manufacturer; salesman 
and advertising man, tniversity gradu- 
ate, age 30, ten years’ manufacturing D Li 
jewelry experience with _ practical S1 e ines. 
knowledge of various branches and 5c. a word; minimum charge, $1.25 
merchandise of business, available | — ; 
January | Ist. Address “K., 414,” care | oarpiesmaNn calling on credit as 
Jewelers’ Circular. handi« de line $1 ret ; f 
( commissio1 Addr 
Jewele) Circular 
Lines Wanted. WELL RATED FIRM ell d 
- es 9 mond wedding rin ‘ W ce t 
5c. a word; minimum charge, $1.25 territory and. reference Adare 
a a care Jeweler Cit 
SALESM AN with a huge retail f W I SALESMAN to represent Eastern manufac- 
the Midd We r ible dai pre vel turers’ popular priced solid g ring line 
monmocr, m en - to the retail trade through the Middl 
AGES Jewelers’ Circulat West ; commission basi Address “J., 276," 
aah elke eee means eS aos cee ire Jewelers’ Circular 
SALESMAN with 15 years’ experience selling a 
silverware New York City ang vi ty SALESMAN to hand ’ ce 
Vants agi nave own 4 J. Andrew nown white gold ring ! ved 
66 Fifth A New York ling rings as side line ( 
= ——— - : Sample vill not ta } ! 
-~\7 : P. ©. Bex 1672, Cis O} 
WELL KNOWN COAST MAN, representing 
one of the rge watch importers, desires eR te TE ee 
good side ne best reference and charac SALESMAN WANTED, call ret 
ter fur hed Address “A 36%, care jewelers, installment houses, to represent 
Jeweler Circular 1 manufacturer of platinum mountings an 
a nes ——— albanian - wedding rings, also 18K bunch ri al 
wedding rings; commission isi only 
SALESMAN overing nt Middle Wes state territory and reference ddress “P 
fol ny eal with established lientele 288," care Jewelers’ Circular 
de re exclusive representati or attrac 
oa aid ne Address “M., 416,’ care 
lew ( cular 

a Help Wanted. 

= TA Pp : . a e di es = 
paenenes _ + ee Sina ea eat de 7 5c. a word; minimum charge, $1.25 
Sout ! Middle Wes ae res unusu -- Te ~~ 

\ t ( m is ol ) s Vi 
ral ‘ int \ddre NI 82 JEWELER, first class on genera pair 
e Je Circu I ind new work ize, ry ! ere! ] 

— ee —— Se ee Sore rticulars \ddre ‘Ww 84 ire 

ewelers ( reulal 

SALESMAN w ollowing mong bette 

pp te age een ng rota 7 ihe Tana WANTED, JOBBING JEWELER, f eady 
ws i en Sse cA pe ; sition tate salary and give re ne 
he me : aioe first letter Orkil Jewe Mfe Cc 
} " ) Addr {) {1S care " rT 
Southland Life Bldg lL) s Texa 
Je ¢ s’ « il 
SALESMAN to represe} blished } 

TWO LIVI SALESMAN  witl big il le jewelry house ravelinge Souther 
re I ng ¢ blished trade and large States Address “tA ire Jé ‘ 
( wing New lerse and etropolita Circular 
l ric \ lice n Newark, N J ire A a ome 

pel ind ock line n comm! ; 
( \ddres “5 396,” care Jewelers’ WATCHMAKER, with ow tor I ! 
Cire ! selling experience and wa n id 
i a a ae good future to bright young ma 2 ig 
reierences, salary wanted N 

LADIES’ STONE RINGS WANTED by Jewelry Co., Springfield, Ma 
Middle West representative; also cov- , —— es pore sane gIiaty * . 
ering Northwest and Southern terri- | > por erenipageiach W th oo ome 6 lhe nF ce 

Be . . A store; must be gooc ak , ne 
tory. Chicago office, for the jobbers card writer: steady position 7 oar 
and other large outlets. Address “Cir- nan. H. Thaler, 566 Seventh Av New 
cular, 186,” 1104 Heyworth Bldg., York 
Chicago. ; a = 

WANTED, MANAGER for redit we } 
tore in Brooklyn and Jersey ust ! | 

\ WELL QUALIFIED SALESMAN calling the instalment business; give all deta 
on rated jewelers with a high class line of first letter. Address “K., 38' ure W 
merchandise, is open to accept a side line ers’ Circular 
of first class goods where only a few small _ — ——— 
samples are necessary; states “overed — a ‘Pp 
Rervienl” Weat Vieicia. Kanttky Th WANTED, A-1 PLATINUM WORKER 
ginia. Address “C., 374,” care Jewelers’ | Steady position; must come well r 
Cireular mended: state salary and give reference 

first lette) Address “G 110 ‘ we 
ers’ Circular. 

AM WELL ACQUAINTED in Chicago and | . 
Central West, and want a good quality | MEN WANTED for the month of De be 
line of either diamonds, Swiss watches | to sell jewelry, watches, silverware, et 

finely nade . » Chicago | behind the counter; must be we qua lifie 

or finely made mountings; Chicago | as to honesty Address “T., 359,” care 
will be my headquarters; firms must Jewelers’ Circular 

be representative and sound; my ex- = F — 
perience, 16 years selling loose dia- | watTCHMAKER who can assist on clocks 
monds; my reference, New York’s | give full particulars as to age, nationality 
largest diamond importer. Address | wages, etc.; a good chance for a real man 
nv © ss > a. | location in Buffalo: steady positior Ad 
A., 426,” care Jewelers’ Circular. dress “E., 341,” care Jewelers’ Circular 


WATCHMAKER AT ONCE; permanent 
position. Rogers Jewelers, 402 Ninth 
St., Huntington, W. Va. } 





TOOLMAKERS for platinum azured and 
chanel wedding rings; must be ex ienced 
nd first class men; reply giving all par 

ula Address ‘'M., 442,”’ care Jewelers’ 





SALESMEN FOR DECEMBER, all or part 


ime men experienced selling wat ind 
jewelry to better class trade ap] by ' 
tter only, stating age, experience, snlary 
Mears & Co., 2 Maiden Lane, New Y 
SALESMEN; several territories open for 
en who have a following with jewelers 
nd gift shops to carry our line of pearls 
d costume jewelry for 1930 give ful 
Address “B., 428 ire Jeweler 








ALESWOMEN FOR DECEMBER, all o1 
rt time women experienced — selling 
tches and jewelry to better class trad 
yply vy letter only, stating age, expe! 

e, § irs Mears & Co., 2 Maiden Lane 

New York 


SALESMEN to carry a large and attrac- 

tive line of imported jewelry; applicant 
mention states in which he has a 
strong following. Milton Jewelry Co., 
Inc., 307 Fifth Ave., New York. 











VANTED for New York State, New England 
States and Pennsylvania, salesman or 
American watches and general jewelry 

ne ilar) or commission man with 
record of past performance none othe! 

eed apply M. Levitz & C 13 Ni } 
St.. Albany, N. Y 

SALESMAN for Southern territory to 
represent prominent manufacturing 


jeweler; give full particulars regarding 
age, experience, etc.; communications 








confidential. Address “N., 387,” care 
Jewelers’ Circular. 
SALESMAN young man _ preferably with 
me practical experience at the bench 
ill on manufacturing jeweler state 
per nee and salary th position has 
bilitic for the future for oung man 
ng to work himself up Address “S., 
ire Jewelers’ Circular 
DESIGNER, experienced on sterling silver 
owware and flatware, for the develop 
ent of new quality line; work part tim« 
at I e; details with two or three draw 
ngs or models to show style and execution 
\ receive prompt attention Addre 
Ss . care Jewelers’ .Circulai 


I. OLLENDORFF CO., 20 West 47th 
Street, New York City, will add two 
men to their sales force for 1930; 
choice territories for two experienced 
watch salesmen to represent the nation- 
ally advertised Ollendorff line of 
watches; give references in first letter ; 
all replies held confidential. 


WATCH MAKER, one who can also do clocks, 


jewelry, and engraving, but must be strict 


first class on all sizes and makes of 
vatches fast and accurate one with at | 


ist ten years’ practical experience steady 
ir round position; $50, and advancement 
worth more near Pittsburgh, Pa. Ad- 
“K., 349,” care Jewelers’ Circular. 


SALESMAN, Greater New York territory, j 


acquainted with retail jewelers and de- 
partment stores, to represent promi- 
nent manufacturing jeweler and silver- 
smith; only capable, high class man 

considered; give full particulars re- f 
garding age, experience, etc.; com- 
munications confidential. Address “‘N., 


183.” care Jewelers’ Circular. 
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HELP WANTED—Continued 


AN EXCEPTIONAL OPPORTUNITY is 
open for a first class platinum fancy 
ring maker who can work from designs 
and has creative ability in sample ring 
work. None but a strictly high grade 
man need apply and references must 
be submitted with application. Address 
“A. 320.” eare Jewelers’ Circular. 


PRODUCTION 


SUPERINTENDENT for 
watch case factory, must understand de 
tails of management, as well as manufac 
turing of cases; do not apply unless you 
can handle big job; big future for right 
man \ddress ‘Box 423,"" care Jeweler 


Circular 


SALESMAN WANTED January Ist; ex- 
perienced man who has clientele and 
experience, who has travelled out of 
neighboring city into Central West 
territory; his following and what we 
have should make a desirable mutual 
proposition; we feature American 
watches and a new exclusive trade 
marked diamond ring line; also fast 
selling jewelry specialties; splendid 
opportunity for aggressive man; salary 
and commission. The A. F. Smith 
Company, Ine., Omaha, Nebr. 








For Dale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 








A GOOD SMALL JEWELRY STORE; 1 


nu 
sell at once very reasonable Addres 


Gleicer, 101 W. 45th St., New York 

SMALL JEWELRY SHOP for sale; oppor 
tunity; cheap rent Room 809, 106 Fulton 
St New York 


SELLING OUT all novelty jewelry; calibre, 
onyx, emeralds, beads, tubes, eng. crystals, 
chokers Chaunard, Inc., 62 W. 47th St., 
New York. 





FOR SALE, on practically your own terms 
one of the best jewelry stores in small 
town in the State For particulars, write 
H. T. Blank, Fowlerville, Mich 














SMALL JEWELRY SHOP, full equipped 
for platinum work good light cheap 
rent Roon 1308 106 Fulton St., New 
York 

FOR SALE, STORE with stock and fixtures 
only jeweler in town of 10,000; price $800 
must leave for [Europe at once Box 642 


Moosup, Con} 


SMALL JEWELRY STORE: good opportuni 








ty for a watch ker; good section of New 
Jersey must Id on account of health 
Address “J., 348,’ care Jewelers’ Circulat 
FOR SALE, jewelers well equipped shop for 
manufacturing watches; Best uptown loca- 
tion in New York City: very reasonable. 
I 347," care Jewelers’ Circular 


JEWELRY SHOP completely equipped in 


cluding drop hammer, also models ant 
semi-precious stones; sacrifice; cheap rent 
Room 706, 36 West 47th St., New York 
Telephone Cathedral 5359 


REAL OPPORTUNITY for good watchmaker 
who wishes to buy a watch repair shop, 
Fifth Avenue, New York; work average 
$400 a month; repairs. Address ‘‘H., 455, 
care Jewelers’ Circular. 


SMALL, attractive, fully equipped, nice show 
window, fifty feet from main street, pros- 
perous city of 20,000; established trade 
plenty repairs; without stock $250; stock 
optional; cheap rent. Address “T., 513,” 
care Jewelers’ Circular. 


ONLY jewelry and optical store in tow of 
2000, Central Michigan rent light and 
heat $16.50 per month; first $2,800 take 
everything complete: a are opportu! 
write for details Addres aie, a 92," ire 
Jewelers’ Circular 

SPLENDID OPPORTUNITY for watel 
maker; complete trade shop, very 1 Ol 
able; work waiting; must he sold ) 
Room 1202, 64 W (sth St.. New Yorl 
Home telephone Melrose 2639: cal ift 
7.00 P. M 

A REAL OPPORTUNITY for quick action 
i first class credit jewelry store in a good 
Wisconsin town of over 40,000 population 
only credit jeweler there long lease and 
reasonable rent, best location in town will 
take $20,000 cash to handle deal Address 
">. “390."* 


care Jewelers’ Circular 





FOR SALE IN HAVANA, with 600,000 pop 
ulation, in the most central location, wel 
known jewelry and high class novelty 

establishment; selling over $3,000 monthly 

and $700 watch repairing: owner retiring 
from business: no intermediaries Address 


I $24 care Jewelers’ Circular 





ESTABLISHED 30 YEARS, pawn shop 
and jewelry store in natural location on 
one of Cleveland’s best streets; will 
sell with or without stock; good loan; 
business good, but must sell on account 
of bad health; owner can make not 
less than $20,000 annually; don’t 
answer unless you can pay cash. Henry 
Rotbart, 1804 E. Ninth St., Cleveland, 
Ohio. 


FOR SALE. up-to-date jewelry store in Mil- 
waukee, Wis.; can buy with or without 
building: has railroad inspection: up-to- 
date fixtures, clean stock; good income 
established in 1914; located on good busi- 
ness street: selling because of ill health 
For further particulars write ‘“A., 266,” 


care Jewelers’ Circular. 








FOR SALE, fine jewelry store in small 
town in southern Michigan; loc2ted in 
rich farming country; has two banks 
with over two million deposited and a 
very fine business district: stock and 
fixtures inventory at $2,500; wil! sell 
for $1,500 cash; latest fixtures, new 
safe and up-to-date stock; all renair 
work ene man can do; buyer can heve 
immediate possession: reason for sell- 
ing, other business interests. A. H. 


Mead. Manchester, Mich. 


Ff or Sale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 














SAFES, new and used, cheap. Acme, 44 
West 29th St., New York.  Lacka- 
wanna 3305. 


WATCHMAKERS BENCH. Lorsch, Schmidt 

















and Jaquet lathes, closet with mirror, 

desk, swiss watch movement Room 111 

145 West 45th St Brvant 7333, New York 
IF YOU HAVE $125 CASH and act 


auickly you can buy my complete 
Clement lathe outfit including bed, 
chucks, universal tailstock, slide rest, 
pivot polisher and electric motor, also 
complete accessories and materials; 
remarkable bargain. Address “P.., 
389,” care Jewelers’ Circular. 
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FOR SALE, electric sign “Jeweler,” lathe 
and watchmakers’ tools, optometrist 
outfit, new and modern, less than half 
cost, account death; terms whole or 
part. Lars E. Kroner, 1012 Fannin 
St.. Houston, Texas. 


COMPLETE jewelry store fixtures, horse- 
shoe effect, genuine mahogany, original 
cost $15,000; wall counters, 
trays, workbenches, two safes, optical 
room, ete.; your opportunity; very 
reasonable; delivery Jan., 1930; must 
be seen to be appreciated; act quickly. 
Address “M., 304,” care Jewelers’ 


Circular. 


cases, 








Business Opportunities. 


5c. a word; minimum charge, $1.25 





EVERY EFFORT is made by The Jewelers’ 
Cire ular to keep its advertising columns 
clean. Advertisers under Business Opnor- 
tunities, etc., must furnish trade references. 
Announcements must pass the strict censor- 
ship requirements of the Jewelers’ Circular. 


HIGHEST CASH PRICES PAID for dia- 
monds and diamond jewelry; bank ref- 
erences given. I. Efrus, Ine., 12 John 
St., New York. 

MR. JEWELER, do you want cash for vour 
stocks and fixtures. Write or wire, J. A. 
en 415 Swetland Building, Cleveland, 

ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603 Province Bldg., 


Boston, Mass. 





DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati. Ohio 

| HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St.. Boston, Mass. 

WANTED TO BUY a small store for watcl 

d jewelry repairing in a small town neat 
Los Angeles or in Los Angeles Address 
‘M 351,."" care Jewelers’ Circular 

WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. ; 
Bennett & Co., 59 E. Madison St., 
Chicago. IIl. 

HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry: send your stock to me and 
receive money by return mail: national 
bank references: all business strictly con- 
fidential. Emil Noel, 29 E. Madison St., 
Chicago. _I1! : 

ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg.. Chicago. Il. 


\ MAN with vision and a few 

loll tal i! equitably 
jewelry business obviously meritorious and 
highly remunerative, with or without ser- 


é n the best business town in the 





thousand 


s capi share in a 


Southwest the most healthful climate 
e world and where sunshine spends the 


\ddres “3 x71 are Jewelers 
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BUSINESS OPPORTUNITIES—Cont. 











WE PAY MORE: before selling your 
jewelry stock or fixtures, see us; small] 
or large stock; we will see you per- 
sonally at our own expense and give 
you a bona fide cash offer; (or send 
surplus stock and get cash by return 
mail); best references. Colmes Broth- 
ers, 11 Beacon St., Boston, Mass. 


THE JEWELERS’ CIRCULAR 


December 5, 1929 





Special Order Mork and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 








GUN REPAIR WORK for the trade; expert 


shotgun, rifle, revolver and automatic pistol] 
repair work: send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
509 Fifth Ave., New York. 








To Let. 


5c. a word; minimum charge, $1.25 








ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage: rating and references of the 
highest order. Van Praag & Co., 653 
Broadway. New York, established 1889. 


DIRECTEUR TECHNICIEN presently in 
New York, soon returning to Switzer- 
land, expert manufacturing and pur- 
ehasing. supported by organization in 
Switzerland, and New York Office, is 
open for contact with importers, whole- 
salers, chain stores, central buying 
offices, for purpose of centralization 
and standardization of Swiss watches; 
A-| banking and trade references of- 
fered. Address “D., 339,” care Jewel- 
ers’ Circular. 





DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 


ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be too; 


bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your cash. 
Gordon Bros., 333 Washington St., Boston, 
Mass. 


Wanted to Purchase. 


e, $1.25 











all . . 
5c. a word; minimum charg 








WANTED 
tea spoons, 
Norwich, Chen 


Portsmouth 
Sturges, 


TO PURCHASE nine 
trade weight. A. D. 
Cs., Bi: F. 


TO LET, small light office suitable for bench 





work. Address Room 1404, 64 West 48th 
St., New York. 

SPACE TO LET, suitabl watchmaker! 
diamond setter or engrave! exce t wil 
dow light in ground floor store Inquire 
FE. Wilner, 42 Eldridge St., New York 

ENGRAVER, PRECIOUS STONE MAN 
can have space with setter, uptown New 
York office; reasonable Address ‘‘P., 460 
care Jewelers’ Circular 

WILL SUBLET PART OF OFFICE, fur- 
nished or unfurnished; unobstructed north 
light, suitable for diamond dealer. Apply 
Rudolph Schweiger, Room 1609, 48 West 
48th St.. New York. 








##liscellaneous. 


5c. a word; minimum charge, $1.25 








R. PLASTINO of the Horological Labora- 
tory, 36 W. 47th St., announces to the 
trade that he has no connection whatsoever | 
with anyone of the same or similar name 





in New York or elsewhere. 
WATCHMAKERS, increase your ability 
through the highly recommended books: 
“Rules and Practice for Adjusting 
Watches,” and ‘Practical Balance and | 
Hairspring Work;” circulars on request. | 
Walter Kleinlein, Waltham, Mass. | 





Learn Watchmaking 


and become independent. We help you secure 
a position. Easy to learn. Send for free 
catalog. 


St. Louis Watchmaking School 
Dept. 6 


St. Louis Mo. 
Under the same management since 1886 











We Will Buy-- 


your entire business or part 
of your stock and also estates. 
and will pay highest cash for 
same; records show’ we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 
PURCHASING SYNDICATE 
FRANK WALKER, PROPRIETOR 


610 Broadway Brooklyn, N. Y. 
32 Years at the Same Address 


























THE WASHBURN 
MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 





Now Made in 


18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 


= Also se 


SAFETY CATCH 
Open Closed 


For Brooches, etc. 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 





C. IRVING WASHBURN 


108 Fulton St. 
NEW YORK 





Buyers’ Directory 
$1.00 Postpaid 
Jewelers Publishing Corp. 











Help Wanted= 


Production superintendent for watch case 
factory; must understand details of man- 
agement, as well as manufacturing of 
cases; do not apply unless you can handle 


big job; big future for right man. 


Address Box 423, care Jewelers’ Circular 
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MANDELL E. LEWIS 


WORLD’S FAMOUS DIAMOND AND JEWELRY AUCTIONEER 


Highest Type of Auctioneer for Legitimate Jewelers Only 
Record of Service Unparalleled for One Third of a Century 


My long and extensive experience enables me to give the very best service possible 


I Can Raise Money for You—Quickly—Honorably—Successfully 
Any Amount You Need 


$20,000.00—$40,000.00—$60,000.00—$80,000.00—$ 100,000.00 


Or More 


Reduce Your Stock—or—Close Out Your Business Completely 


NOW IS THE TIME TO BOOK SALES 


Wire or write for date. All correspondence strictly confidential. 


IT WILL PAY YOU TO GET THE BEST 


MANDELL E. LEWIS 


221 West 82nd Street-8-D, New York City 





275 East Palmer Ave., Detroit, Mich. 






























Genuine, all sizes, also European 
Teeth, all unmounted. (Catlg.) 


All sorts of precious and semi-pre- 
cious cut stones, shell cameos. 
(Catlg.) Various qualities. Uncut 
gem material—amethyst, topaz, gar- 
net, lapis, jade, etc., by the ounce. 
Anything on selection. Lion’s claws. 


(Catlgs.) 


L.W. STILWELL 


DEADWOOD, 5S. DAKOTA 

















Refraction and Motility 
of the Kye 


With special chapters on Color Blindness, Field of Vi- 
sion, The Relation of Functional Eye Diseases to Gen- 
eral Medicine. By Ellice M. Alger, Adjunct Professor 
of Diseases of the Eye in the New York Post-Graduate 
Medical School and Hospital, etc. 122 Illustrations. 
Extra Cloth. 376 pages. Price, $2.50 net. 





The Optical Journal and Review 
239 W. 39th St., New York 














Going Where? 








Direction and Guidance 
are needed. THE JEWELERS’ 
CIRCULAR directs the read- 
ing merchant to more 
profitable business. 


You can’t afford to miss 
a single issue of THE 
JEWELERS’ CIRCULAR. 
Read every copy. It is the 
best investment in the 
jewelry business. 
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“AMERICA’S LEADING JEWELRY AUCTIONEER” 


14 Maiden Lane 


Telephone 
Cortland 6496 


JAMES L. HAND 


FIRST BY MERIT 


J and contribution to the cause 
qaigt Ca Sdit 

your clerks to Better Salesmanship 
the sale, will be worth Ten times 


investigating our record! We must 


es are an illumina 
eering. ‘J 
sonally; the Banks and Trust Cos. 


have placed in our hands Estates for liquidation: these can furnish the evidence 
best fitted by character, by experience and by 
You are advised and helped in every way 
in adjusting the financial ills of his thousands 
of help that will mean to you a Hopeful 


upon which you must decide who is 
proved ability to conduct your sale. 
experience 


n¢e 


one who, because of long 
of 
Prospect of Future Prosperity! 
Hand 


own stock! 


conducts all sales personally ! 


conducting all sales with me is Mr. Chas. 


clients, is able to give you the ki 


of 


the advertising value of which, and the stimulation of yourself a 
and more up-to-date Merchandising 
its Cost! 


stand or 


customers we have served; 
and 


1d 
id 


No 
! No inferior merchandise sold under your reputation! 
J. Wilbur, an auctioneer of great talent! 


honest 


is the Hand Auction! 


5 
ratasiie 
retailing 


followi1 
You can prove our Leadership 


The 


fall on that record! 


ating record of unequalled success in the field of auction 


the wholesale jewelers who know us pe 
United States and Canadian 


substitutes! Hand can sell only 


t 
I 


actual facts 


Courts wh 


hy 


yout 


Associated and 


New York 


Cable Address 
“Handsale’” New York 





j 
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10 
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° 
IN CANADA! 
EWART, SCOTT, KELLEY & KELLEY, 114 Metcalf St., 
Barristers, Solicitors Ottawa, Canada 
To James L. Hand, Esq. ' 
Fano sme IN CUBA! 
New York, U. S. A. : 
, "rom the “JEWBLERS’ CIRCULAR,” Apr 929 
ae: tee Bhan: From the “JE LERS CIRCULAR, April 4, 1 
For the past few weeks, you have been conducting for _James L. Hand, Jewelry Auctioneer, 14 Maiden Lane, New 
clients of mine an auction sale of a jewelry stock in this city. York, while conducting a stock reduction sale for L. H. Rowe, 
I do not wish to let this opportunity pass without conveying Daytona Beach, Fla., was recently called to Havana, Cuba, 
my clients’ appreciation of the manner in which you have to sell the art collection belonging to Francis Faurez, a 
handled this sale. Throughout you have looked after their prominent sugar planter. Despite the fact that two-thirds 
interests and your dealings both with themselves and with of Mr. Hand’s audience spoke only Spanish the sale was a 
the public have been fair and above reproach success. He had interpreters on the floor to assist him with 
You are at liberty at any time to refer to me any enquiries the sale 
from prospective clients in this district. I shall be only too After disposing of this collection, Mr. Hand returned to 
glad to advise such people of the manner in which you have New York, and last Tuesday night left for Ottawa, Can., to 
conducted this sale in Ottawa. F i sell] out the stock of C. A. Olmstead & Sons, in business in 
With best wishes to both yourself and Mr. Wilbur, that place for many years 
LEE A. KELLEY 
The aggregate stocks of fifty representative stores, selected at random from the many satisfied Hand clients, amounted to 
OVER FIVE MILLION DOLLARS! 
No Doubt the Largest Selling Record of Any Auctioneer in America! 
Square Deal Mille Detroit, Mich Henry Healy, Brooklyn, N. Y Gre joy Co., Columbus, O 
} ate C. I Saratoga Springs, N J. W. Nichols, Uniontown, Pa Geo. Kapr Toledo, O 
ys. Reininge Kast Pa., for Easton Trust R. S. & J. D. Paterson, Pt. Huron, Mict W A. Sturgeon Co., Detroit, Mich 
( Executors August Jacobs, Quincy, Il L. W. Vilsack, Pittsburgh, Pa 
A. ( Tho Jewelry Co., Wheeling, West Va Harvey Fritz, Oil City, Pa H. J. Lohmiller, Escanaba, Mich 
FP. W. Hoffman Estate, Albany. New York Chambers & Stewart, Mt. Clemens, Mich Wentz & Price, Sharon, Pa 
David Golds Milwaukee is H. J. Bridger, Brooklyn, N. Y R S. Roehm, Detroit, Mich. 
J. Chas. Ernst, Charleston, West Va Estate of S. Goodman, New Haven, Conn William Frasier, Durham, N. C 
Kranich Br York. Va Hasbrook China Co., Columbus, O Geo. W. Feldman, Franklin, Pa 
Davy & Freeman, Atlanta, Ga H. J. Shupp, Wilkes-Barre, Pa ’hilip Present, Rochester, N. Y 
Hadley | Dodge, Lynn, Mass A. FE. Seidel, Pittsburgh, East Liberty, Pa Emil H. Leffert, Council Bluffs, Iowa 
Stelfox ¢ Austin, Texas F. C. Kaekel, Prop., Werner Jewelry Store, Grand C. J. Hueg, Jersey City, N. J 
C. E. Wheelock & Co., Peoria, Yl Rapids, Mich Taylor Chapin, Oneida. N. Y 
The Fred Brodegaard Co., Omaha, Neb Welte & Wieting, Peoria, {Il stel Chester, Pa 
JIM. & W. Westwater, Columbus, O E. C. Wettengel’s Gem, Cincinnati, O > Jewelry Co., Duluth, Minn 
Muhme Jewelry ( Cincinnati, O Holts, Incorporated, 4 sal Newark, Paterson, New ; & Co., Hartford, Conn. 
Freidberg’s, Detroit, Mict Brunswick and Plainfle m4 Owens-Cotter Co., Tampa, Fla 
4 Thoma & Sons, P 1, Ohio J. D. Wood & Co., Lancaster, Pa Button-Oliphant Co., Bridgeport, Conn 
Kingsbacher Bros Pittsburgh. Pa Desboullons, Savannah, Georgia I. H. Rowe & Co., Daytona Beach, Fla 
Edwards Jewelry Store, Pittsfield, Mass Chas. L. Bryant, Danbury, Conn W. G. Corwin, Southampton, Long Island 
0. J. Fuchs, Chillicothe, O Cross ( Chester, Pa Wm H. Enhaus & Son, New York City. 
Wells & Wikander, New Haven, Conr Est s. Hartdegen, Newark, N. J E. H. Wetherhold & Son, Ailentown, Pa. 
Meyer- Lea Jewelry ( Chattanooga, Tenr Car Co., Austin, Texas. Scott & Bousquet, Montreal, Canada 
C. R. Bennett Cx Palm Beach, Fla Nart udry, Montreal, Canada. Olmstead & Son, Ottawa, Canada. 
F. J. Sheer, Rochester, N. Y 
Investigate the Record, the Character, the Financial Responsibility of the man to whom you entrust not only your stock but your 


reputation as well. 





SEND TO-DAY 


FOR THE 
“HANDBOOK ON ACUTIONS” 
IT’S YOURS FOR THE ASKING 











To all Jewelers, 


no matter how 


Be sure he is the kind of man you wish behind your counter, the type you can 
safely introduce to your friends and customers—one to whom you can trust your 
reputation and business welfare 

It tells of the methods that have made “HAND SALES” so invariably successful. 
It gives facts and figures it is essential you should know before deciding who shall 
conduct your sale. Every statement in this interesting book is based upon facts 
and every statement can be proved by the written word of reputable jewelers. 


SEND FOR IT TODAY. 
large or small their stocks. 


WRITE ME TODAY! 


the Hand 
DO IT NOW! 


services and methods 


are available! 











for appropriate Christmas gifts. 


_- 


4 Club Set in Sterling is just the thing 
to give a man who travels, even if the 
journey comes only once a year! Useful, 


of course, and the handsome pieces may 


adorn his bureau between trips. 3-piece 





set (Piccadilly) in brown leather case $32.00. 


Every girl and woman looks forward to 
a Sterling Dresser Silver set. And when 


one of these lovely mirrors is not reflect- 





ing the recipient’s happy face, it is a deco- 


rative asset to the dressing table. Long- 


A set of flatware, the Coffee Service or 
any piece in Rhythm, the new Wallace 
Sterling pattern, will delight women who 
are conservative, as well as those who 


keep right up to the minute in fashion. 





Tea Spoons $19.00 to $27.00 a dozen. Dessert Knives $39.00 a 


dozen. Dessert Forks $40.00 a dozen. Tea or Coffee Service $280.00. 


P..... that crowd your store just before Christmas are hunting ideas 


and furthermore, they will enable you to effect actual Christmas sales. 


oe And so—just such profit-making suggestions are listed below for you. 

Have your sales force know about them. Wallace lines listed here are pre- 
G | /\ sented to your customers in the Wallace Christmas advertisement in the  /)\ <2 

ae W iM \. DECEMBER 71m ISSUE OF THE SATURDAY EVENING POST. A | J 


Ps. proper tie-up will prove a profitable step. 





Helpful suggestions will please them — 


Mode, like all Wallace patterns in Silver 
Plate, is artistic and handsome, another 
leader in silverware design. Its modern 


simplicity makes it appropriate for any 





home. A complete service in both flat 


and hollow ware is available. Three-piece Tea Set $48.00, Tray $20. 


Antique in Sterling is neither traditional 
nor simply contemporary, it is an ultra- 
fashionable design of that intangible 


beauty of which true heirlooms are born! 





It is a design of impressive dignity. Water 


Pitcher $95.00. Candlesticks $50.00 a pair. 


Suggest Pewter to those “gift hunters” 


who want something smart, lovely and 
inexpensive! Many Wallace Pewter 


designs are actual reproductions of love- 





ly old Colonial Pewter now in museums 
and private collections. Open Salt and Pepper $7.50 a set. Candle- 


sticks $10.00 a pair. Bowl $8.00. 


R. WALLACE & SONS MFG. CO. 
Sihvovenitles — Wallingford, Conn. 


NEW YORK CHICAGO 
411 Fifth Ave. 10 So. Wabash Ave. 


PHILADELPHIA SAN FRANCISCO 
1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 


in Silver Plate; Early American reproductions in Pewter 





Founded in 1835. 


AMERICA 
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The charm and smartness of “Debutante”, newest design in Wm. A. Rogers Heir- 
loom, are effectively interpreted in a series of distinguished advertisements to the 
consumer. These advertisements were especially created for the use of selected 
Heirloom dealers. They are in harmony with an entire new policy which assures 


these selected dealers not only the most modern merchandising cooperation but 








direct dealing with the manufacturer for greater protection and larger profits. 


W" A ROGERS HEIRLOOM 














